ZHEsioiT M3 1A M2s (S 60) pp. 145~164 Sh=Ekdsls| 2007. 4.
selvet 32 s} - Seluh BodAle] BRGER) A
A4 ofulx] £A B A3 A A7

The Image Analysis and Tourism Resource Strategy Aspects Korea
Boom Markets toward Cinema and Drama Location Cites of Korea

X SlL*kx*x
at = &

Park, Jung-Hwan

ABSTRACT

Nowadays Korean popular culture involving Korean cinema and drama are
popular across Asia. The Chinese are talking about "Hanguo re”, literally
"Hallyu, Korean wave . Recently Korean entertainments have also gained a
foothold in Asia. In this context this study purports to analyze and
investigate the tourism resource image of cinema and drama location cites
through image analysis model. Author attempts to do the image analysis of
major 9 cinema and drama location cites using multi—-dimensional
scaling(MDS). Also the writer surveys the cites preference level analysis of
major 9 cinema and drama location cites, attempting to develop the product

placement strategy and the fandom strategy toward these cites.

SHALZ0{(Key words) : HEIEAX|(Cinema locations), eFROIE(Hallyu Marketing),
ZH2XIR! 0]O]X[(Tourism resource image),
PPL(Product placement), ZX|M(Positioning), T&(Fandom)
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1) PPL
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(Z 1) T 2= Hlo[E{(n=160)

9 WA Ak AT 11

1 2 3 4 5 6 7 8 9
1. AAA A .00 3.13 205 223 230 258 2.60 2.10
2.30
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MDSEA 237t o= Hre] Heds 2t deAE veilz] fa ok
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E29 A4w AE e (E st ok,
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294 A1 2 92
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Ax ZHA A o] (competitive advantage) S F38 = Advke Aol
MNE #FAL 1A S 84 §42 Aoz gutdn

(F 3)elX e} 2ol Fate] Ay, SHAESS B oA 284233 =4
Al (E=2.05), S8 ALAANF (B H=2.24), 22| A
&t (Bt =2.24)7 7P Adolgt Ao ridn W= Ei e} s)
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Jehgter} dEze o] Aigle] el e

Seluel F2 o3t sebn) 2o 9] G A BRI olulA] B4 gl AAAA3E A ot 13
(& 3) X} Hlo|E{(n=84)
1 2 3 4 5 6 7 8 9
1. AZA A% .00 295 224 224 248 271 286 2.29 243
2. ZAAH .00 2.05 2.33 276 3.19 2.76 2.33 2.86
3. 24 00 252 290 3.33 2.76 243 2.76
4. GFE7} 3 .00 3.05 2.62 3.10 2.52 3.10
5. B .00 3.48 3.38 3.24 3.52
6. E52k2d .00 3.19 3.00 2.76
7. L .00 229 4.05
8. UN7|d3d .00 3.10
9. Fotw .00
A Ay dA B2 A4e FAEgE (R 9 2ow Wx) 129 A4
= (=-2)9 2o}, wmok E443 AN TEOSS] Stressir= 0.03699=% Zj'z_él
T (Stress@e] .1 olald Wl BE, 05 o3t W= & H )7t =& #He A
o7 Yehgen m3ol A% 2|<4(index of fit)9! RSQ .92031(.6 ©]/d]
W Ango] 5)o= Aigge] st & 4 9l
(F 4) T ¥} ZYx|o| X|Zx =E 4
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