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An Exploratory Study of Mobile Tourism Service Preference among
Different Motivation Types of Mobile Tourism Users: A Focus on
Hedonic and Utilitarian Motivations

Z R e

Hyun, Yong-Ho

ABSTRACT

This study was to examine the mobile service preference among different
motivation types of mobile users. Data were collected from 332 tourists at the
Jeju International airport on August 2009. Results of a cluster analysis on
the motivations of the respondents suggested three different types of mobile
users: Information seekers, communication seekers and on-line shopping
seekers. Results also indicated that the information seekers and on-line shop—
ping seekers had higher utilitarian motivations than communication seekers,
while communication seekers had higher hedonic motivation than the other
two types of users. Furthermore, results also showed that there were sig-
nificant differences among three groups in their preferred mobile services. In
particular, information seekers and on-line shopping seekers preferred char-
acter message and picture message, while communication seekers preferred
virtual tour and 3D games for travel. Managerial implications and limitations

of this study was also mentioned.

SIAI20{(Key words) : FHIX ARRZ7|(Mobile-usage motivations), ZHI! ZH2H Mobile
tourism), 2HIZZHZ AMH|A(Mobile tourism services)
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I. A &
2 Al A JEY(WWW) S 71HEe. = ARl 4 2kl S 7]
Hko 2 31+ Al (HHH, hand held heaven) % %‘rﬂ JtHzAW - 8535

2004). 2utd Ale] e} oo} WRojAbad Hute] AA A ¥ %
B g Ax) Feo sy 7bedE Bola e Erkd mjAzR2eel ufA] o 8|
o XMy A& 7Fee 41715 (Ubiquitous-based wireless function) 2t
2T B S 2 eel® Beta oAl matd g ol
n|&3et Aotk (Hyun, Lee, Hu & Han, 2009).

ol& EH}"UFJ"'J% HHS I AYPATES ’%J%l‘?—lﬂa]r‘: 2opd AP E
A2 Aol wE AN (AA], 2008), FFolEE Bk AfEjs &
el J&??} Z]%‘-’F—frﬂr AL A E o v‘i‘ﬁ(i‘ﬂ% <R, 2010), Eupd &
BREAH 2 543 A7 TH], d5YA 9 AR HAEA (dHAA]
2007) o2 ¥hgo| FEe BupddTrt BA] 55 & & 7F ok 19594
Katz 9] A7ellA F4E o= TV, A&, FA, A8l & A2 nltjeir}
4% winitt o] o] &ate] AREETISE B o] &3 T st
B2 A7t o] FoA skrh(e]Wyd], 2006). ©]&FFF o] Butd Fofo]A]
49 A= 782 54 e Eukd nitjo] FElx 2
2006), ©]& FZdA o Bt Al9d Z#o]

(3Hgd - o]gkd - ZEj-g, 2007), Ertd o] &3Pejo] J&s T+ A
S99 Z712910d &3t A+ (Jin & Villegas, 2008), Er}Y TV Al&9 %
gt 5719 +(Choi, Kim & McMillan, 2009) 52 FA|Z A=A ot &
Ftokel A e Bkl g FE2(2009)9] ATedA FHFHH 2 7S A
&3 FAEAGSA E R 571800 gl o ol wHoyt 7les
Goll g ST SA4 HEE7]E o83 WEAt 571 Jertown 2
vk wjto] AMEE7|E Thetetet Fad vk Mg AFER = o ge] vt

E

rﬁL ru

et

AH BN AFHE 2ok A 2o o 4g §H o elein 9
A Fe AS A ekl B vl Az B HEEE stefslel #
7 mukel ARA] AR AR 4 e Azl mxﬂ»} BEAhE

o] gtusjold HAlVlErEe] 7IES AAE Bodol AZ7IEY. Hyun, Lee,

Hu & Han(2009)°] &3l H52 4 ole Zuld A A~s5S 738 %%
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A et webd 2 APl e o83 FF AT BN 2rkd S A
HRAE] muld o] 8572 metsla Hyun, Lee & Hu(2009)9] &+
2H 02 AN WFA 7P B Faol vt ERd 2k w3 A
25E WEeR Adsste 2utd Au =S welaat 5}‘4 A7e] d3s &5

d WFASCNA SEF 2 }a‘ WG Mu=E AT & 5 )\° Wt o}

YAEL A, oAF, ook Bste] Thst mutel Au|Ag Utin
A &

_4

o127 w7
1. o] & 5= HTolE
0|83 5% ol 2L Az P4 Wark §77) oW ERY ABE 27
ol gab7l sl el @ 74%147%1 o4 B9t ARA o Held BLF olgA F
J

A7t Welet & Eolth(3E - oA - B 2005). ©] o]
£9 §419] Katz, Blumler & Gurevitch(1974)7} ©]-&-2} Z}‘O]ioﬂﬁ SR ]
sh= 4 JhEE mitoldA AlFE e HAIAE FEate dite FEAQA A
fQlog B o] o} TEAQl FAIAEMN nto] wAR]E F82} o
2 o]gata AEgith= Zo]tH(Ko, Cho & Roberts, 2005). A dshd 4§
7% 28] 845 Rhdshs e 718 73 theket FEe mtoE A9
Ao olgftogn &35 Fxdthe M 7Pt (eldE], 2006). HEH
o] &¥ F= Aol WEH, AEY] 479 Avtd mito] o] &5 AHdte] w
2t A A F7]d] WE o] &5 gt webA o] 8AES AHIEY FL
Qo wet 54 mitjolet FRI=E A9 9 o] §gith= Aot (HR4, 2005).

o] §-%= A< (the use and gratification approach) n|tje]o] Wy}
7 S gow TV, FA, Ax; md, el 55 deE nt]o] AR o]
frob gk ntjo]e] o] &l gk AFA AF-E0] o] FolA frH(EH3d -
olghd - A&, 2007). o] & FF o8 o5 FHAZ] &N dHUH
Lo rultoj7t Al Fele HHe ogks off A& AA] AR AMStEAE
drgsl=d g f-83lth(Newhagen & Rafaeli, 1996). 28y wr]tofel

r
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2Rz 2ok AT Hek AL ARE ARSI e R o] Fofx| 3 9l
o} ( & Villegas, 2008), &33} 22 53ld Al 484 4 9le o83
FEo| 2ol et muld Algof digh & Ayl Qe

B2 A7E0] ofFolH 2wk

Bk o] Gof] A A= 3] Aol WAF} FokellM 22l o] 8 7]
o Hliﬂd] Rl ?é T - RAA(2007) 9] AT, 22l o]
i3 i3 d-83, 2008)5°] AL

od A wf A 2A 0] 2t
s %%17} S,J/}. g F2jo] opd Ak Butd ARg-E7]o deiM =
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o] of ofgfel] B o] 2 Zlojghe ARl FJshHA

"Jf‘)’z]'*—J Bupd AR-E7]o] A A7t nRlgE Aol

At muked o] &F7]o] wek AFE o] &3 T2 dAst] mukd o] &
719l ek AP AFE0] o] FoA] FrH(Rubin, 1994: o¥3l, 2006: A,
2007).

Rubin(1994)9] Aol4 g, 3, AZTEWY], Atul, =9, &&,

ERoIa 22 o (2006) 9 2ukd mlt]o] o] & Bjfkel] #gh HAtolA
Rk mijo] o] &g717F F3A LgFT, =4 A4 ,
ARBA R, ol F5 B adds e Beuiith Ed A
(2007)9] =ntd 82} of Frl= o] g3 elol] HaFATFolA Butd o] &5V 2
ta, SA9e, JRIE, An|/Zn], 7], 2713 5 67 aQle® A4
ol e WA $19k o] mutd o] &57]¢F #Hg A5 AE/F
Hofol Al F& o] Fo|2| 3L glom Hupd o] 85719 2 HEg shajnit} thek
s FAE L Q)
wheba] 3t "vj‘OM]H HH

>
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2F 2ok JH o] g FE

AAgE 2ukd AM-E71 890
2 Hol HFH Fr]<} A&
Novak(1996)2 IT 71& AH-5715 4
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7|2 FEste] Akt A4 71w =Aoln FElAQl B AR 5
Qo2 AF Flgs A slds] fal HEFEE= st @rh(Barbin,
Darden & Griffin, 1994). WHol =2 7= mjxlete] d52H8-& Fotol
e AFHAY AWE el A", § 24, S thewy] 52 dssh o
749 st Alojee Aotk (Hirschman & Holbrook, 1982). uwhehA]
&l © B} g FEE aFdte] oA HEo 23 A ARIER F
AEES Mgsle WA o2 Brle AR A5AE & 9= 3D 7152
2 o]Foi7l JHE Az gch(Schlosser, 2003). Futd Ale-F7]<} A3
PATE] Aol EF3IL Rogers®t Sheldon®] #|AIgH 2191 F7] 291
ol TF, w7, g Fe R slo] /tE HE= EEEe A SR
o7 dHHN (LS -, 2008) =3 Sullivan Mort®t Drennan(2005)
o 2w, 22l ARAES ddeR 22l AMR-ETIE 588 WMI(Web
motivation inventory)e| v, €44, SAkaE, B4 2250l (Rodgers &
Sheldon, 2002) Eutd Au]xel #ste] Buld AMH-E71E BH6]7] 9)8te] 4
7Vttt skt
o] AgAFsc] m2H ) AH-s7]d met AsE e FEeke] #AE 2
HtHCotte, Chowdgury, Ratneshwar & Ricci, 2006; Scholsser, 2003
H&3, 2008). Scholsser(2003)9] A2 z}ol| 2 A-84 F71<0 AlF70)
£ SH 02 A ES HHESH 22 AHEAIES 3DE o] Fojzl 21l HHE
o} 2D AR 22 o] Fojzl 22l HEE Msatda v Cotte 5(2006)
o] AFellMe o8 F7le daAgol] o|foAe ov|dd AY I e f1F
T =& o] U= Weluddth, Sl A7EA d835.(2008)9] A A
E A e el #gAe] ety Ul vHE, AeAe 2ol AE, B
FdeL R o] Fof7l 3D FuAE P EE Mg vhd 84 F7]= 3D 7t
AR EeL 23 OO R o] Folx 2D7VIEEE FAl ASdete R Ve
AR Fujo 25 7H AE8A F71 881 3D HEE U] dudte Aew g
AT Hyun 5(2009)9] ATelA A4 F71¢ 484 571, #3339 7=
T8 8 wet Agshe 2ok AH|A~E £7¢ 0 o 28y £R7d
g 2ukd A 2o tigh o] 24 Zdste] A3 Slof AA] 2utd ARE-
A

= )
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2kl Au|ae 71gd aHARREe] A AYE s At 2ukd 775
Bl A5 & e 4FY Aulagta FoEth(Pura, 2003). FHkd AH] A
=, 2 Aol AW AntEX RHlUEZ PDASH e muld J|7E

_0|L
£
2
il
i
fr
)

g1 & 4 JH(Sullivan Mort & Drennan, 2002).

= A A
ol et MU AEL 2A EEALO|E (Vertical portals: vortals) & AHS-sh=
A Sgzz a9 o AR AH|A(Short Message Service: SMS)Y ©]

<

WAzt 2 Ao xR, 3D FRHE o] &g P2 iR AFA RS B
& o]2olAt}. wat nuld Mu| A gL mud S B A & 4= gl wall
ZEAY wIAIA 9} 71G el AlFetE ABAF A B (consumer alert) ¢t 2 F K
B2 Idelgt & 4= 2lth(Sullivan Mort & Drennan, 2005
AR Zutd Ao EF7 AATE HEebA] & Aot ont Az ES)
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e
R
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it
e
o
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N

g

=

e Alze nAsse) Afed A AT HAE FAaE Holw v)
e 7 %% A} nhel FAYE FAHUA AEHen EARTHE
A% A A3, AR e wue Ausse] BYEe A%

= Hhd Il e 2ukd MujaE2 Biid ] el Ao w wEi.

(F 1) =28t A8=x ME|A SZFAA

yEF 2EF 2ok Au)2 Zel=
AFUA A +H B
i3Ey  AFYAIA+ 2= wuld B2a(nydEy)
AFUACIA+FE+28 2Hld AFYE
AFUA A FA L4323 SMS, wlAA, MMS
aw = email, AEFE(F, 7ldE, nEHE), Fa,
Bty © v o, A7), A, 2ud ¥H
oo =a AL, wgh, TV, &<, 93, wad v, 58
e e

A olsh B BRAAZL BHAGANN A gHo] SahE =kl Musz
AZH7) el Bl A%a wued Az BRAAZL a7EG (F 2)
o4 B wel 2ol Hyun 5(2009)< wrlel ALgAe] &7 whe} w24 o
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RAHAN a7sls By AulAEE ERASLD,

A, el e ofg 4% FHdolt oy Ag 2 e 2
3 AU ANl Az F 4 Ak 5A, AR G5 199 4] ok
A7 AU ST 9 2al s S 0] A Geles Tl
& % 9l B FEL ATd 3 4 A B

(E 2) BEX} oARZ™ oYM M 7SS 2HE
WA A A A
o8 A o3 F 43 £
L= 3 <l
Z A4 (time-critical)  SMS, MMS(7H4 ¥]a) ;;}g} iiu] 723]:

Ad (spontaneous)  #HA 719 Bupd Bl Bupd FE

ne
;
0
|

ooy 21 8 TS

22 (entertainment) 2l Aol Lo o
g-&4 (efficiency) 2upd ook Zald Qo] Fo ;_H}%] A o 2F
°] %5/ (mobility) ylE Al #g<hy
A MIES (Social - 2rtd ﬂ%oqu ECEE! igﬁﬂoﬂﬁ o]
networks) A, Hv e, AR g ol osh A T8
AR, HFA S5 4 Aol gle Wl A= ol Fake ARt Al Sle Al
e Bula Aojshs Butd ¥ Al B adh &2 mukd Sotolut Al Fel
o] & ehEo RN wutd AH|~E Fall AT vk UA, AdF At
Ao} Tsle] EEAFE e RS Eukd W7, oY, o3 o<k}
2 MR|2ES BuldS B8 A2 Aok tlA, A3E sta e R4
SollE o] 43 Adste] AA7INE ME| 2 =, dH| Aol 6§7}°]‘: mapd
ARAF7 e, NETL 24 24 A2 5 Zupd Muj2r) A5 5 o) vHA|
gro g wnldES Foto] ARUE THLEN JEE ThRTeR “1 AR A€
S} AAG S Glske ARV 2 F AT A Bl TALEY FEWEAE T
& F J&=F 571 fla] 2atd ARlou vt @ 5 Bnld SR iﬂﬂ”r ot
S W% ot 3P} AkE Felo] AAREeR da3Ad tigt HRE T
% 3/ + U €0 Hyun 0(2009)-4 Al A A 2apd 833 /‘W]
2 BF A7 E O ABA 128 Boldl 25D Badl AslEn,

(" DA Ee vke}k Zo], Hyun 5(2009)2 28 wjAlE F3l #15=
= AR S A5 A.A (interactivity) 2 A8 A (vividness) o] 3] w
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o4 2At 84 7158 el 3 FYols A SAn B Awg A
Se7) Wge] AR g we v Jaaedel £Ee Be el st

o] Al &= Euld Mu|Az THE BA} AH] A (short message service:
SMA), ZHld AJ® (mobile text chatting), +/3%3H Voice telephony), &
uld 54 WAIA] (mobile voice message: MVM) AB|AES A|A|EFIT}. ©]
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38 2DAIOIY 3D 972 Bkl AREAE
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. A4k

B AFo M E Rodgers®t Sheldon(2002)°] 7H3r WMIG

&3 47HA] 2211 AH8-E7] 8R1ES Butd AMEEY)d Aeles dEES Al
| 2 St ek /PR e §71899] wet Hyun
5(2009)2] AgtelA EREo] AAIE 15712 Brtd M| 2o gigt A =g
A AHEE ARESte] S5t Bukd ARSE7] Hded wE A

A
SPSS 15.0% ARg-ale] i BAREXM (MANOVA)S AA St

it

-3

% Aol%

(£ 3) ZHIY AIZS7(|2t 2HiY 2REME|A 47 g5

o
W AF g5
Zutd g Bl Yt o3 JHE A7) faiA
Zutdg Bl Yot ga A2 AES 2] AsiA
2utdE Bl AR BAE 8] 9lalA
2udg Bl thE ARREA vAIXE Fu @] YA
2utdg Bl ] e Agshy] s
mald BHld S ESlo] 2 AREY JAARES 7] $lEiA
AHE7] ERld S Bole] A2 AEES BAlE] S
Zutd g Fale] FH|RE A|EE 7] 9liA
2utdg Bl AuR of7|A 7] HAAET] faEA
2utd S Foted Fulslr] $lsted
Butd S B3l Uizl Aol S0 B AFE Fulshy] gl
Zutd g Bl 18 AP] HsiA
AGA ARE GE Expauk W= A8 2 (short message service)
AGA ARE 24 AR Z W= A]8] 2 (mobile voice message)
WHHEE A7) 98l FFAE AH /9538 A 2~ (voice telephony)
#AFA RS A7) $18 zutd AAIZE £2} ' (mobile text chatting)
a9, F, &g 58 o83t BFHEE AlFshe DEWAIA (MMS)
HFA AR AES B3 wAIA (o - vlEslE-8- AR (mobile photo message)
AFA S ofete B9AS ASeFE 94 WAIA (mobile video message)
R pa gl VAR AR E 4 9l ek TV AH] 2 (mobile TV)
WL gztor BBAE B BedZ 4 9 349EFHvideo telephony)
MEIE mulele B9 Barehy e WEIAIol4 AlEIA(LBS navigation service)
FgA| M Zuld 2 Zd3t APNES Zuld AgAl A== (mobile user contents)ell
LAY O e 2k AR A9 Au]2(mobile photo album
Al A Rl 2 2 e FYAES ZHlY AMEAF 7'l = (mobile user contents)©ll
LAY theuts guke] Eod Ak AW AH] 2 (mobile video album)

L= )
FFAE 360% H AI7IHA Butd oA Adshe 7H3edd (virtual tour)
#AFA g} 5T & J=E S BFE 33 Zukd Al (mobile games)
olHlERS o] §3te] BulUd oM HFRAE 8B = U= 7MEAAI(second life)
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o AFAPL F=7] Mol 5e] Airdatsdd ek AbduSo] AAlE]
Aok AR AT FATTS vuels 3 2§ 9 3 H9s fﬂ*c}oi A
w0} gk 25 g wae] oo 'I‘I:IE] TE Sk F 40052 AEo] Wiy
o] 35047} 3)E o AEAF F-3EA7F BAY BN SHe A&

Aelg 32257} F 'Hi‘@:ﬂﬁiﬁr_

1. Z2e] 54

A7 SATH S4& AHEH oAduE(55.3%)°
(71.4%)7} 5 olFx
staL slal | Tl AES
TE AAGL 9aE & o ek AR e RE 9ol d A7t wakdd
AL 38.4% 2 718 B 2 olel7t 33.9%F AAIstSih. Zutd AR
AREE el Zakd ARSARZE 1203 ©18H(76.4%) 5 AHEstal Sle Al
Uehtt, riAte g watd & S 1493 AlE islee 53] ©]8k(94.8%) 7t
2 Aes veht mukd A 2ds) vzl Zlos Held,
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(% 6) 28I 0|8 57| 7Y £F7 2y

o 5 Scheffe AHF A%

2Hel o887 w1 wA 2 29 3 PN
(1=130) (n=62) (n=92) 2 13 23

(D77 8 AfelE &4 0.62 048 1.3 182556 °  ns
(2) 4254 114 079 0.5 197.221°% * : :
(3)IA2% 0.07 010 015 5792 ns. n.s.

2z *p.05, **p.01

eS|
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A< (psot-hoc test)= st E&H T ek Al 7‘1‘;}01”«] Batake] A5
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Ak W2 N3 % Ao
444 %7 32t §7]
muted B3P Ay~ FAZ AEga  Juiele JijaE
ARG A gATE AP
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