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ABSTRACT - This study assumes that exhibition attendees’ cognition, attitude and behavior
towards use of cutting-edge information technology newly adopted in the Cosmetics and Beauty
Expo in Osong Korea 2013, may differ according to attendees’ personality characteristics. This
study therefore attempts to segment the exhibition attendees using cluster analysis based on the
Big Five-Factor model. Three segments were Identified: passive, neurotic, and an active
attendees group, furthermore significant differences in terms of cognition, attitude and behavior
toward NFC were observed. Among these three segments, especially the neurotic attendees group
shows the highest level of complexity and resistance towards using NFC, even though this group
perceives usefulness of NFC and visited the booth due to the information from NFC. Based on
these results, this study recommends that exhibition marketers who plan to adopt NFC within
their exhibitions to target the neurotic attendees segment.

Key words : Expo attendee market segmentation, Near field communication: NFC, Big 5 personality,
Smart tourism
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(smart tourism)¢|gt ¥H(Koo, Shin, Kim,
Kim & Chung, 2013). titkse] #3A5e &

cation: NFC)2 3 4t¢] 3 oA Zof &+
of AR Y= 7L e 7IEF ZH
= 2 £33t (Pesonen & Horster,
2012). Ronay and Egger(2013)& NFC7}
WREokllA Fosta gAY dIF= A=
Aog Hil, ~uE AE(smart city)olA]
NFCe] 3o 232 25t A5 NFC A8
sl olefstaat aFict.

NFCe R AlERE AtelollA F 7He] 717]
2re] oy wgke 7bsatA s 2AY FA
B4 71%2(0k, Coskun, Aydin & Ozde-
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9 e s, A A e
S0l JHYlE o Bo| Abgste For U
ERsiTh opA|Rt uheks] Aol A A *}ﬁﬁﬁok
3= NFCOE AI7Ee 37he] AjekS: Hix ]
HAs

ﬂ

el A (anonyrmty)

=2 =2
o, ¥ Q704 Big 5 4458 wef
58 479 NS A AFoz Kol st
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Ward %<& AH-SIATH( Hair et al., 2006). QA= QIR S E3lo] NFCO| thgh
ol HIAEAH WY F K-¥Hd THENS 84, oleAT, HAgYE, B, AFES
AAIEE T Ao 2 A TR o] ZF 8]l o 2 EEsI9on, wAHEA(cross-tabula-
slo] ztel7t QleA] s3] Sl Leu)A] & tion) S Eall 2 oY HEHS ¥ wskA

AR (ANOVA) S, fol7} BAAoz foldt
AE o) Sjal ol ke (MANOVA)
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& iagen, Sohelled e @0z V. 24 2
AR S AT dhuR] EAREA o] A
AA Aol Agshe A gy, AFRde 1L e9led A
H|A A X} Aol A HSFo 2N ErhEAlo] A%
) ) N 3 ATE (% r +
(&% 2) Big b 44E4
g0l 24 = 24l X )\:jg:] ;‘E £
A0 =0 o= A 1 AT =20 T 3+
R W @ 2
ujAte] A% gtk 0.906
At sl <jHle] 715 Ak ek 0.889
27324 Fete] Zo] T 0.870 10.174 15.727 0.912 3.544
A 2EY2AE Pet) 0.849
A T Sefel mzlth 0.759
e ARES 7—4172? gt 0.801
U2 AHEE] £2 9EE /K glvda Bett 0.773
Asbg g2 *]"Q’T‘;‘% —E—'é‘zﬂ'r/} 0.772 3.544 15.265 0.909 5.048
T2 AFEES 718 3t 0.722
o2 AlEEe T8 Ueh 0.692
U7t disks A&ttt 0.825
AEE FHAA MRS 0.813
g AFEE 4A AT 0.803 1.776 15.084 0.887 4.663
IO T2 AFEET tigtE 2ol dit 0.775
FAol o] HE AL Al 24 dett 0.522
g FHH At 0.834
AYE A$a 1t 0.796
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At et A A £ 0.825
N kA
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g A3EE 7 et 0.719
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3 o=}

£l =Al w2 T ymim Aes wwAE | ARe
Py 3.76 164 1.93 209.14 2 0.820 143
A8 4.44 5.54 5.86 90.323 9 0.520 443
B 3.99 5.24 5.53 110.28 9 0.669 443
PERAPY 4.23 5.36 5.59 87.038 2 0.578 443
g 415 5.66 5.94 153.38 2 0.629 443

553 N7BZ3 A3 Pillai® Eflo]~ 1.156%**
[ e FaA a7 Wilks®] et 0.164***
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gol BF 898 F L s, 53 B the (E A9 2ok PEL ANG 4, 5
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F 23.77%% AAe, 2 13 AR cie] AXeke Hlge] 65.5%% M we W
ARAE AN YA 471 4ARY 2de] W, ASH FBA FRIAE el sk
Pl 298 F PRS YA 5L /L gl A o]eH47.2%) = ek, A9 5§
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A, A" 8 8ol TAMOIA
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3] - olds], 2012). HFEE Y4l(inno-
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84 COTAE o el T O TS TR 4702 19.548 0944 5.261
wel 28 % sl 0.890
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2% Tl g E 0.000
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npARto 2 Aol AR e wE PF FEuo], AT A& F& AFEE o] 8318
olZ el ehaHA o] Fo A 7] o 7] wiTel T . KMO +384 A% 2% KMO JF=v
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92 Qe vAIEg Y Fol ¥ HA FEET|E 86.89% % UERsitt,
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