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A study of the Antecedents of Smart Tourism Satisfaction for Improving Smart Tourism
Competitiveness: The Case of Seoul as a Smart Tourism City
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ABSTRACT : Smart tourism, which results from the combination of tourism and information
communication technology (ICT), is recognized as an Important concept that includes tourist
behavior, tourism ecosystems, and customer performance. This study investigates the antecedents
affecting customer satisfaction with smart tourism, which have received considerable attention in
recent years. Specifically, the purpose of this study is to explore the relationships between smart
tourism information technology attributes (informativeness, accessibility, interactivity, and
personalization), the perceived quality of tourism destination attributes (56A's), and tourist satisfaction
with smart tourism. A survey was conducted to Seoul tourists who had experienced smart tourism
using information technology. The results of the analysis show that the smart tourism information
technology attributes had significant effects on the perceived quality of tourism destination
attributes and tourist satisfaction with smart tourism. Based on this study, we examined the smart
tourism information technology and smart destination attributes of Seoul as a smart tourism
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destination and tried to analyze the smart tourism competitiveness of major cities in the world.

Key words : Smart tourism, Smart tourism technology, Smart city, Smart tourism competitiveness
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Wl & o P A7 2~3%9 73%
(146%), 4~7% 13.0%(267), 1¥¢ 12.0% (24
g, 8¢ ol 2.0%(47%) o= Ao A+
T2 2~39 71t Bt sk ofgo] 7Y =
UET g gAlE Ee Rukd o
gACldE ol8allA & s | 713k 1d
ol 41.0%(82%), 1~29 36.0%(72%),
2~34 13.0%(269), 39 |4 10.0%(20%)
oz yepgen, 2d ouigl $HAt 77.0%
2 2ufERG Yol FHd weEA WFAE
Atolol]l FAtE 1 s & Uk SHAPL
= AR fd SHT Mgl HHIt
2.949= VRt

2. 5ARY

}\u].E" = S

d7o] e SHIEES AnfETRY,
BAR] &4 ARERRI)E AFE] ik
AZAE B3] =E2E o, ¥ Ao Al

S W ste] ARgStiTh AntETY HE
& $A49 7%, Huang et al.(2017)¢ No
and Kim(2015)9] 75 EX=E, 879 34
o] AREE =, HEA @A), H2E @),
232G (270), RS2 E S stk 5L
2 47 12k Fx(first order) & X85l 2
2k FZ(second order) BEE= FAETH

2WERREA] S48 WFEAR o AR
= 2 A2 SAd digk Mg+ (Buhalis,
2000; Buhalis & Amaranggana, 2013)&
v o 2 AFEAR S A= 6A'sE AES

HFFEeR FEE ¥ accomdations),
W% (accses), TFHA(atrractions), H2E
& (amenities) ¥ 2=ntE¥E A4l F-gtsh=
F7pqu| 22 ~ulEAMH] A (ancillary services)
& ¥R Hotu 74 Wl e SAYgEs
ARSI SRS Zabkar(2010) 9 Yoo
et al.(2017)9] APATE EdiE £ A5
glof] Wgdste] AL&sISith SRS BAE
73 A=(1.49 2%A] &, 2,334 &t
3.9t oA @t} 4 HEo|t} 5.9t a¥
o, 6.3, 7. 2thE 34
22U ERG RS AntE TA| 3o A
Sote T83 A ewA ~nfERE A7}
B ATt mlgf Frid o s o
A7} grot 7189 AFelA Fetete dES &
< 7§tk mebA Zrabkar et al.(2010)<]
AT A AHEE #PEro] 2332 Huang
et al.(2017)9] AFoA AHEH A %
W7 HERe] e vgo R AntERY
I e WS F A&t 5 w3
2 FAsY. E3], AntERE B2 Huang
et al.(2017)9] A7} st T2 =g
’d &% (subjective disconfirmation measure)
W2 AMS-(Tse & Wilton, 1988)3te] &%
A7F st 7t e wHE £
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vhEdle Y E A8 2vkEde B A4e0ll] B¢ AT 161
(Z 3) =lH 20074 21t
W SHE Loading t value C.a CR  AVE
P YAl ES 2ot Appse W7}
of gt =A|o} dago] e {83 FJRE 0..818 22.737
E AB8FA
g BPRAA|ESE BH Appst Tt
AT EAsh wel thel HEF PR - -
Aget] ofgs & vzl
G A7) gad] gogle] AR fAelEs ]
Zj 2rld i (Apps) & AHEE 4 ATt
2ulE =
a4 he R gAjelEs mukel 9 (Apps) &
gi 290 e 2 QT =0 0.816  30.217
% NA  NA  NA
e e B9 Yajol st milel 9l (Apps) &
Ty olgd AR IS PA FHE S 0877 40.766
s A9
o dadsel $9 cgud AR Bg
€ Ry QAolEg mull (Apps) S B 0.864  38.618
gelg 4 gt
U7 gte A EE B E Aol Eg
A euid Aaps) & o B S gy, OO0 A
5 BWYE YrjolEsh =kl ¢l(Apps)S W7t
A5t BPPust WS AT 0857 25306
b eERE Sude A e
L%H$Ps]‘:1$)i SHAE L 71| A3t 0891 50.743
7l S0 w7
sug WP IR Sude ARan 4RAD. 0915 57930 0889 0931 0818
7 E'Eh‘:—_] /‘\ti]l-}\ Ao )~ _E_
j;;;_g“ AR Al e 0.907 44,658
P .
Ue AR A Folzt & AT 0.896  49.120
pa®
;1;%_; W7k o848 mEAN 2 Ak, 0935 72762 0911 0.944 0.850
Ue AE3 aegAHAE o8 5 I 0.934  70.434
WE TR PR FAe AN ] ]
ABs A
ATE  TWh ee wRwaen Adel Sade
BE oho ta N9g 22 5 e 0901 41.647 0804 0.910 0.835
w=
7} "R g Ao Au) A Z =
j#ul} @ A Al A 0.926  73.075
A
7} o] &8t HlAEZe] 24 AzjEs=
j%n;"q dlamgel 54 2e 0.941  106.139
X]Z}% = Ho 0~
gomnga W OI8R AXEI BVl S4AT 0938 100879 0.867 0.938 0.882
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WE, LUAAE T YAERS v Wl
NEE 5 e BWPRA e oy, 088 37004
A sw gE gaEd oS 9d) ALed
==, 1§ =% o= o o
ety ‘ o 0.924  82.390
;;ﬁ AARA ARl deid 0.901 0.938 0.835
R gaolz mt wHd dl(apps) o18F
AP A Mulae RIS At 0.928  84.248
o] ATt
HRYE YAl E9L 2ukd 9 (apps) &
2ntE A A ~ES o] 83 oL 0.862  41.862
w2l gl
AAAA] Al 2wl (o - 2upd oo 2l AA|) S
olgd e A wEest ggay. 000 9024
soe BBURE VY 4 Qe BBHN
BAUE YAo|E9) mulel Y(apps) ol B0 9l 0.884 54257 0010 0.933 0735
oJggo] o] ZAHA.
7P3EA(VR), Fastolgte], BtEd A &
she BRAG O el Frlmslch, 0814 22.235
XUlE pEXA] Al 28-S A}8-3H 3o
FIE AEAE N2UE A8 E <iF 0.863  38.740

Ak o 7 ukE ~eigic)

aD ALIE Are

applicable
WA ol B 2AE AAlsn
3. ZARY A

TERIEH A SHFES] B A
<< 8l w2 A8 A S o] gl &
AR QRS AAgen, O AR & A
A AR TRe e9le s FEEIY. BRE =
FREE 9%l 0.7 odem Ukt
o, F2E aQldA Bd AL Adlst=
) TR(2rE YR TeSd T PR
A, A2 1, A4d dga 22 R, A4
g H2Ed 2 UH) 2 HE 2400 A9y
ATKE 3 #=2).

w d7e AT g dde Sl A
7F e w3 AAske e AA HFE A
Attt SR HAoM HALA Al

2o g AE/ C.a: Cronbach's alpha, C.R: Composite Reliability, NA: Non

(internal consistency reliability) 2t E}
A (Constructs validity) Bl =
A Fxo] IS T F =3
(Hair, Hult, Ringle & Sarstedt, 2016).
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.?_
_E-'T

=z
A

1

h

o
L

=%

T
Ue fho

o)

# E3hE ©(Composite Reliability: CR)
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(Hair et al., 2016). A% 2%, 44 A%
2 A" AnERR JRI|E S5 A9
TE SWSEe] A2ulet 49 3} CR 3ol
7IEA Q) 0.7 o] Fez veht Sy rde] 41
e GEHAY. A AxE AR oE d
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el wiepd o] EAlE 4 7] Wi

szl 9o gow Bk AN 1F
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(Hair, Black, Babin & Anderson, 2010).
o2 FHelgA (convergent validity)
7} el (discriminant validity) < +%
B = A% ske a3 24o]ti(Mohammed,
Ibrahim & Shah, 2017). FHEFGHLE 82
A% (loading) o] 0.7 o’ wf, At
Z (average variance extracted: AVE)
o] 0.5 o]ol¥ FHEI/Jo] FHEUTHI ¥
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AVE 3k 0.5 ojate g }e} FEeldAdo] g
HAok & Ut} (F 3ol AR Al
g 4 ’\EﬂF/Pj“” A% 2AHE AT

WP & ZPUL FPaA e 4

rL SN r_

2
L
A
o
i)
e
L
x
o
o
g
oX,
o
i
=
_0|L
.

>

HAE e grel A Wasl BRELE
&l Ag2oln, ol glol thE A @ 2
FE bS] R ghuk B4 ek e
BE FRHALS AASAGT. o2, B AT

oM SR BT} A FEsglaL,

M
&

Zgst=d =471 §h

A8l Smart PLS
HEXE aHJJ (bootstraping)

2AE s,
2A%5e 27, BAA %

el iﬂww )

2

B Mtl R2

E
d

m o)
N
e s

l> n{m J{>

U-IH

—~

l

o
-

1(O 34)i w33
Hﬂli %;ﬂ.@. H\ﬁ

P
o
o o [~

£l

=

=)
o
ox

e

of

o
mﬁ

=B 53

o)
o

o oE J
ol

DY)
N

i

T,
o

(=R

~

¢

N

<] R%k_ 0 1= J&_%

o

)

o o
iy

2 UrE‘rk}E‘r.
(23 2)9} Zel 1

A#Q AR (B3=0.195, P<0.001),
(3=0.197, P,0.001), “35#-&((3=0.371,

, N18H((B=0.366, P<0.001)=

HiZ= 7+ Abapnt

o (1) )
(1)/\U]-E75]E‘_7] é'i)\ -
(2)&9 4 461 .904
s 4 .554 .516
Q) #Pga &4 416 475
G)azE7 4 .538 .609
(6) 2PFEAMH] 2~ &4 .556 583
(7)2=PESS T 542 013

F U FE SN E HTBAFZ(AVE) Y AlE< &
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0.4671%** 0.207**
P (5.999) =" (3.023)
(23.716) s/ -~ (IJ%L?Z?ZEB} N
. 0.554*** - 0.072
197%** (6.279) (0.924) .
?217_55753) 0.416%** X|zt=l 0 230***‘\“\ N ADE BT
HE7|& . » AEH B b
0.371% \ Jiﬂal / (4.300) ‘{5"‘*‘018, BN 7
. (34.190) 0.538%** 0.062 -
i 7.279) A2l . (0.929)
0.366*** \ N YPAEZ =X - P
(36.987) 0.556%** (R? =0.28) 0.380%**
(6.172) (4.552)
o o
AOLE A-IHIAMXI
(R? =0.31)
) **p.01, *p<.001. Bzt A= t-valueE 9n|E
(38 2) A7y 24E
AR Z frofstA Uetsth. ~ntERR B ool WepA] ot 7Hd o] 714l o]
& &40] BREA BE L el U A4 A F KR AHE F 9S Rolth WA, B
d FHd mAle dFe A Hsl A7 W=l #FAE g oR 8167 UHTOH
H1~H5 423 ~nle #33H7|& 4 H2ET wgA 2o gk JRASH R}
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&4 F4(6=0.461, P€0.001), AZE w%F A vt vebd 5 37 l wolghar s e
F JTHAE FAEL PR HE
%‘ ](B 0. 554 P<O 001) X]"l% fulR Uéd\_ %‘ T %A?’qﬂj:"ﬁZOlZ)] “"l’]_o E;— io oy‘u
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A(B=0.416, P€0.001), A7 gz 24 ° o e
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ZA(B=0.556, PC0.001)ell ZHAo=z JFs Y EY HRZ S8 uw 2ol TEAE
1oz Jeh BE s}do] AlEE Qi) TVER Y FHE F2 o]gain], 1 &
TA AE P A2 FHo] 2mtER TVRR, FAZIALEE Apps § theH U
F W R JIgFE 2ARE] S Bhda it (AASE, 2012). o] ML W29l o
H6~H10E44%, H6 A" &4 F2 gMo| g rEZLT nEH R o] AAAI} A
(3=0.207, P€0.01), H8 A7td #HFwa 2
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£ 99 Az E 4 doku Qe dud A
FBX 3 7o mIy|T 20 Q.
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HRE Y58 5 gge AL ona. tep
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A
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RS A AMotE APAAY =S A F8 =
4= AtH(Gretzel et al., 2015b). o]ai 3! _a%

o Wt AAY] F8 EAE
A 755 A8l R lEI‘X]'E stal glom A
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TRt WEERAA A dg A7 7
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et al.(2017), No and Kim (2015)¢] 92
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