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trends in various characteristics of social relationships over time. A total of 83 papers published in 43

Social Science Citation Index (SSCI) journals were selected for analysis. Utilizing the content analysis

method, these trends were examined from three perspectives in travel: 1) subject, 2) relational object,

and 3) relational effects. Three dimensions of social relations theory, the personal dimension, the

interpersonal dimension, and the relational effect dimension, were employed in the analysis. Based on

previous research, each study was classified by year, subject, journal, research method, and analysis

method. The results show that the number of studies began to increase in 2013, until reaching a peak in

2019. Moreover, in the personal dimension, the study found that the needs for relatedness both directly

and indirectly affected travel motivation. In the interpersonal dimension, the results showed that

behavioral exchange is preceded by emotional exchange. Lastly, in the relational effect dimension, social

relationships in travel have an effect on increasing psychological benefits and on strengthening social

utility. The study reveals that social relations in travel have expandability and circularity, while the

objects of social relationship expand from existing relationships to new relationships such as residents

and service employees. These findings suggest the importance of promoting the formation of

multidimensional relationships among travel stakeholders.

Keywords : Travel, Social relationships, Social needs, Interaction, Relational effect
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Annals of Tourism Research 12 Journal of Services Marketing 1
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Journal of Hospitality & Tourism 4 Anatolia - An International Journal of 1
Research Tourism and Hospitality Research
Journal of Travel Research 4 Leisure Sciences 1
Leisure Studies 4 Tourist Studies 1
Asia Pacific Journal of Tourism Research 3 Anthropology & Medicine 1
International Journal of Tourism Research 3 Australasian Journal on Ageing 1
Journal of Sustainable Tourism 3 BMC Health Services Research 1
Sustainability 3 European Eating Disorders Review 1
Ageing & Society 2 Child Indicators Research 1
Scandinavian Journa? of Hospitality and 9 Case Studies on Transport Policy 1
Tourism
Tourism Management Perspectives 2 Eco. Mont-Journal on Protected Mountain 1
Travel Behavior and Society 2 Ar?as Research :
Journal of Hospitality and Tourism 1 Community Work & Family 1
Management European Countryside 1
International Journal of Culture, Tourism 1 Social Behavior and Personality 1
and Hospitality Research : An international journal
International Journal of Hospitality 1 Health and Social Care in the Community 1
Management
Journal of China Tourism Research 1 Journal of Aging and Health 1
Internatlona‘l Jgurnal of Contemporary 1 Journal of Transport Geography 1
Hospitality Management
Journal of Leisure Research 1 New Technology Work and Employment 1
Journal of Policy Research in Tourism 1 Transportation Research Part A 1

Leisure and Events
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(Table 2) Classification by subject based on social relations theory

Dimensions Personal Interpersonal Relational effects Mixed Total
No. Studies 15 8 10 50 83
% 18.1% 9.6% 12.1% 60.2% 100%
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(Table 3) Classification by detailed subject

Personal Interpersonal  Relational effects Mixed
Intrinsic factor 11 - - -
Extrinsic factor 4 - - -
Emotional interaction - 8 - -
Behavioral interaction - 0 - -
Psychological benefit - - 7 -
Strengthening social utility - - 0 -
Complex - - 3 -
Total 15 8 10 50
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et al., 2019b; Kang, Pai, & Kim, 2019). FTAEE on|git), o agR| o] ARl
A, AR A Ao AAE gAE a1 # AH| 22 TAL, FEHBA G AR HA A

B =704 7HRAoz JFS F= Ao e yebstth. Sedgley, Pritchard, Morgan, and
ok oA oA A AkE A JA V) G Hanna(2017)+ A#o} 715 gidow A3
7)o 982 FAUY(Ryglova, Rasovska, & gk A3} ofele] gFof gt ElRIC] AJAo] of

Sacha, 2017; Whitmore, Crooks, & Snyder, oAl T4 A& FAske AL w3t o]
2015), 4& A% A& A, Fu2 < 23t Agoz Qg Ao} 7}@% Y &=
gk ARSI Fol 9E8E F= Aot (Gu, UARE, AFE W= Aoz WaMY. Wi,

o

r

Zhu, Brown, Hoenig, & Zeng, 2016; Oktadiana, ElQlo] A dto|ut |9 FR19 Sl = 3
Pearce, & Chon, 2016). Gu et al.(2016) 738l AN Y& FAHCetin & Okumus,
L 2133 #AE AA e9do g sl F 2018: Filep, Macnaughton, & Glover,
Po| Folsl= w019 EAS EAET o1 2 2017: Sheng, Siguaw, & Simpson, 2016).
I, 71E8A, AR eke] BAVE SR H LTS # o & B0] AH]2~ FAE AH| 2~ BEE B3l
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A PAH wFE FHBuonincontri,
Morvillo, Okurmus, & van Niekerk, 2017; Rivera,
Fa, & Villar, 2019a). %3, Reichenberger
(2017) = T34 2& AEld BAE 3
gkl flall AR olv I AEe vhEsty
28 BAZS A gatelx] solgttn 246t
Ak olAH F9A wRe RS el v
iy, zlo] gl #AE F-sv] A dad
g oltt,

= Aol tiskE E3f vl

= £ 35A8S dvign. 7t
% Q79 2E Tl WAV o, Az
WA ZAA @

F= YERdT Fu and
Lehto(2018)2 A=A wfFel Zeg 7159
ek We #3E H2 Fa o)t s g
29 B 8 %*é, ofg) A3 2 37 =
$R3, B BEL B 4L BAE B
Pig Az e e
t}. Gram, O'Donohoe, Schanzel, Marchant,
and Kastarinen(2019)= 8= 8)(Grand
Travel 4 2229 £34 393 mAel
S ZAE AI7E HE AzE AR A|7ke
l"ﬁ:%—:'r‘ab o} Relchenberger(2017)‘i 58
A S 7|Hte 2 A5 Agsh
ot PAMA w7E It
& FHAG U2tE

kil g=
B3 FREE A T AR el
8]

‘;
El
ot
ot
v
e
N
oX
_O‘L
8

WA ZHA ALe AAY 12.1%(10%)
algsi, AlslA BAS ST Aol B AT
Aoz st} /\Lix‘}s. o]_r_4 A= A
T 5 a~ Aglol7] Wi el A7k
Fe)= kbt Blojnt. B w3}
}é‘:—, B, 9 5 A el B3t A}

4 ARSAL BT ABIA BE 43 F W

fol o ol m\m

Oﬂ

gt} oAl ALS A BAE 53
43le] (Melon, Agrigoroaei, Diekmann, &
Luminet, 2018) od] RFEEERE ofufe}, 4]
A, 4] vk, 4 5o YR tdsiAl Vet
Yt} Zhu and Fan(2018)<& of3jox #AE
Egﬁ NI A AAZ Arlo] PAETy F43)
i, ofg ghEol] Q1Y FaA AR gF
]7} N+< W THQiao, Chen, Thompson,
& Xiao, 2019). o|df Sirgy, Kruger, Lee, and
Yu(2011) & ;Pﬁ‘ﬂi(Bottom—up theory)<
7IRko 2 ool 4] do F 7Y &, 9
of &, AFSA Gl 24zt 3% BA, 7 Al

. e ohjet ojgel A9l AT g
Z7kel7) Wl AHQle] Ao @A ke gk

i FeFATHTse, 2014).

A4, AF5]A B8 Ashe Aol A #A #A]
o ARG NG A, L5, F
1Y, 2&5Y 59 AEA 2RS40
njgth, i S5l sk
(Durko & Petrick, 2013; Fu, Lehto, &
Park, 2014), AREA 1% 58] 25745 &
ot Absld 582 st (Green, Jones,
& Roberts, 2014; Pritchard, Moura, &
Silva, 2016). Jepson et al.(2019)= 3
oA 1Zte] 7141 Fae sl Fht
@A (sociality), $81-#A (We-relationship)
£ Ao 7190l dake Foha FEsiith
K

e o m\m

o

o
A

3 A3Aes T Alge gl fute

sl 7]t =K Filep et al., 2017:
Matteucci et al., 2019).

oA el HA EA Ak w3 AT =
A 2k, A 2Lz £ g o] F
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A3 slow, N AlelA A ALSA & FE #d A5 S7k] AlERT. 2016
< BF xgeta e At des Bkt A A7t @7‘}7] S7ktlen, 20194 7
53] 71 dell A 9 T fdite 258 B w=io] EREAT ApAgE W8-S (Table 4)
7AstEm, 7Rl Al A ]l dxlo] FA< oF Atk Aol 55 wet =7 7 Wty
J3kS Fth(Baklien, Ytterhus, & Bongaardt, A= W ot AP G g Bk A A
2015; Gram et al., 2019). o]9ol|= #3374 o] Wz}e AT},
4 B3l Q17 A2 (connection), AT (Figure 1)< #AIZA N ol wet 71& &
(togetherness), 4&&%, FTeAdY 4d9S Al N2 A, 584 AR FEst] d=
et WAtHAn et al., 2019b: Thal ™ AA =79 d32 2YgZ2 AT 7]
& Hudson, 2019). & e 715, A, A9 55 HAFAU
07 g AT, NER W= FEHIY, A9
2. IAFARPF BB FR, AH| 2~ FARR} 5 BFA A BAE FA
& ATFE onigitt. B4 WAE 71E BA%
SSCI gr=A|ol|A] oL T3 AHs] A J?lrﬁloﬂ ANEE JAE =5 X3 A7 sfdgict. of
et ATE= 2006WEE AAA AFE T o), 7]E #Al= 20060 F-E 2020L477} l e
o AFddes AFE =9 58.1%7t %{r% 5] FErko} ﬂ?ﬂ?ﬂu"_, Al A gk A
T AEE UEgton, w3 ¢ Fofe] At T 20139 AlFez A } S7keta Sl
°F 40%°l sttt &, ¥ A= ohdg gk, WA e el s3] A
ool A o] FAR| 1 &g el 4 gl o] A= 20169 HH F7ske A g1 &
Ard =% FE5 AYEY, 20069%F Fﬂ s At
gHo 2 g7 ol A77F M= n 20134 Tgh, (Figure 1)¥ 2o] #APANd= O
(Table 4) Number of studies by publication year
Year ‘06 07 08 09 ‘10 11 12 13 14 15 16 17 18 19 20
No. Studies 1 2 1 2 2 1 2 4 4 6 12 11 12 21 2

85 8 8 2 R 22

0
-

o=
o

b
o

o
o

=
o

u [ntegrated Relationship
Mew Relatianship
m Exizsting Relationship

(Figure 1> Number of studies by relational object and publication year
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& FAACE TRt Al sES s
3, AR e
2006 ~20108 g ool A Aks]A & 1
of thet =o7h A vzl w3 Lol
A A6l A1 el A UK dia
A7 A4 A7lelet. wh AR e
el FASEA A, 7=, H—, EL

¥ RF i AEE PPt AT YL
2011d~2015d-& 7]& 47415**’ﬂ1%f‘5& o}
Yzt Az dAdde FAssl 55
A, ME| 2 AR AL A AAE S #F
ol heliX e =owoiet. =3, S99 &
et FAIARD =2 7F Al I 201695
202082 A9 7t HeRen, #AE ¥
3t gAE oheks| AT .14—.»]—73]‘640]]}\1 ez
3t AL FaAddl el =o¥dar, A%
At wel B30 A E AS &
SHAT. o] Al7]e] A7 BAle] HeE v
sl et slen, FAA R =oH
AT

qul

}mﬂ

r_o,o&-lNoiEéoﬁoﬂ

1

Of

Rt

QY $YZH, ¥ AT, A4 AT, &
FATE TPkl AIAT, BAAT 5
Sl ekt A A7 45808 4 B

3 A §8S (Table 6)° A&ttt
A, 7HQ AgA Heje w4y, g
ToE SHEM YT T5 HyEE &8y
AR AKEA BA e aFEA i A
g el ek AFTE APFE AU
(Pritchard et al., 2016 Saayman et al.,
2018), 93 I F= Hlwste] WslE I<let
71= 3t tH(McCabe Joldersma & Li,
2010: Pyke et al., 2019). o] 5 %21 4
Weol s o=m sk A7 7P ol ek
o (Melon et al., 2018; Su et al., 2015),
Al ¥gk(Zhu & Fan, 2018), 4] W&
dAAow SA = UtH(Pritchard et

al., 2016). &g &ko] = HAA AWl &
A 7150l frolry AR} Aol 9SS

Tty &34 diolv(Ahn et al., 2019a:
Ahn et al., 2019b) A3 P& 2 ZH3I=
s MY AgA #HAoe gefa = At
(Chen, Fan, Cao, & Khattak, 2019).
=4, A 23 41314 882 839 F 319
o] slgataL, ol5 3l Aol &3} Aol A
AR AR R BgE = s Elsit. V&
oL A9 ojopr], FA}, dl,
-6}5‘:: I;H_L;Q‘?l ij. ;(].E_oi o]%lﬂo]g]—z]u]—
(Trdina & Jontes, 2019), o3ollA 2134
HAE I on e A, T8, A,
AE kS ol AR Ao R e = Aot
(Stokowski, 1992). A Zv}ol] W2 oY

0/\] _E__CLJ\E_

(Table 5) Literature profiles by relational object and publication year

Existing/New/Integrated

Existing relationship

New relationship

relationship

Fellow tourist/Service

(no. studies) Family/Friend/Mixed employee/Local resident/Mixed
2006 - 2010 8(4/0/4) 4(3/0/1) 0(0/0/0/0)
2011 - 2015 17(9/4/4) 9(7/0/2) 4(2/1/0/1)
2016 - 2020 58(22/14/22) 22(12/1/9) 14(2/5/3/4)
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(Table 6) Psychological benefits and social utility as relational effects

Category Variable Research
Life satisfaction (Mathis, Kim, Uysal, Sirgy, & Prebensen, 2016;
) ) Pritchard et al., 2016: Sheng et al., 2016)
Satisfaction - - -
Travel satisfaction (Buonincontri et al., 2017: Choi et al., 2019:
rav Mathis et al., 2016: Ryglova et al., 2017)
QOL Quality of life (Zhang & Zhang, 2018)

Well-being

(Baklien et al., 2015: Durko & Petrick, 2013:
Gram et al., 2019: Green et al., 2014)

(Melon et al., 2018; Pyke et al., 2019; Qiao et al.,

Psychological Subjective wellbeing 5419: ayman, Li, Uysal, & Song, 2018)
benefits . being  Psychological wellbeing (Hillman, 2013: Tse, 2014)
Emotional wellbeing (Zhu & Fan, 2018 Reichenberger, 2017)
Social wellbeing (Puhakka, Pitkdnen, & Siikamiki, 2017:
Wolf et al., 2015)
Integrated wellbeing (Ahn et al., 2019a; Ahn et al., 2019b)
Customer delight  (Rivera et al., 2019a; Rivera et al., 2019b)
Happiness Happiness (Buonincontri et al., 2017; Conway, Lawn, Crail, &
McDonald, 2018: Jepson et al., 2019)
Trust (Choi etA al., 2019: Conway et al., 2018: Foley,
Social 2017: Rivera et al., 2019b)
capital Social norm (Reichenberger, 2017; Su, Hwang, & Chen, 2015)
Network (Hillman, 2013; Melon et al., 2018)
Social Solidarity EHiHman,;OlSl Lehto et al., 2009)
a1 . Bronner & de Hoog, 2016:
utility Expanded Cohesion Pomfret & Varley, 2019)
social Togetherness (Pomfret & Varley, 2019; Thal & Hudson, 2019)
capital Sense of belonging (Foley, 2017; Green et al., 2014)

Bonding

(Lehto et al., 2009; Durko & Petrick, 2013:
Fu et al., 2014 Pomfret & Varley, 2019)

oAl Ak8l4 A= Putnam(1993)9] 4l
e, MESIS 25 EFaL Slo] ARk
o] $4% BF AYa ek A AL3H
A FTALE 7o 7 ARSI A A Y ES
A5 FA43st¥th(Hillman, 2013). A18]= Al
25 A9 718 Al 2T Ve aL(Cho,
Kim, Cha, Suh, & Kim, 2019: Rivera, Fa,
Sampaio, & Villar, 2019b), 53] Reichenberger
(2017)& 3= A71& Bo] BAE AT o
Frzelgta FYh 1Rk oy}, o3

Mo i

oA it (Lehto, Choi, Lin, & MacDermid,
2009), 238 ¥ (Pomfret & Varley, 2019),
247 Foley, 2017: Green et al., 2014)
T FAS

7ot ARl 58S HeEHA
THew vehd, A9 Al A
AF7F FEositt. ALSA B8

g =
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;<4/\17<4 IFE B3 A8 589 HstE =%
e ATt gelE Jelth(ehto et al.,
2009).
4. =9

ol AT AFeld AHEH BAE 5 3

o2
JFI

A B2 422 AL T, AL
o, el weh BaellTh B4 23
5 e @ wolARE Best otk

oM BAGENEE AlEsE
Q%ﬂ?it}. AP 7]E9] ddAE Hay
s o, A= ﬂﬁ]—%
< . AAZ U
g

%, A7 B9 9 4 Bk, ot
200638 A%Hor AFH%ct. olF Az

& WAl B A7) ZkeE, BARANR
o] BAHT} = FAT} gl oldolg
QA S DA, e A

AZ Fal B LI Aelo] B Fol
F2 A2 71, A7 542 B ¢ A9
Fe BFoR wosoign, FA} U o

ol gle 4% ot 384 Fds gk F
¥ A Saayman et al., 2018: Zhu &
Fan, 2018). 18wt oftje} Fuka} o]e] A=

& A} Ao FeAo] A} FxE Ut}
Cetin and Okumus(2018)& #3A4L Ui
A Z]C’ﬂzu]«] 23k, st 22 =t #

et al. (2016)% 2 z2rgof| glo] A|AFRe] A

Aglo] TA g3 Aol 7P 4 e &
29S Wy oh, w3k Mathis et al.(2016)&

AH) 2~ FARRSE e A5 Bl 77 AEE
T s, olde A S B3l A A4
2ol =2t 4= itk ”L?}ir/}. Reichenberger
(2017)& UY&= wjdoz
& A3 FRFA] FNAE At 9]
3| x%}qxq /\1—_9_751—%_2 3 AFEA @A el a3
. olA" Al
ek opel, AT
T oS AlstE 19}1"/} AH] 22 AR} &
sy o] o gaFAkAt, 2Rl AwUE it
ToR AEstEglen (Choi et al, 2019:
Conway et al., 2018; Mathis et al., 2016),
71E BA M= A7ddo] 71 3 AA Y
HAY, 54 AFS At A7 UAT
(Baklien et al., 2015; Gram et al., 2019).
o[ ¢ FHkA} 9]of vheket wAIY A Y Tt
B T Agox] BAFAAUS HH=
A= 3 T

T o Al AA R ofy g} theks
I HALAER AREA AAE FAE 7|EE Al
53}, Zhu and Fan(2018)2 B ofgjolA|
WAL el wE FA WsE gdelsisitt. of
ol¢} G o PHitH on| e Yo
2 e, TR o JjHoR g
B2 SRR, on) QA A7) Ao E JErsk
o}, AR WF S5 TRl A HA W
ozl oAl #AE FA}E. Quinn
and Stacey(2010)& ololE°] M2 ATE
= W] S8l B EEel Hojglom, T2
WS Aots Auls FAAS} 4], EF F
ARBH Fo] A= Ae delstsith. Wolf
et al.(2015)€ BFHE] 25 BUAE ¥
3 3P°4 W 234 AdE Sdistele &
sttty et Al svrEgl, F
01 7ho| = of T ARl #AIE A
o g],oﬂu}

A, dAG I 3

9

o}ﬂ _8_,
Oz:
=
o
=
ox
o
it
Q,
-

K

(

b P

>~
of

e e oo

].

>'}L o
m{r{ o _1}: OFO

SN AlEA waol



e

29 e HAvt A=A AL A wgk
o] B2 WA Fl ol FH o] P o]
o, 53] P94 miRelH Tl FEHAA
VEPITHSu et al., 2015). Sedgley et
al.(2017)2 44 Aoz Qe 34 weho]
ARHEA ol WAL FAHA ¥R, Cetin
and Okumus(2018)# Su et al.(2015)=
FAwslo] Agsle] el Algld #HelS A9
o =, WF oA I ugkE: @F 4
olofiEnt ohet, A7l BYE 2T
+ Aot (Kim, Lee, Uysal, Kim, & Ahn,
2015; Ryglova et al., 2017).
SR AFo|A] ALBA BAAE T 2

S ol e} FHE Bl BAVF I8 2 %7\]
D}. 53] A2 A o FitA] thedel
HE AIREE Buj7] Wil (Baklien et al.,
2015; Green et al., 2014) 22 Zdo|y &
e FREeEN WAE It ARG
(Fu & Lehto, 2018: Gram et al., 2019;
Reichenberger, 2017). &8 m$k 0|9 A A
A aFE 53 AA wEe PEs fA )
=8 F83 9L dh(Jepson et al.,
2019: Tse, 2014). webr] oJgelx] Apg]A
A o] FAGA N FET of2} HAFEA
A 9] ELX]—/HC §J—O 133

AR, BA B3A 2 «1 ALE1 A &89 |
A7F GG AL A AR AlE, g,
Ef2] "2 FA4EH(Coleman, 1988:
Putnam, 1993). o3l Alg]d A= 4=
(Choi et al., 2019; Rivera et al., 2019b),
T, & 59 AEA T (Reichenberger,
2017: Su et al., 2015), SAAES B A
32 Y EYAES 7o g A3 A F-&o] 7}3}H
ATH(Hillman, 2013). aFA|RF o] 9] = foizd,
XY, a5 259, A (togetherness)
ol Uelyta, & Bl 71& AKS|A Ao ®
A7F A= A AT F, Ad el

(]

facs
o

ﬂa ) FJ
rf

B9 A Bl ATEY B4 2 AGH AFY 69

ALE A BAE A Ade] HejiEnt opet
HE A AL g8o] el AEA &
H7F et Aojt}, & AlEA AR BE
FA A trFstA depARE, A2 A8
3l 71E BAlIA it S ol Sx1EH
(Durko & Petrick, 2013; Kim, Kim, &
King, 2016; Lehto et al., 2009), A7,
FEHHY 5o N2 A A&7 AS
g, S FAske AR YERTH Green
et al., 2014: Hillman, 2013: Pritchard et
al., 2016; Thal & Hudson, 2019).
];qaq o] AF= WAZYNY, BAF Y
WA EA Ao ALSA 58 S
ﬂﬁ]iﬂ A= BT webs] ohersk B

)

.

jE 1
FUdE nelsta, 378 mekelA] Blojy w7
gl 24 & sl S AR]A 88

Gd ol WA 349 a4 WRola &

e 4 gle A 2] S diddA A
Qo] Foatg, #A &AA Ade A AeA

Aol A g Pohe Aol &
Ao thehts ot

A4 0, o8 Bl BA ERA Ao
FYeE Aol oUT A48 AL 5 B
B WAAE wB BAT IS

(Hillman, 2013; Wolf et al., 2015), &4
A ETE TETOEN WA ZHA Al =
G3HAhn et al., 2019a; Ahn et al.,
2019b). Hillman(2013) <5 ¥ 435 3t

adle] =rt2(CGrey Nomads)E oz
AANA 2, 1A A4, A Z34 A4
o] A WRTh

A ofe} S B WA a3 A
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238 £39 9 tHBronner & de Hoog,
2016: Whitmore et al., 2015). Bronner
and de Hoog(2016)2 o3fdlA 7152 |

Foamed
Relationship

Interpersonal

Q Personal Dimension

e ZAEA7] vzl A1 f710 e ool =
7F ot FEi. oA " BA e =&
el A ALEA Al B3] A&7
of ]l 8holtt, mEbA Ao 43
gk tpekel dARAU G Qg FF YT <
=l A Aol 24E %E davt 3l

o] AFE oAFoA] A3l BA L =249
FEsle], #EHE AT FIFS AW EIA
u}. o] 9l8) AEH A TSl e W
sl w2 Yol AFA B SHY BB
< sefetm 1 W9lE wEkl FEstaAl o
Atk A BAE 5L V)02 AAF 29
o Bl &7, BB o] 4sE, W
a7 Ades BRI, 84 A
9% S NeRy oz lﬂw—s}m 3
At SSCI geAe =& ez 54 7]
A=E T8 A7E= ﬁ@éﬂﬂlﬂ, HEHo=
4374] BtaA]olA 83U& FAE €A, WAE
A B4, ARlE BAe] axE 24
A7 Az} Ao AR A= il 1 A

Maintain
Relationship

Relational Effect

Existing relationship

[ Behavioral Interaction ]

‘ (Family, Friend) ]

4

Fellow tourist, Local residents,

[ New relationship 1
(

[ Emotional Interaction ]

Trust Cohesion
Social Norm | s |  Bonding

Network Solidarity

Service employee)

<

=) : Expandability =) : Continuity

<& <

(Figure 2) Expandability and circularity of social relations theory
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2019b; Gram et al., 2019; Tse, 2014). &
A, Aol FAHE A E& FF A3
g5 Al w3 AdH At s
(Choi et al., 2019; Wolf et al., 2015). Al
A, YA o r ALSH BAAE S st UAT,
THA 02 A3|A BAE B3 A E5H Q] Pu
a2 gk Jabe] #g A5 Fgseit
(Baklien et al., 2015). o] 93 @AHE
SSCIF ghed=iihs $4102 gt o],
AFEIA, HREE, 72 A8 FHY FHS
WEEA 255 &8atA] F3l dutshrt o "ot
= Aolth. FF AFelA = SSCIH =% o =

ol
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