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2) Raul de Mora Jiménez, ibid., p.5.



gl Yoo Agclel dymld WE 245

algli = ol FRAN Y] Il B, & 2HE L B BEeE e
ola 9itt3)

=S tEeR & 2uRle] wtofe] -, 1808 w7&2] U (New
Orleans)ol|l Al U o] Aoz © << wX|A]F(El Misisipi)>2h= A&
o] #xo|t} 27| A¥|Qle] A FEo] AW Hie] A YT} PFE A1 EC]
3o oEatm Y] W, FE A HEE 74 vitjojgn B 4
Qe Zmo] 9t} adew B7at, o] nolEe JZe P 72

ok
A dRE gEeEe] Al #FAE o|FE AVIFE A7)7F lem, o]
o] o]qrel A4l 19709 o] F el SEriEe] AT 'rr*}é%
7 I ATEA(15) o] F A T2 2HE e Wtol= g xeEe] 7 A U=
AAE B8 agolehe WA a7 AdAolge AARl a7t A%

SHAA &Aooz AR gt

a2t oA 2sliRlofel] Z]ukel 2HEl e mitol7} et 4 v
sto] A71ET. 25glo} wtio}sl F2 ajelole) 7ol A Al2hE 23
of ofF3M vl=olehes Bt EAska Sle FAHIA L ddo] A
1 ke Aoltt E3 el ol EAlske vt 7'4017} 78 AL 9
ohe Hlg 9] EARI O Uolr) o3 <o} Abgoluh, Gt Fi At
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3) Felix F. Gutierrez, "Latino and the Media in the United States: An
Overview", XXX Annual Conference Inteanational Coomunication
Association, Mexico, 1980. p.13.

4) Tbid., p.15.
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5) Ibid., pp.16-17.

6) Alan B. Albarran & Brian Hutton, A History of Spanish Language Radio
in the United States, The Center for Spanish Language Media, University
of North Texas, 2009. p.3.
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7) Ibid., pp.4-5.
8) Ibid., p.6.
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9) Ibid., pp. 8-9.
10) Alan B. Albarran & Brian Hutton, op.cit., pp.11-13.
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11) Ana Carolina Walczuk Beltrdo, "Aqui no se habla Spanglish: The Issue of
Language in US Hispanic Media", Revista Alicantina de Estudios Ingleses,
21, 2008. p.194.

12) 2= °1T°ll el 7FE EFAQl 4 Hale re AHrd d"do] ik
Aolx, 1 nEz 7£° g7t o] ¢ witE = s Fska vk o] dE, “gt
i o|9l& vt F 7B w7, F2uQlo] &8l 56, pp. 534-541.

13) Ana Carolma Walczuk Beltrao, ibid., p.194.
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14) Ana Carolina Walczuk Beltréo, ibid., p.197.
15) Guillermo Gibens, "Univision and Telemundo: Spanish Language Television
Leaders in the United States", p.237.
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16) Guillermo Gibens, op.cit., pp.239-240.
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17) Arlene Davila, Latinos inc.: The marketing and making of a people,
Berkeley, University of California Press, 2001, p.158.
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19) Ana Carolina Walczuk Beltrdo, op.cit., p. 198.9lA #Q1&-
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21) Arlene Davila, "Mapping Latinidad: Language and Culture in the Spanish
TV Battlefront", Television & New Media, 1;1, 2000, p.83.

22) Ana Carolina Walczuk Beltrdo, op.cit., p.198.

23) Geoffery Fox, Hispanic Nation: Culture, Politics, and Constructing of
Identity, Carol Publishing Group, 1995.5 Z13}A] L.
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% ABSTRACT

Latino Media and Spanish Language Television
Broadcasting

Lee Seong hun

The results of 2000 Population Census explains the context of a series of
incidents happening in the Latino television broadcasting market recently. That
is, the rapid growth of Latino population so fast as overtaking the Black
population has needed media as a means of Latino's own social interests and
communication. In this context, the television broadcasting market as a
marketing means of capitals targeting for the Latinos has experienced more rapid
changes. In other words, there has been some changes in the Latino television
broadcasting market which divided by two major networks, Univision and
Telemundo.

It was 1970s when Latino media started to be considered as an important
framework to understand the problems of the Latinos in American society.
Experiencing the human rights movement of the 1960s, the Latino communities'
sense of identity realized the importance of media as an expression of themselves
from the interest on the factors which directly determine the quality of their life
such as the immigration, education, health, and employment.

The anglo media plays a role in introducing the Latinos and forming the
images of the Latinos to the non-Latinos. It can be possible to criticize that the
anglo media propagates the unilateral image of the Latinos by the mainstream
white society, the stereotyped images of the Latinos. The spanish media targeting
for the Latinos has grown continuously, combining the inside needs of forming
the identity of the Latinos and communication and outside needs of
commercialism. On the other hand, the needs for the programs based on the
American Latinos has been increased, along with the increase of the Latino
media based on the dual languages or English.

This paper reviewed the history of the Latino media briefly, and then
examined the relationship between the Latinos and the media through the

television broadcasting which influence the Latino's everyday life enormously.



Key Words
2l mho], e, delE, 2l YA

latino media, Univision, Telemundo, Latino identity

A4-9l: 2011. 04. 13.
Al2t29l: 2011. 05. 09.
AxHetEd: 2011. 06. 10.



