
21세기 동북아시아의 문화융합과 문화적 취향의 공유: 

<꽃보다 남자>의 유행 현상을 중심으로

김 종 수
(경희대학교)

1)

21 , , , TV <

>

. 4 < >

, 

. 

. 

TV < >

. 

. 

< > 10-20

21 “ ”

. 

21

* .



.    

< >, , , , 

, TV < >

. 

, , 20

. 

21 ·

. 1990

, 

. , 

1990 , 

, . 

. . 

1990

. 1)

, 

. 

, 

 1) · , 3 , 
45 3 , 2001.; , TV

, 16 1 , 2002.



. 
2) , 

. 

. 21

, 21

. 

. 1990

“ ”

. 3)

, 

4)

. 

. 

5). 6)

 2) , , , 
2003, .

 3) , ‘ ’: , 10 , 2007; , 
‘ ’-

, 47, 2006; , ‘ ’
, 9 1 , 2005. 

 4) , - , 
, , 2003.; , 

, , , 2003.
 5) , , , , 

2005 .
 6) , , , , 2009.



2000

. 

. 

. , 

. 

.

< > . 

, , 

< >

. 

7) , . 
8)

9) , 

, < >
10) . < >

 7) , , 
, 2009; , -< >

, , 2010; , 
, , 2010; , , TV

: < > , 161, 2013.
 8) , TV , 

, 2009.
 9) , , 

, 2010.
10) , TV - < >

, , 2012.



“ ”

. 

. 

, 

< >

. 

21 < >

. < > <花 男子

Hana Yori Dango>

1992 10 2004 6000

. 1997

· . 

2001

. <流星花園> 16

. 2005 < >

2009 . , , 

1

.11) 

21 4 , 

< >

. 

( :花 男子) 12) , , , , 

TV 13) , .

11) , 364-367 . 
12) 神尾 葉子, <花 男子>, 1~36 , 集英社. 

( 37 ) . 
13) . < >, KBS2, 



, , , 

. 

.14) 

. , 

, , 

.15) 

< >

. 

< >

. 

. 

. , , , 

“ ”

. 

2009.1.5.~3.31. 25 .<花 男子> TBS, 2005.10.21.~2005.12.16 
9 , <花 男子 2 > TBS, 2007.01.05.~2007.03.16 11

. <一起来看流星雨>, TV, 2009.08.08~2010.08.30. 36 . 
<流星花園>, CTS, 2002.11.11~2002.12.25. 27 .

14) , - < >
, 3 , 1999, 12 . .

15) Mel van Elteren, “Conceptualizing the Impact of US Popular Culture Globally”, 
Journal of Popular Culture. Vol.30-No.1, 1996. pp.52-60.



“ ” “

” . 

. 

. 

16) . 

. 

. 

.

< >

. 

, “ ”

. F4

. < >

F4

. <

> 4

. 

“ ” . “ ”

“ ” . 

. 

17) . 

16) , , 33-35 .



. 

(

, , )

. 

. 

.

< >

. 

. “ ” (戀敵)

. 

, 

18) 

. 

< > , 

. 

. , , 

. 

17) , , 16 , 2006, 165 .
18) A. , , · , , 

, 2002, 134 .



( ) “ ”

“ ” .  “ ”, 

“ ” “ ”

. 

. 

. 

. 

. 

. 

. 

. 

. 

, , 

, 

.19)      

‘ ’, ‘ ’, 

‘ ’, ‘ ’ “ ” . <

> 21 4

. “

” . 

19) , , 384 .



. 

. 

, 

. 21

< >

. 

“ ”

. 

. 

. 

, 

. 

<

>

. 

.



. 

. 

F4

. 

. 

.20) 

< >

. 

. 

. ‘ ’

. 

. 

. 

20) , , -< > 
, 21 1 , 2009, 163 .



.21)

“ ” 

. 

. < >

. 

. 

< >

. < >

. 

. 

, 

, <

>

21) , , , 169 .



. < >

. 

F4

/ /

. 

22)

. 

. 

, 

< >

. 

< >

, 

. 

21

. 

.

< >

22) , , 27 .



. 

. 

, . 

. . 

, < >

. 

. 

, 

. 

. 

. , 

.23) <

>

. 

10-20

. 10 20 24) 

23) , , 
5, 2001. 263 .

24) . 
, 

.- , 



25) . 

4 < > “ ”

TV .

10-20

. 

. 

, , 10-20 21

. 

, 

. 

. , 

. 

2

, 

. 

, , , 30, 
1996. 193-197 .

25) , , 266 .



, 

. 19

4

. 

4

21

. 

. 21

4

. < >

“ ” . 

< >

. 

4

. 

21

. < >

. 

10-20

. 

. < >

21

. 



1980

. , 

1990

.26) 

. 

1990 21

. < > 21

. 

21

.     

21 < >

. 

.  

26) , , 213 .



, , , , 2009.

, , 5, 2001.

, : , 

, & 5 , 2006.

, , 

, 2009.

, - , 

, , 2003.

, , 

, 2010.

, , -< > 

, 21 1 , 2009.

, , 

, , 30, 1996.

, ‘ ’: , 10 , 2007.

, , , , 2005.

, ‘ ’-

- , 47, 2006.

, , TV :< > , 

161, 2013.

, , 

, 2003.

, TV , 

, 2009.

· , 3 , 

45 3 , 2001.

, -< > , 

, 2010.

, , , 

, 2003.

, TV - < >



, , 2012.

, - < >

,  3 , 1999.

, , , 2010. 

, ‘ ’ , 9 1 , 

2005. 

, TV , 16

1 , 2002.

A. , , · , , 

, 2002,

Mel van Elteren, “Conceptualizing the Impact of US Popular Culture Globally”, 

Journal of Popular Culture. Vol30-No1, 1996. 



ABSTRACT

The Convergence and Sharing of Cultural Tastes in Northeast 
Asia in the 21 Century: On the Popularity of the TV Drama 

"Boys over Flower" 

Kim, Jong-Soo

This article aims at exploring the convergence and sharing of cultural tastes 

among Northeast Asian countries by analyzing TV drama “Boys over flower”, 

based on the original Japanese manga and produced in Korea, China, Japan and 

Taiwan in the 21st century. It explores the expectation and desire of the mass 

who have taken pleasure in watching it in each country as well. 

This article argues that the sharing of the sensitivities and tastes of young 

women, the main consumer of the drama, by the mass of the four countries, are 

an important cultural phenomenon  in that it reveals the emergence of “girl” as 

an active cultural consumer, who had been the object of a restraint and strict 

protection of the bourgeois family structure. 
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