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❖ ABSTRACT

A Study on Phenomenon ‘Play of Words’ in Modern Russian 
Advertising Language

Kim Sung Wan

The purpose of this article is to represent the types of advertising in the modern 

Russian language as ‘Play of Words’ (игра слов). The causal reason for 

this phenomenon is studied from the result of certain characteristics of advertising. 

The definition and characteristics of the language of the advertisement are analyzed 

in achieving the goal, as these factors reveal how language is used to maximize 

the effectiveness of the advertising.

Academic research is needed in the collaborative fields of linguistics, psychology, 

economics, sociology, marketing, literature, art, and music. Modern advertisement 

is mixed with semiotic objects that consist of display, sound, and texts. While 

this study is not complete, the acknowledgement of the phenomenon ‘Play of 

Words’ between the creators of advertising and the consumer is undeniable.

On one hand, advertising is recognized by linguists as the main factor that 

destroys the literary language. It represents the distortion of a standard language 

norm, as opposed to formal linguistic means used in advertising. In this research, 

we pay attention to the frequent use of foreign language borrowings and incorrect 

representation of foreign words, slang and jargon, that occur in misspelled usage 

of literary norms. The features that are revealed in this article are helpful to understand 

the purpose of advertising.
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advertisement, a play on words, phonology, morphology, syntax
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