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Abstract

The one-person media market, a new channel for
individuals to produce various contents themselves and
share them with many people, has grown greatly with
the development of Internet communication technology,
the propagation of smartphones, and the popularization
of video contents production tools. One of the most
active one-person media is the onlne personal
broadcasting. Previous studies on personal broadcasting
have mainly focused on industrial aspects and analyzing
viewer attitudes, however, there have been no studies
related to the perspectives of the broadcasters or their
characteristics. Therefore, in this study, | sought to
analyze the audience attitude according to the
characteristics of the online personal broadcasters,
which lacks research from the academic perspective
despite the steady growth of the industry for more
than 10 years. In order to carry out this study, the
attributes of Broadcasting Jockeys (BJs), were classified
into five categories:  professionalism,  reliability,
attractiveness, intimacy, and similarity. | have set the
dependent variable, which is the viewer attitudes, in
loyalty, and

purpose of viewing. The attitude of viewers was

three categories: viewing satisfaction,
analyzed according to BJ's attributes. | have set three
research questions, and in order to verify them, |
conducted a questionnaire survey on viewers of
AfreecalV, which is a popular platform for online
personal broadcasting. As a result of analyzing the
viewing satisfaction, loyalty, and viewing purpose of
online personal broadcasting in relation to characteristics
of creators one-person media, among the attributes of
the  BJs(professionalism,  reliability,  attractiveness,
intimacy, similarity), the reliability and intimacy influenced
all of viewing satisfaction, loyalty, and viewing purpose.
On the other hand, professionalism of BJ showed
significant satisfaction, BJ’s
loyalty, and BJ’s

attractiveness and similarity impacted viewer’s viewing

effect on  viewing

attractiveness impacted viewer’s

purpose. However, neither the attractiveness and
similarity of the BJ have a statistical significance on
loyalty, nor the BJ’s professionalism on viewing purpose.

This study is an analysis on the audience attitude in

BJ



relation to the characteristics of personal broadcasters
which has not been carried out in the past, and is
significant as it was conducted on the actual creators
and viewers of online personal broadcasting. It is
expected that the result of this research will be used
as a reference material for online personal broadcasters
and a persuasive empirical research data for practical
uses.
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[Teble 6] Y= HE UE

2ol [@% g2 g
o | = olol AigEt of Ble| @AS CIA AEE
ojgto| S,
o | U= 01 BISl ARl 88 Fol NS B
A AE Fto[ct
gz [ .| th= ol Biel Al 95 el ohdh
RIS BIC)
- | U= 20 0] Biel A WES A% AEE
Zolct,

1o
(64.7%), <TEIHL 7)1 W
1509o] 2vEE(51.9%)02 s
Ao= YeETE AHY A
T2E 14894 (51.2%)°] wiY
Jstn] b et A v
N ZF~4X 7H(44.3%), 3+
A FHoRE= AA

(54.7%)0.% 7} =7

A%
zre
o}
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8

o
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[Table 6] I TSAH & EA

B>
rO

e T2 gz HME
Ehx} 272 94.1
oY 09X} 17 59
FA| 289 100.0
10CH 94 325
20cH 187 64.7
ol 30CH 6 21
40cH o[ A 2 07
EZ 289 100.0
HAZEPC 120 45
ADIEE 150 51.9
AlH717] EfE3! PC 16 55
7} 3 10
] 289 100.0
st 2hoj| 1~22 4 1.4
olEf g elof 1~22] 10 35
N I R T
Hl: =2T = .
== ol 148 51.2
HA| 289 100.0
1A|ZF O3} 1 38
olE{ 1A[ZH~2A|Z 67 232
aha A 2N|ZH-4AZH 128 443
ee e 4A|ZH~BA|ZH 55 19.0
AlZt BAIZF 0[2F 28 97
HA| 289 100.0
BJ



g - HE | SHE
%S 158 54.7
o orel ol % 325
oo orel~lote] 29 100
iy Alkel~eote) 6 2.1
Tl = worel ol 2 7
A 289 100.0

42. £¥wolo| Ef
421, BJSY B0l
A WS BISACAEA, A=A, wigd, 2
4, FAMD A gk SAHYgES] gYd o
AZFEE AF57] g8 A Y (Varimax®

W) AE R E48 AAEIT 2 ATl A
4

m 0%
o
>
ju

4 4ol awla &
A AAF 500)S VIEeR Sk 24
A3} Table 73 o] RE Q959 Q9
Aol 50 Wi, FAWJAY AFE
(Cronbach’s a)7} =5 .750 o]xe <z 3t
AE Holw, KMO F% 8828 #93 2

e U

[Table 9] BJ £d M=ol ci8t Bzt AlEz 2}

el [ [ o | =&
¥2 yg W | 50 | e e
zt (%)
S| al 815 | .703
c a2 811 | 69
e o 15 e | 4493 | 21383 | 754
° ad 674 | .642
Al b2 932 | 744
] b1 897 | .790 | 3.666 | 17.457 | .847
A b3 799 | 567
c3 814 | 740
of cA 784 | 741
= c2 775 | 620 | 2.394 | 11.402 | .799
N ct 747 | 728
& 660 | .705
o df 915 | 801
Y 4 894 | 765
2 = i o] 2363 | 11254 | 914
s a3 879 | 753
e2 872 | 711
7 e3 868 | .775
A o4 862 | 748 | 1979 | 9424 | 896
S| el 842 | 755
e5 .763 | .621
KMO-=.882, Barllet test x2-3794.954 (df=210, p<.000)

422 NHUEE, 5, A2 Holo| Elgy &

LIRS
AAREE, FAE, Agelwel dd 543

%o By 2 AR g3 s e

A4 (Varimax®¥ ) 2 A= 48 AA3HA
o B AdFolME LRk 1.001, 38 A4
ol IElal 82 HAF 50014 VTR
3t th. ®A A3 Table 83 o] RE g9l
59 8%l AAe] 508 Wi, SAHWAY
AlZ]Z (Cronbach’s a)7}F E5F 750 o]Ate] &
33 A¥E Holw, KMO 4% %3k #2]3t
AE yERda Q.

[Table 10] AIHRIEE, SN, AlYoz M2 ot ElFEe}
A=z Ha

e [ o | =2
seug = | S| 0T | am | .
/< R B W C.)
f2 882 | 777
Al f3 876 | .768
el f1 851 | .724 | 3.466 | 69.316 | .884
= 5 812 | .B37
f4 733 | .659
KMO=.842, Bartlett test x2=817.760 (df=10, p<.000)
n g2 891 | 793
3 873 | 762 ]
E o 332 | 693 2.890 | 72.254 | .85
= gl 802 | 642
KMO=.692, Bartlett test x2=393.113 (df=6, p<.000)
h3 870 | .756
Al h4 843 | .71
o h2 ~07 | 500 2422 | 60.541 | .774
h1 674 | 454
KMO=.780, Bartlett test x2=599.174 (df=6, p<.000)

43 A7 =M 24

431. A7EH 1 2N

AY WE BISAAEA, A24, W=, 2
DA, A o] AR g ATEA
1, 7F41-1, 7Vd1-2, 7}d1-3, 7Fd1—4,
7Hd1-5¢ dig 4] A= Table 99 2t

[Table 11] AIYPEEEO| O|X|= & An}

< | =gd | BE | 73
we | 4+ |on| P “ | ag |
Ae | 78 101'99 000

e 043 113 2.033 043 662

HEM | ) ' : :
£ 041 141 2.251 025 525

. AEY | ) ’ ) )

Al BJ

D_IP:—’_% o2 .045 .103 1.682 .094 548
2o/Al .046 429 7.325 .000 .596
BY 036 006 117 907 738

AR | ' ) ' '

R=.653, R*=.426, TH=l R’=.416
F=41.630, P=.000, Durbin-Watson=1.991
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Bl &A = BJAEA (t=2.033, P=.043),

BJ21E]/d (t=2.251, P=.025) 1¥ i BJZA

(t=7.325, P=.000) AlHTHo] S
v 2] = &g o7 BJvl 24 (t=1.682,
P=.094)3 BJFAM(t=.117, P=.907)S A
AT JFS vAA| K= HH0=2 &
1= ATH.

3RS Fgro] p=.000°14 41.6309] 43
E Holi glom, 32| gk Re=.4269
242699 AHA9YeEe  Holal  glon,

Durbin—Watson< 1.9912 %kx }% ke 3
HA7E flol 3] AR o o & e
k. FAFgHA (Tolerance) BJ@%*Q o]
0.662, BIA#E Aol 0.525, BIvjgAdo] 0.548,
BJZIUA o]l 0.596 ¥ BJf-AHdol 738% 0.1

7(-16‘ 5 7

pul

L

R

al

oy B = vEhy S5¥HEs 3 gseA
Aol wAZF flbar & 4 ) ool 7kAd
1-1, 7Md1-2 2 7Pd1-4+= A=Y, 7}
A1-33 71 1-5+ 7145 A
432 HEH 2 24
Ad BE Bl SAAHEA, 254, =g, A
A, Aol AR Jg AFEA 2,
7Vd2—-1, 7Wd2-2, 7HH2-3, 7Hd2—-4, 7HA
2—=5° gt =4 A3}= Table 107} #r.
[Table 12] SN =0 O|X[= A& Azl
z= | =gd [ 23 o 2t fof | =4t
B4 & | 2x 2 | s
AN 211 6.171 .000
BJ
HoA .050 | -.024 -439 661 671
B 2 2
Nzl .048 120 1.970 .049 528
=M BJ 053 229 3.821 000 549
|
- BJ
B} .055 407 7.099 .000 599
HYN
BJ 043 073 1.414 158 737
SAN | ' ‘ ‘ '
R=.668, R*=.446, T=X =l R*=.437
F=45.319, P=.000, Durbin-Watson=2.068
BJg&A = BJAFEA(t=1.970, P=.049),
Bl el A (t=3.821, P=.000) 18] BJXIA
(t=7.099, P=.000)& FAl=d 93 v|H

= &Aow BIAEA(t=-.439, P=.661)3}
BIAM3 (t=1.414, P=.158)% ZA4 %o 933k
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}l: 5:/&0; :g]-o ] 1;]_
F%kol p=.000°14 45.319¢] X
om, 372 tjgh R2=.437=
43.7%2) Ay Es Holil Atk
Durbin—Watson—o— 2.068% A5 rol g3
glo] sl o] Agkek Ao YERY
A}u}. A A= BJAEAd el 0.671, BIA
g/do] 0.528, BIvj¥ o] 0.549, BJZIE A o]
0.599 % BJfAMgdol 7372 0.1Ht BF ¢
A YeEhd 5898 3P eIl s At
74 1A 4 At} oldl 7pd2-2, 7Hd2-3
9 7Hd2-4% zHE%El?i 7pd2-13 744

2—5% 717+E ST}

al

fei3
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i?

433. A=A 3 B4

A wE BISAHAEA, 224, wgdg, A
DA, Aol Al mel ddF AT Al 3,
7Vd3-1, 7H43-2, 713-3, 7HA3—4, 714

3—=59 tfst =4 A= Table 113 2},

[Table 13] AIF=0 D|X|= I A

% | =SEH | B B @t 79 Sx
B e A} &= SHA|
A | 265 5197 | .000

BJ

M .063 | -.050 -.835 404 .671

BJ

NalA .060 182 2.702 .007 528

; BJ

2:’&* oAy .066 243 3.666 .000 548

_ BJ .069 156 2.461 .014 .600

2Ly

BJ 053 177 3.096 002 738

o | . j J :

R=.567, R*=.321, ==l R*=.309
F=26.715, P=.000, Durbin-Watson=2.068
BJol&A = BIAFA(t=2.702, P=.007)),
BJm & A (t=3.666, P=.000), BJZIEA
(t=2.461, P=.014) g BIA-AHA
(t=3.096 (P=.002) AlAdo|xd FIF& v
A= o2 BIAEA (1=—.835(P=.404)%}
S Ao Ed S vAA] K HAHLE
gl At
S| A L Fzko] p=.000°4 26.7159 %]
5 Holil glom, 372 e tigh R2=.321%
32.1%%] AgEs Holil A
Durbin—Watson< 2.068% Zx}E 7ol A
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