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1. ME Since a paradigm of innovation was created to
11, 4247 U =X shared values between corporations and society, the
2. 7|23} AkE| HAlo Y T EA perspective of innovation is also changing. Therefore,
01, &Ml L the purpose lof.this sltudy isl to exami-nel the trends
22 o] M2 sAl0] 22 (]2l 3 ARS) anq charactenshc§ of innovation by assigning them to
3. 7]2, AR CIxfel 2| T AMSISAlS] &Al various perspectives such as technology, market,
design, to analyze the society role of each innovation
3.1, d7ee 3 A7y i i
527|017t AlB[S] ZSoIA| RES o3t ofsl persp.ectlve. For this, researchers. selected 29
33, 710i9] 0|8 EES o5t ofet shortllsts .fr-om the INNOYATION lsectllon of .Cannes
24 M:; X'I’_}I_A:Oﬂ :m; ;1?;}2 - Lions, divided largely into social innovation for
i ST s TET oo EEE Tl e creating shared value, and using technology, market
3_'; R and design for corporate innovation. Corporations are
e woen esEs s s promoting social innovation to benefit society by
4. 22 9 FNHA expanding their products and awareness of social
2= responsibility, at the same time, innovating product to
change the lifestyle of consumers through the latest
technology, design changes or consumer insights.
This study is significant that to classified the
innovation of the macro perspective into the
corporate and the society and to analyzed various
factors for the current innovation trends.
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