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\ Abstract

With the development of the Internet and the
proliferation of information data, the digitalization and
diversification of news media channels, news
surpluses are underway. As a result of this change
in media landscape, news media is evolving to
facilitate competition between traditional and new
media for survival and to win the choices of users
who have turned themselves into active participant.
Based on this background, this study attempted to
analyze adaptive digital news media and to propose
an interaction model which can be universally
applicable. For this, the study looked into Marshall
McLuhan’s media theory, Uses & Gratification Theory,
biological evolution theory with the Universal
Darwinism by Richard Dawkins, and then finally the
interaction design concepts. Through theoretical
considerations of previous studies, it was found that
interactions with users were a key factor in the news
media trying to adapt to the new environment. Based
on the previous discussion, the Adaptive news media
is newly defined, and the case studies of these news
media  companies  extracted three  common
characteristics. First, those  expands  social
media-centric interaction channel. Secondly, those
experiment with various forms of new media
technology and study new patterns of interaction
formats. Lastly, those produce personalized content
through user data analysis. Based on these results,
a new model of interaction in Adaptive news media
is proposed and expected to be wused in a
meaningful analysis framework in the future.
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[Fig. 8] Adaptive News Media Interaction Model
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[Table 2] Comparison with Adaptive News Media Interaction Process
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