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This study wanted to see how the representment
is expressed in the commercial design of
advertisements. So we analyzed how modern people
communicate through literature and case studies.

The target of the analysis was to analyze 794
commercial designs produced after 2000.

As a result of the analysis, first, Janis &
King(1954) claim to the role playing theory that the
most influential type of role degree is defined by the
order of ‘deliberate situation—impromptu situation—
Satisfactory situation’ to influence the change in
attitude. However, after 2000, advertising designs
tend to be followed by “Satisfactory situation—
impromptu  situation— deliberate situation’ . Second,
the speaker had many uses for the general format
of explanations, the common form of which is a
casual speaker. Thus, indirect expression is the main
form of communication for semantic delivery. Third, it
was found that the type of representation was
primarily expressed as a celebrity and a product,
emphasizing flow in a particular subject.

The results of these studies showed that the main
focus was on the design, which emphasized
immersion in the display system, in a way that is
different from the existing theory and advertising
design in the 1900s. It also implies the need for a
detailed analysis of the differences between the
sender and receiver.
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