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Luxury fashion brands, which have dominated the
market of high-priced apparel, bags and shoes, are
the
cosmetics market. The purpose of this study is to
luxury brand identity is
transferred to cosmetic brand while expanding into

recently showing changes of stepping into

examine  how fashion
luxury cosmetic brand, and to analyze the plastic
signs of cosmetic package design and to analyze
visual identity through a semi-symbolic system.
Therefore, in this study, we tried to analyze the
visual semiotic analysis of the package design such
as the cushion compact, the lip tint and the brand
logo which appeared in the popular product line of
the fashion luxury brand such as Yves Saint Laurent
and Armani.

As a result of the analysis, this study has
identified the semantic qualities expressed by each
plastic element through the visual semiotic analysis
process of the cosmetic package of Yves Saint
Laurent and Giorgio Armani. These traits were found
to be used as visual signs to reveal the 'Classicism’
identity pursued by Yves Saint Laurent and the
‘Baroque’ identity pursued by Armani. Based on the
results of this study, this study finds that the brand
identity as a fashion brand is not transferring to the
visual identity of cosmetic brands in the case of
Yves Saint Laurent. On the other hand, this study
that

strategies to effectively transfer the brand identity as

found Armani uses visual communication
a fashion brand to the visual identity of cosmetic
brands. On these two different results, it is necessary
to examine whether luxury fashion brands and also
Korean fashion brands are expanding into the
cosmetics market and how they can better grasp the
identity and apply it to the

communication strategies of cosmetics brands.
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[Table 1] Plastic Elements of YSL Beauty Cushion fact
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[Table 2] Plastic Elements of Armani Beauty Cushion fact
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Luxury fashion brands, which have dominated the
market of high-priced apparel, bags and shoes, are
the
cosmetics market. The purpose of this study is to
luxury brand identity is
transferred to cosmetic brand while expanding into

recently showing changes of stepping into

examine  how fashion
luxury cosmetic brand, and to analyze the plastic
signs of cosmetic package design and to analyze
visual identity through a semi-symbolic system.
Therefore, in this study, we tried to analyze the
visual semiotic analysis of the package design such
as the cushion compact, the lip tint and the brand
logo which appeared in the popular product line of
the fashion luxury brand such as Yves Saint Laurent
and Armani.

As a result of the analysis, this study has
identified the semantic qualities expressed by each
plastic element through the visual semiotic analysis
process of the cosmetic package of Yves Saint
Laurent and Giorgio Armani. These traits were found
to be used as visual signs to reveal the 'Classicism’
identity pursued by Yves Saint Laurent and the
‘Baroque’ identity pursued by Armani. Based on the
results of this study, this study finds that the brand
identity as a fashion brand is not transferring to the
visual identity of cosmetic brands in the case of
Yves Saint Laurent. On the other hand, this study
that

strategies to effectively transfer the brand identity as

found Armani uses visual communication
a fashion brand to the visual identity of cosmetic
brands. On these two different results, it is necessary
to examine whether luxury fashion brands and also
Korean fashion brands are expanding into the
cosmetics market and how they can better grasp the
identity and apply it to the

communication strategies of cosmetics brands.

existing brand
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[Table 1] Plastic Elements of YSL Beauty Cushion fact
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