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\ Abstract

Currently, urban identity is a corporate
management strategy of the past, and it includes the
unique history and cultural heritage of the region,
and it is expected to enhance competitiveness and
locality. In response, the city’s identity design of 31
municipalities in Gyeonggi Province is moving away
from the past, building a futuristic, concise and
modern image, and building differentiated identity
using geometric artificial motifs. However, despite the
presence of urban identity in the past, Symbolmark’s
boundaries and  benchmarks are  becoming
increasingly ambiguous as it replaces Cl or acts as
Cl and BI

renewals.

by developing new Bls instead of

Moreover, there are cases where the

slogan containing vision is used as Bl, which
requires professional CIP management by presenting
the status analysis and direction of municipal
governments in Gyeonggi Province. Thus, in this
study, the
academic study of 31 municipalities in Gyeonggi

Province were conducted, and the final analysis

theoretical background analysis and

space was analyzed by schematizing how the
essential meaning of symbolism is expressed and
interpreted.
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