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Company uses differentiated design  strategies to
compete for brand ocompetition with other companies
through the appearance and technical characteristics of
our brand products. Among these design strategies, The
strategy  that consistently  applies  design  elements
differentiated from other brands is called ‘family look.
This study examnes the effects of brand experience
through fonts that is one of the visud elements of
design from design strategic use of the family look. To
compare and analyze three cases for research progress
examples of unified using orignal fonts designed by
companies, unified using not orignal fonts and using
different fonts to each brand. As a result of research,
design strategy that applied unified fonts is positive
reaction than using different fonts to each brand. Also
there is no meaningful difference in the case about
unified fonts between original fonts and not original fonts.
And fonts should play mein role in design in order to
actively promote the brand experience. Findly, It has
been confirmed that it is important to apply selected
fonts continuously in the design area without change.
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