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\ Abstract

The purpose of this study is to investigate
the motives factors of using Al speakers and
to investigate whether there are differences in
users attitudes and satisfaction according to
gender differences. To achieve that, this
study had 310 users in their 10s to 50s fill
in a questionnaire and analysed the answers.
The analysis first showed that the motives of
using Al speaker were compatibility, relative
advantage, and Trial

complexity ability.

Second, the motives of using Al speaker
have a significant effect on user attitude and
them, the
advantage has the highest influence on user

attitude and satisfaction.

satisfaction. = Among relative
Third, males are
more affected by the attitude and satisfaction
of Al speakers than females. The results of
this study will be basic reference data for
understanding the attitudes of users using Al

speakers in the future.
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