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The purpose of this study is to identify the
importance of each channel's channel identity as a
channel branding strategy in the multi-channel
broadcasting environment with the emergence of new
media, we are informing the viewers of the channel
through the station ID which is differentiated by
channel about the image and the identity of the
channel. In this study, we focused on the comedy
TV channel of CATV (cable TV), which is an
entertainment channel, and verified it with viewers
station ID before and after renewal for channel
branding. Based on previous studies, image
(Mustration / 3D), typography (2D / 3D), color (vivd /
bright / deep) fast / normal) and sound (fast / normal
| slow), and finally, the image preference of Station
ID was verified. The data of the study was collected
from 218 college students who had experience of
watching comedy TV channel of CATV (cable TV),
and data analysis was conducted by using SPSS
22.0. As a result of the verification, Station ID image
was more preferred to the image after renewal than
the station ID before renewal. For image components
(3D), typography (3D), bright, motion (normal), and
sound (normal) were most favored the image
preference. To form a favorable attitude toward
Station ID image preference, it is confirmed that the
preference of the image is more effective by utilizing
the stereoscopic effect of image and typography, the
bright tone of colors, and the appropriate speed in
the case of movement of sound and object.
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- Signature Music
- Sound Effect

- Typography - Brand Logotype / Mark
- Color -Title

- Animation - SB(Station Break)
-Image - Quater Picture

- Grid - Campaign Slogan
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