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\ Abstract

The environment of fashion industry is rapidly
changed from the human-involved production process
to IT and Al-based automatic production process.
The present study thus aims to examine the change
in the environment of fashion design resulting from
the fourth industrial revolution among Al-based
innovative cases, and further draw its characteristics.
After examining cases, it was found that Al designer
development is currently performed among global IT
firms. Al-based fashion design process involves
characteristics such as technological innovation,
design innovation, and process innovation. Although
the level of Al designer work is shown to be
inadequate yet for the exclusive implementation of
developing design, complete Al design production is
expected to be done swiftly considering the level of
ongoing technological development. In this way,
changes drawn to the previous fashion design
process include all-in-one  design  planning,
customized design, and automatic low involvement
clothing process. Fashion companies and brands
need to focus on it and set up further corporate
strategies.
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