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There are many things in common between
visual communication design and rhetoric because
they both deliver meanings and seek for the method
for more effective communication.

Today, according to the field of rhetoric is
expanded, rhetoric has new analysis and it is applied
to many other fields such as advertisement, cinema,
music and various field of design.

The basic design education is very important
aspect for the students who study design because
students should learn the method from the class to
solve the design problems for the effective way of
communication through the logical thinking process.

Rhetoric thinking process and the methodology of
rhetoric expression can help the students to solve
the design problem and their idea developing
process. Therefore, the study of rhetoric visual
thinking and rhetoric expression is significantly
necessary area for the effective design education in
visual communication design field. The study aims at
the research of design education process through the
rhetoric with the calendar assignment.
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1) Kotler&Setoawan. (2016) Marketing 4.0: Moving from Traditional
to Digital. John Wiley & Sons.

2) Kotler&Setoawan. (2016) Marketing 4.0: Moving from Traditional
to Digital. John Wiley & Sons.
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[Fig. 1] Brand Touchpoint Wheel® A 24 (Davis & Dunn, 2002).
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