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This paper analyzed trends and design of the
popular ‘Official’ and ‘Creators’ stickers which entered
the monthly rank of LINE's ‘sticker shop’ in 2018. It
presented the ranking change of popular stickers and
the most popular stickers. This study classified the
design of popular stickers into types and expressions.
In the case of ‘Official’, stickers belonged to
‘standard style’ created with formal line drawing and
colors like existing character design. The ’Creators’
stickers were placed in ‘free style’ designed by
simply free line drawing and few colors. 'Animal’ was
the most popular type in ‘Official’ and ‘Creators.” In
making stickers it is important to understand current
trends and establish the necessary design strategies
in the stage of planning. This research suggests the
direction which creators can understand customers’
preferences and establish design strategy through
trends and design analysis of line popular stickers.
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