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The purpose of this study is to analyze the
effects of risk and convenience on purchase intention
in the IOT market, and | want to analyze the
moderating effect of emotional consumption value.

In this study, two products were selected from
three product groups.

There are three major methods of research.

First, theoretical considerations. Second, survey
analysis. Reliability analysis and factor analysis were
performed using descriptive statistics using SPSS.
Third, we measured changes of EEG according to in
- depth interview and indirect experience.

As a result of the hypothesis of this study, it was
confirmed that convenience of use of loT product
influences purchase intention. Risk was predicted to
have a negative effect on purchase intentions, but
not significant in this study.

This implies that loT products tend to be neglected
in terms of monetary loss such as cost of purchase,
cost of use, and disposal cost when purchasing.

In-depth interviews and EEG analysis revealed
that there is a desire to purchase and try out the
loT product due to the nature of the product, the
novelty of new technology, and the vague idea that it
will benefit my life.

The aesthetic, symbolic, and pleasure factors,
which are sub - elements of emotional consumption
value, were found to have a great influence. This is
consistent with previous research showing that
emotional consumption value has a positive effect on
purchase intention. In-depth interviews and EEG
analyzes also yielded the same resullts.

This study has revealed that
consumption value affects the intention to purchase
loT products.

It seems that companies producing loT products
need to concentrate on marketing with more

emotional

emotional consumption value.
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