Research on product factors influencing negative emotions of women
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‘ Abstract

This study is intended to investigate the factors
of the product that negatively affected the
purchasing behavior of modern female consumers.
Research sample products were selected based on
women’s interest through surveys among various
products in the online shopping market. The online
shopping consumer reviews of sample products were
then collected, keywords were extracted, and factors
were compiled using the opinion mining method.
Analysis of survey data on five types of products
showed that there were a total of nine factors that
negatively affected female consumers in online
shopping consumer reviews, with expertise, design,
capacity, noise, price, smell, brand, convenience and
quality. Through research, female consumers can
better understand the negative factors that occur
after online shopping, and better address the
negative problems women experience. In future
studies, the researchers will conduct a further study
of the above factors, specifically how these negative
factors affect the female consumer and in what
ways.
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Top 10 Retailers in China, Ranked by Retail
Ecommerce Sales Share, 2018
% oOf total retail ecommerce sales

1. Alibaba*
2.JD.com
16.3%

3. Pinduoduo

5.2%
4. Suning
| ERZA
5. Vip.com
| REA
6. Gome
Jo.7%
7. Amazon China
Jo7%
8. vihaodian
Jo.7%
9. Dangdang
|0.2%
10. Jumei
[0.1%

Note: includes products or services ordered using the internet via any
device, regardless of the method of payment or fulfillment; excludes travel
and event tickets; excludes Hong Kong; *includes gross merchandise vaiue
(GMV) for Tmall, Taobao marketplace and AliExpress Global on a calendar
year basis

Source: eMarketer, April 2018
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