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A case study on the Branded Content in Advertising
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Abstract

Branded content is an area of advertising and many companies have recently tried
to use this method to communicate with consumers. Branded content basically conveys
indirect stories about products and services, but unlike advertising, branded content
has the distinction of recreating the content around the 'value' that brands want to
convey to consumers. This study attempts to analyze the latest trends and
characteristics of branded contents. We discussed the background, reviewed the
conceptual definitions and characteristics first and then collected 88 Clio Award
winners and candidates in the last three years. Traditional and new media were used
as a framework for analysis. In conclusion, creative direction and characteristics in

the advertising area including branded contents were discussed.
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