https://doi.org/10.25111/jcd.2020.71.03 Journal of Communication Design
ISSN 1976-1562 No.71

Z1M0] (Kim, Se-mi), semi-kim@hanmail net

FAtdistw gARRISH} AJZFYARQIA 5 AL
Lecturer, Pusan National University Dept. Design

£nd 2020.03.05 AL 2020.04.25 | AREFL | 2020.04.27

j
2a)
%
olr
o
3,
ojo

ARE uigos 37 A7

o =22 20199 RAThetL e AY =T F



UXofl 7]dtet BX 4ARQI9] 2 ZEX|AqY H+

A Study on the Emotional Positioning of BX Design

Based on UX
= At
1. M2
1.1, A9 vjd & =X
1.2. |49 vy 9 g

2. Ol &X
2.1. UXoA BX7HX]9] 7@ uxt
2.2. UXS} Z99] 2
3. WS A AEAR
3.1, EAICIALe) A
3.2. SD&&ojo] M7

3.3. 2ot

43. 7738 2
1.4, AL
X

Abstract

The importance of sensibility, along with experience, is now highlighted in each academic
sphere as well as in the change of marketing paradigm. BX design also requires development of
strategic emotional positioning based on user experience (UX) that can satisfy customer needs.
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In response, this study sought to understand the experiences and sensibilities of experience
providers in terms of strategic aspects of BX design, and based on this, it proposed detailed
positioning steps. In response, 16 types of experience delivery methods of a particular brand
were selected and the client's experience and sensitivity were to be measured by quantitative
evaluation methods through empirical research. Based on the results of the study, the
characteristics of user experience could be derived by image scale based on satisfaction and
interest in analysis of main components, and based on this, the emotional positioning strategy
of BX design in four stages was established. Through this study, we were able to develop
strategic methodologies for the development of UX-based experience delivery tools to meet
customer needs. In addition, we were able to reveal the relationship between UX design and BX

design and present empirical attempts that can be fused by empirical studies.
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