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A Comparative Study on the Narrative of Online Advertising

- Focusing on sport brands -
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Abstract

As the trend of advertising industry and sports industry, the study focused on qualitatively
comparing and evaluating how competitive global sport brands companies have recently
organized their products and brand images through online advertising and video narratives, and
interpreting how much the assessment matches the business value of each brand. Five global
sport brands were selected to analyze the narrative of online advertising: Nike, Adidas, Puma,
Under Armour, and Reebok. A written interview was conducted with three experts in the field of
media and visual and interior design to get an in-depth understanding of global sport brands
online advertising narrative. In an academic context, it was conceptualized through an etic
coding process that encodes data with focus on research issues. After evaluating the overall
narrative and empathy factors, the result indicated that the sport brands with higher business

value were conceptualized with positive contents.

keyword
Online Advertising, Sport Brands, Narrative, Business Value

72 (2020.07.31)
80



FOHpuma), ¢ 10}D1(under armour), 2|8(reebok). Ojtjo] & A|Z;-AlLy &
=71 39S tiez 2 Anx dalie 22101 34y UYgE s /\Difﬂ,gi okt A AW QIE|E2 XIsls}
Aot sraAlel meoA ALZAo] £4E Fol AlaE F28lshe o" 29 (Btic Coding) 23S 3l 7idst
sttt ARl fElB g 3de91S Buket A vjmyA TP 22 Anx HHEALE FAAQ]
&S 7idet ° s gelg & Qo
z A o]
20l ¥, AxX B UYejEl, 4 xYA TR
1. A& 22l S9N *Mi% ol g&steAloll tigt FAR=
81.1%7F ARSIt tigdlon Suls fls Qe
1-1. A7EE 2 A £S5 ol gtk 880l 6 4 1%2 UERGTE? o] b
QIZAS, AFE QIEYl, mulel So] Aok Fuyle  Bv 2ot @0 EEe] 49 =He A2
S¢ oJulsh 43} AgEEe AR, HAL ARl gsk BEOhL Sl
S Qg AAato] ARG Wsle 2ejyors|n 9ok SRl AE FA a0 MAS ol AUt
o]2 QI5t ZAx| wale] st HEoay rfxo] vl F O & lodowi =9 MR fHor HEsh=
< WA 5 28 Aol 7k ®ighE Holu ot o Sash Ao AR|uly sttt el gl
48] A2 A0ho] wigle AXs] 2 A 9l= OfA = 718 Fa HED} 28]ALO] OO 8-S FAIA|
ol #ol2 ¥y TV ol& w¥lr: 20179 77.2%, 71 7199 &2 2 AES oleo Ue A AR
2018 76.6%, 20197 75%=2 sufch Zrashs FA| y7Alold o] HAoh
2 U= ©  ADIEEO AQ 2017dHE 22l Fal ayof theh ¥ Fa ARjolA

81.4%, 84.6%, 87.3% 2 suict Z75k= JIALS Ho| AL TiEAO] AgRigdo|A =held

AN o ol ddddolA A0tEE(63.0%)0] T
TV(32.3%)8ct o %03 midlz QAgn Qlgick)  18% 9,154 o ol 2efel daldle 62 52919
o] Aute AAut Brks 229l Aol gt ujFo] PR FPohl glon &, <l Se) JIE gal
g =09 Uehdch &Y HEARL Qato] 8] FolM 7MY =2 46.9%= ARAlsta QIchS) 22t
UhA] o BlES FWAste 2 Aubg Ao 9 dalH] ®eh FolS HW 20189 5& 71729 4
#519ICE 72019 QIEJIo| @ AE ZEAY, At wrgo] of  HH] 201992 oF 81199 A o Aggsto] 14.2% S
stH “PCe} mulAS =3k i QlEul Mago  JMRAIE BYon 2ol E5F oF 10% ol 57rE A
99.7%, RAYAE BE wull QEM olgge O dISSHL Al
99.9%2 ZANE|Qlon k5 Zubxo] £71"=2 Xuls} o[XFH LFHTSE 22l FUAPFO] L A
RAH2(p. 2). Fre Al Au(2015)%0] R Retel Fat 4]
Aot 719 Atololl B3 ARl HoR tizig

81



ot
EO
l
5
<
)
@,
<
@D
=3
@D
105)
@

£4240] TP DHﬂEJ flero] pgoe Qs et

o] Ay7F AFLS why

AH|AR= 2210l Yo tjokst AR Qls| Wi
4 8 82 AHIAE olsliste 48] &
o ool gejgte] ol2: PSR I3
P A sfue] ARYS s skedl A
AH= 1 olopr]of] AFE-g wio} EX A|Eolu} B

o] SUAECES ol “AB|xfSo] 54 BAce} 4

APl PozK HEAS ¥

4>

"(p.90).
HEgut= Friestad®t Wright(1994)97} &f|Qtksh
A|Al @e o] &(persuasion knowledge model)o]
AR 4 ok AlFEol MSPA E WEe o
LR MR, SR A A8 £3 AR
510 2 BE], 01710] Ay, 7HA, %o kS 0
%% tietz2E, oplEle] waat 45 oo]dER
MZL njtjojo] Wy O El M4 =
p. 1). matAd njdo] #$urt Adsl= olopr]
, U2JElB(narrative) A]R]= L1 JAF ZAQ A
BYAA 28R ARyAlold 542 fiet &
P Ol EN AFEs] £Q5t gelolct10
A AP Al & Y2{gEr} oA
oM aH]Ae] BRSO IS O
AFde] &/detoll= AR 571
Usl, Amx BAC SRS
)n o EAA7)] 93 cherst o
83l gk 2efa anAel Yors
B 719 ol Aag
& 9907

_'L__“_A_.Jlﬂ

3]0

m 4> ox Ob rl mx
>~l
[}
i1

_4_.

—lm

9)(

E o mju _FL‘
dn r ol m

It ol
\) -E—I‘ F% II\

H:I _||>|:

=

nx
re
)
Jo O

LI

S~
-

|

£ rlo
i)
>~
[+
i

>,

=)
e
oZ
>

2

)
k=2 ol B~ nl rfr

ol
o
2 rr own
B opt

uju

N
_I'—JO
Do)

gal

2 o8
Q2 & A o>‘ LU e 2

FoIN AZA AL

S Atdolch “2017d 71& AA

A AARL
AmE Y

=0

82

1,473% 55009 @02 F4siH =
74¢E =5 YAHGDP) tiv] <F 4.2%S
2 UERRTH 12)(p. 4). o]t 1 4FE
uls] Am=o] su7t A F7kstn
e \‘j_oqég}g;] 24 }\]x}oﬂ/d 7\]5\_7(-1 og /\1

og =z 9@} J2jog F29¥ AxX

9'!:
n o T

Kol 31 39 oy A
£2el Boy yeiees

we |z o xQ rlo 2t 1o of
oo mo r po L

:
e g
E ro, P i)
[N 2 ol
n =

QLIOH

A

FHRI%} ol AE BRIEEAIS §

A

of A7 2Ag ool 93 e olp BAE A4S
gic.
A, 228 AZA BAco] eatel ¥u Ui

Y LA Qa(mElsfdE, ujA,
7432 (BGM)- &, AIAA &

A, 2L7hm-ulE,
Saa) Bk ofujd

71?

=, 228 AxX HIHEo] 22iQl gal Uj2H
B pges(R@ANE, uE, AR, 2t dE,
7352 (BCM)8 AI4A S4ad) B7F date 1

welso] u=UA Fix|eh Aopt Ax]sHET}?

olsl 57e) 2
7](nike), oftiA(adidas), FF+UHpuma), <ACT|orH
(under armour), g]&(reebok). o] 57 AZx = Y
EX 20204 ‘Y A(The Forbes)of 2st ‘2019 List
The World's Most Valuable Sports Brands'13)oj|
\:I]-j—:]‘__E] H]KLJ/\ I:IE,]-]E‘_ Top 10% ALR Q_E HE]-]
cobg Ageldth. mUAL Zzd 9 2 ool
719ez2H A AARCRZ Al21do] =2 orget A
JEet Ate g Algshl QlohlY mBAE HIE A
d= BiAlstaL o8] Aol lojA Al H

.

ok =3

72 (2020.07.31)



oy A of 2%
o Wrolx FUGYSoIt. AT HEUE FIY A

ol
=
=2
2
H1
2
U
Q'E
)
=
4%
e
L
m
R
Mo kI
4]
)
do
am

)

lo itl:li uju
ro _E il
~
T of
ﬂ
ol o2 JITHJ g& |

Mc njo
19

Jo
o
)

Uol7]

ofjcta

Acjory

<ZA]: https://www.youtube.com>

2-2. 3=

Ty U2ElE XSRS sHRubAM XS PA}
(Korea Broadcast Advertising Corp.)ollA i1}
Qa2 s w2 2R IAE, WL A 2
FohglE, W] SOHBGM)SaF, AZA Esd
9 &) PRLILI) of PHAAES uigos
Zexet 4201892 573 TV Uieuel 3
2oAS URA FHUE olsl), BAA FH(=



3. 94}

3-1. Yyol7] Y2fgle 44 A

3-1-1. 21 L g, L7, A5

O o
AHIRIE sloid BYEel Rule] $UNS B3t
A qrie Bigsts Aoe BAEgth
AAAET WY AP PP O BEF ¥ 4
WA BE 2 2. WA g At ool o
42 A e (R A)
“Lold SPY M Ut G UE & 4 92 A
e e LA E (REE C)

3-1-2. 813 2 Ug, 7, BSAA

s73]

REPoR g 3
ol LS 2V sl mRSH A §Alol: &
2 gjgock
AL 737189 3R whE Aol I &
U7 Fi Qlort. (327} )
2 AAPETIRE 22 wE W sho] FAdol o
BE T 4 AU (HE7E A

3-1-3. AR} 9 g, L7, BEDA

ARle] AlAxRiga} Bo] sl ol9eln s
878 QUARICH E3F PSS £NS T B
1 Qi
"HYe] BERIAES P RYPORM A2
WIS ©S PIAIL. BELTE Aok agle
2 2185} 98 (27} B)
3-1-4. 271 WE L g, 27, BEAA
T AR 2P MYe Aulap} BaAc
o o8 ul2 ofsF 4 Y T FEI YHET}

“OpX]9} Don't change your dream, change th
world. 7H7} AA|FA4S sty Aejsl &+ w7
(H271 O)

LU AR E S ok 98-S AEstL 5U1E

84

Hojdk  Just do it..." (=7} B)

3-1-5. BMG-2% % U1g. =7, B5%7]
WAT AP0l SULW AFAS koiFT 9o
0] Y587 AT 9k,

"gore Agut Zo] AL AFL AUk 70| S
olx 5. ] A Eefolshe Aldor wA 7
(527} A)

S BHEE9 WY At Ev o9 AL B
27 ==l (27t B)

3-1-6. A2 S4ET L g, 7, U

o3le] AAE Exantz Qs @Azl G wr
golon] 229 FA Fupt ARG FE o

W7 S WA ME £2 olf, Jejn 27
Hoe FAAR & WA o] olFALoRK Aulat

o] 29Iz 2 u7IA7|HA]..(RE7} B)

3-2. ofticha UlEl 14 2 37
3-2-1. REINYE L g, 7, BEAA
Balo] EA Aol Pyt thxlso] AkA2 gt

Tof 5712 AEITH BEOAS e glck

"] B SA Sol £ AR o ol
A olegozn Yol tiet 335 WA 2. ol
t aviRle] E714e AFSH 89108 A8Y 4 9
2 (R27} B)

100} 200e] ARgAEIg Wergo] LAY (R
7t )

3-2-2. 813 L UG, . BEAA
vj7et Bl gEo Tt xielasle RAlel A
A AW 14 ol AR xRt oot
‘W17 Al REARAG SEE Blo] obd BAMA
Froz Ama oygio] ohd odE Y ol 4 9l
t golate 212 PR3 LA (REIL A
“Wi7do] SRS I cha ©ed AISY FF Sol
UoRA] o] HACO] AN £5o] AfAAA B2t

72 (2020.07.31)



3-2-3. AR % Ug, 27, BEAA
¥ AEES £S 4 Y WA K2} R o)l
] e RS

Qg Rl2go] A

T TR Fo] AEet thul S ol gt
ARG Qulg Fotdls AIAA HAIXE Teo] e

P

-+

1o

o dm
)
o=

_4 ol
—_
LT

rO

Ahlel G gigt Fa

3 A
E! a
AdlAl2 Sold AEAZ BRI BE Jodold A

A 29 S4of oieh ke AP 27l ot A
AE Adste AZ"(FE7t B)

3-2-5. BMG- &3 % ,
Y ol ohxlE = HEetsta g

ujgote
olggtoen 28R A Hol FpEle i %
A et
SR Sohe OfLAT AMHIEAE W g
oF (87t A)
westol Zae Weeel FAUB SN A o
220 F91g0] o] BA=O| LAl Jjmat A4S

3-2-6. A4S S4aT U g, 7, P5UA
S4RUE AgSA oS Aol 23l 2YS 57}

}\]-Qo].x] o1—o}x]1:|]- Zax
<78

72U st 3

ﬁi mSZ
o

R

oS, Tt
MgaoeK A

pay.sle)

o

i
H
o,
=]
pac)
oo
)
Mo
N
N
=

3-3. F0 elee 34 2 37
3-3-1. 2R 2 UE, 27, BEA
9elo] 7t Gy gl & HEoz Hd 7

o2 Holx| gron] wAMEo| 3
oz yehgr.

o] Yo 2RSS WHol} BF Al PAA
2 Ugold QJulg Mk ¥ 4 g8, wxos o
S8 URlels PAE AL YA 9e (R} B

ol Wy B A7F BRUE 7 2AS ¥
AFA22l g (R} A)

3-3-2. vid R W&, =4, FEAA

v Al2jet 2oy et o gyshA AR

olujx|7} RxsksAl BEE 2oz HrheEQlc
“gulE Zo| Jeja ojulx|o] AlEt Foi} olot A
A} ololxle] zsp} AEA] rert & o Alet 1)
o] £8te g 4 7 HrH EA(BE O
3-3-3. AR N 4§, =7, WEAA
xizje} ofulx|7t WE ) 23]8 Balso) ojujx]
2 oplehs BN ans e,
“AIjo} olo]A|2 WT P ct mU Baeo] of

OjRPE 2 AEEA Zshy v S8ARl omjAl=

Al etk (1271 O)
LA 3L AEe BEskn Qs Folo)

SRE 9ulE Zh= o W] o2 g. " (F27t B)

3-3-4. EPIlOlHE 2 g, L7 PEA
2P FhpE dulale] IS AAS o]To] U]
25t glon] Al Gub} whzspi] Hgeoict

*.PROPAH2}= Z12 9 PHEoj&l ojn] Qe

Thoj2 ukEAog Apgsho

SR LR g

}\]717(40] HHo] L—]_\?_

7} ofalA s

2H AZsA 2 e
A& (A&7t B)
dotot By Zhou gl ot
At ("A=271 Q)

85



3-3-5. BMG3& & W&, =, B&dA
7¥st wj7Heote M -uH|A30l AH|Z0oZ A3

8D Ao Wl

i)

I fY o 15 a
org MAstel e LS R (R} C)
"ol 83 SiAE ofo] Rgstn Zetets

3-3-6. AlZPH S4a7 U U, 7. BEAA
A2 ) xotgA £5) RERe 3 9o
F54 4812 SEsP] 9% S4ANES BEIAYY

3-4. cdcjoln] Uelels g 2 37
3-4-1. rE-7fE L Y& v P=AHA
welo] odr)7} Ajeixon gy Ao BYY
oIk, Tefit FRH A A

—

= 031

AIRE| 9t

B} Al BYele] A E. el 255
& B0 A e LV (R A
WHOR w3 ¥ L3 03] Ang Ut
t AR Cha AREA 23 2 2L (RE7) O)

“...K

in)
[“_u

3-4-2. vi3 W Y&, =
F5g s olEo] e
7t AL HAX]o] &S SR Z )

wiEel WY dElg e geeK Yot Wt
A g NEY mE WAKE oS Ysetn 98
(327} B)

“geAlnio] US| AoR Jhed FEY & 9
L TS Agstel. (587} C)

3-4-3. AR L g, v, A5
A] ore Ao Algo g QlI3| AH

2
Pi ool
)
)
%
o
Ir
~
o
8,
O
.|
o
T
o
S
n
=
H
1

LB AEY Mgto] E2ub] gk thde] 9l
ohL BYE. (3127t 0)

3-4-4. 2FIHAE U UG, L7, BEA)
AR5 RSt Gy FAVE olguA, o
@ vhRlo] ok SRS Uepich

‘Ut vl 42 1 ojaolt. U Ho] Anj 1 of
Aolc}. of 7hijz o] Fuk A BRI} B)
LRl |R 3] uiRlEe] ARAISO] UE

ooz AFste: LAe Werk (FE7} O)

3-4-5. BMG-2%F % U, =7, B5AA
G4} Aol ohE wjE Sl Mmst A%

siEa Agelo] 235S Aohfm rk

o

=

“gore 313 Wl me} WAl Lol AAhe H
A BEAS (R A)

LAQBY 2259 AUAM A Pe) Soler @
Mol 22t of G A WA ok 24e AHgstn
QICE (R 27} )

SEIE EHOl: Tt ofx|eh. g H
O X
= 1=

1 &
o gotg Bt £ 8AE Yol FBaA| o

3-5. 5 WHHE 4 3 3

(o]
3-5-1. =ZRIHHY 5l g, =7, 5AA

=25 oy A9l A7|EEES AvRle] 371
4 AoRPlo] SR S8 queSe 2us
SAjol2L 4ulo] FUTIE ZAAATH

72 (2020.07.31)



Ao M7 ARIZE o)9] Aol 1 spAKY. (R} B
“LolE S eSS 54 SMISE @ Al
ke A, (HE7} O
3-5-2. #id H W&, =2, PSAA
7 TS0 fris AlARS RS A
Algk 7] AEL BEFL LA ot
“Ol8A BT £1BEY o Sol AllAA A
ofgd Al AT U F0l2 Qudch SAY £5 2
ofRlE AL T x|z} 9lo] Bl (127} C)

= = o, oo
=74 poje] ZEst ML dH) AEEE =Y
2 QIR|TE, BEo] EXIE ofstAlZit.

‘Hrht #2802 27 Kefke gaa eFolet
9.2k o] Bt BE 9. FE FLWL.
(527} B)

LA 291390 AlFo] MZtol A L EEA] Qlo A|
o] FERA] Foh Q& (&7t C)

3-5-4. 277hRE 9 g,
“sport the unexpected””} 4119]
®E35t Qo T2t 4]

Bt
‘ol 7l 3 Zo| o] YuY BE AL WIFET 9
2.7(%7} B)
"ol Qs Pofstn Ak A Aok A
A Rl £2(HE7} O)
3-5-5. BMG-2%F 4 W&, =7, F57
Fa Ug A5 olgde videdes 8
= s ool AAE At
gope ARl EAg & YA US BHEY A
01238 (R} A)
‘1G] Blel A ofgelt vgotoR Gy

87

Soai L g, 17,

g
Saguht 2t A

574 w9l £ AEe =
gon| £53 A&z S0l 2wt
LLEAEIVL GHS O BYSH] AU (R}
Iy
LAF0l WA A Al Pe St ARl @
U (21 B)
4. 28 H A

o] AN B

2okl FuAA YelElE 24T 2URAS BA ]
Wslglon, 1o mpE Anx AR AN A9
= APl © UE Adse Eystn YAl At

ol
-
4]
2

Yol Uelglse] 49, F2 wxsd ase
2%, FUA, AEL A, 1A A5,
Al Ul Aol BEAI FFAL A
+ ago] WgE gk,

olctar AldAg, WA x2S, AEZ,
AN, W2y, A2 olgith. 58 P4 AHAE
2Kl Bk =aw ol

Fole] Ulels e 3 ojuAl, £atg, B

i
L
O
-
N
-

=
bt
)
roL
i)
ki
N
Aorle

fo ™

re
o o
i)
=
i)
o
|z
1o

i

olJ

ol

o

S

]

1

‘I_{o? ox!
2
(@]

o

oE ofk
>

[=5)

==

Dall

lo & o2
T o of
=
o
[~

o I
T S A 1T

L X rS |o g

A
)

fz
lo
fol
N
g & oz 32
ia)
ot
1

I
i
[§)
ol
ok

o =T
ok

>
buoayl

ro

)

w

41 32
ox -
=

>

=

]
K
%

N
-

Hi

N
-

Flo

i it
m\O |>,

&=z 7iIdst
waie 71x]7PY 7}

2o

o



doe wasEgh Axx
7HA] 2912 ApKI3 oft]rac)
Mdol =aEglon, 7]
HAQl Wrhso] Uehd RS
o] QoA Ol ChRx] £
2 3% a7z E5) Wl

o o >

Bask gck A,

%

2z

73
N
-~
ol
=)
2
D)
rEI
Mo 19 oX

()
i)

ol
=)
Q.

A72A 2 Bt
WA o Zng
22 )7l A solel
FEict,

[¢)

, 2019.

| 1o
N
TP
o
b
oft
r
qz

o, reetol Puya o

FA B 2E3AIE

LB oox |

o o Hm b ol &
ne.
=
S
=
&
=]
=
=]

NEUY A7, dRAEshy,

Al tiet HSTE
59(4), 227-251, 2015.
2719, 719 12019 gE-AlgH] &AL

o
AL, A7 S EEAT
At 2019.

, 137 i
TR HAR] fe e A5
L dsolzo] M Afop BAlE AAA
Ao g, Mustdal 28(2), 89-116, 2017.
M, J, FSelf-concept in Consumer
Behavior: A Critical Reviewa, Journal of
Consumer Behavior, 9(Dec), 287-300. 1982.

Friestad, M., Wright, P., TThe Persuasion
Knowledge Model: How People Cope with
Persuasion Attemptsg, Journal of Consumer

|
—_
o
oo
[\
(@]
—
<o

88

Research, Vol. 21, 1-31, 1994.

10) Zettl, H. (2016). TARIAre} ojstx] dejep
W (FHE ) AS ARUACIHEAF),
(2013).

11) Thompson, K., Bordwell, D., "Film History:
An Introductionj, McGraw-Hill Humanities,
1994.

12) stEARTAXAAIISHY T2017 AXLX AT W
A, oAl EE R, 2018.

13) Ozanian, M. "The Forbes Fab 40: Puma
Debuts On 2019 List of The World's Most
Valuable Sports Brands,, TForbesg
2019.10.16.,
https://www.forbes.com/sites/mikeozanian/2
019/10/16/the-forbes-fab-40-puma-debuts-
on-2019-list-of-the-worlds-most-valuable-s
ports-brands/#302eff59d356(2020-03-13% &)

14) Van Zandt. D. "Media Bias/Fact Check.,
FForbesy
2019.09.26. https://mediabiasfactcheck.com/
forbes/(2020-03-134 %)

15) A3, A4, TAdAeItr TVEL YlziEEe]
Tdaset FATS A+ta, EEYARIEH,
23(3), 171-182, 2018.

16) 28, "AA 7&, #A, oM.,

=
T 2(2), 27-63, 1999.

72 (2020.07.31)



x a
FaE

e

7 &R BENY 12019 QlE|Ylo] QAIE &AL, 2
oE, K}ﬁ 2020.

23}, 72019 Br&OjA] o] 238E]
ZAL, %%%*JTHQJ 2019.

, 2019 ¥IEEAIFTH] XA
ﬂi}ﬂ%ﬁi%ﬂ—‘f—, St=H }_/g_TL}_ﬂ_x]

. o L=

tr

al

A,

olok
o

o}‘—?{/\ _]1 _]4»0]'_,:]
Sopa T, 2018,
+ Thompson, K., Bordwell, D.,

F2017 2m= A3 HHA]

MFilm History: An
Introduction;, McGraw-Hill Humanities, 1994.
* Zettl, H. (2016). "Q/IAIAQ] n]etA] el vy .
(2= o) AL ARUACIIRAR). (2013)

- A, reetel YA Y RgAR] e 3

Hxloﬂjojﬁ%L—o

30(4) 137 158 2019

 PRAITE TV Uelelaef
TR, 2303)
171-182, 2018.
- AR, 2P

a

"G oAIR R mE A
7} : Eo|we] BT Aot vAE AR
Aoz, skt 28(2), 89-116, 2017.

o I
ot fol

S84, HYA, ekl Y ol w2
dol ohet AEuY v, dEdEstE, 59(4)

22'7-251, 2015.
- 2ggh AN T, 24, oM,
2(2), 27-63, 1999.

Friestad, M., Wright, P.,
Knowledge Model:

BEOARSATL,

PThe Persuasion
How People Cope with
Persuasion Attemptss, Journal of Consumer
Research, Vol. 21, 1-31, 1994.
Sirgy, M, J, TSelf-concept
Behavior: A Critical Reviews, Journal of
Consumer Behavior, 9(Dec), 287-300. 1982.

in Consumer

89

Ozanian, M. "The Forbes Fab 40: Puma
Debuts On 2019 List of The World's Most
Valuable Sports Brands,, TForbess 2019.10.16.,
https://www.forbes.com/sites/mikeozanian/201
9/10/16/the-forbes-fab-40-puma-debuts-on-2
019-list-of-the-worlds-most-valuable-sports-b
rands/#302eff59d356(2020-03- 13714

+ Van Zandt. D. "Media Bias/Fact Check,,

FForbesa
2019.09.26. https://mediabiasfactcheck.com/for
bes/(2020-03-13744%)






	빈 페이지



