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The influence of brand symbol and brand name matching

on brand preference

- Focusing on the differences between product types and symbolic

expressions -
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Abstract

It is no exaggeration to say that consumers of today live in the age of brand saturation. In
order to purchase one single product, you should choose one single brand from a number of
brands. No matter how good the nature and characteristics of a product or service are, it is
very difficult to be chosen by consumers amid many competitive brands. Therefore, this study
conducted an experimental study on 173 college students to verify the effect of the most
important brand name and brand symbol on brand preference (consistency / mismatch) among
the various components of the brand on product type of product (product / service). The
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results said that the main effect of brand name and brand symbol matching was statistically
significant on brand design favorability and attention, but brand design recognition was found
to have no differences. All brand design preferences by product type were found to be
statistically insignificant. The interaction effect of brand name and brand symbol's concordance
with brand design preference showed that brand design favorability and recognition differed
statistically, but brand design attention was not significantly different. Based on these research
results, we hope that it will help the development direction of brand design and various ways to

utilize brand names and brand symbols, which are key components of brand design.

keyword
Brand Symbol, Brand name. Product Type, Brand Preference

a
=200

o5do] 2ulRtEe BAE HohAojo] A 9ok SiE wolo] ofch sht) MBS Toksl] gish sure
HACS HoA T shje] BASS MEsP Hok Aol AulAc] £4u Sxo] offe] Hojutiete we
ARBAE SolA 2ulAto] HEE W 21 e ofele Agolck. olo] £ ¢i7i Hlco] ofg 7Y 24
FOI 7P SAQl Bale Yeluh e Ao QXA / BUR)ol AIE SERIE / Aula) @ BaAs
AR HEE(3E, £8E, AXE)] DRl AFS AEstuat e 17388 ooz A A7E WAl

o] Uxge] JeAtgaTis BACCAel SPEe AREL SANOR Ot Alol7} YglAlRE BACCiR}
9 £REL S3F Alol7h gl o2 Uedth ol2i3h APANE vlgoR B ixjole] MATYR A
HAE Udu BAMCAMEO] CoRt 2 Woln BAMSCiAlel gl £go] §2 uleic)

1L A& of Ade AFRAY] dE AdReltt. ZF Biieott
AH|RFOIA] ApALS] HIie S AHEsidety e B

AR AR ArERS AR JHAE A|Eolu} Aulas HESE "Pick Me'E AL It} o2igh BYE
=7)7} o]2 Altjolct. AM|AP} AMES sht 0 ESAHolE ARAR] BREIE HERREZ] QSHA =
ojsl7] e oEL UhAMS €rESiE s A=< 27 BIE KoM ApAte] BHE o]u]x|7} ZH}
g cop 24 7o o]2r}, olg|st maElrol =2 27| AYE|o] APEetE Aoz B Sfjofyt
£o)A A& £4o] ofze] Hojuete aujxp  AHES £ Qltt ojsfeh HAE ojnx|ef Y-S

73 (2020.10.31)
114



nE
=

g e
2o o rlo
o g o
Jo =2
N oorr 2 Ho
[ Jo
| ot
oo

ox O )y |n o o

i
£

jEEHEl

ol

==

< oX

Da)

i)
)

Ml
o
>

rir

=,

=

ﬁq
5
o

2o

=]

=

Ol

ke 1@ 4

O
N
-

-

oo >

]}

R

|z 4

Aol AlArO]
1w a o v
BIR=4 AV
AH|RP7} v

TojstA ol

Y

A

_=)

oX.
fo
B
)
=

[©)

T

>~
2]

2 oy o

oftd

Ho
gﬁﬂ
2
o)
=
30 >

ot
|o
|z
[

==1

L

|

[©)

29

—_

o] THA oA

AE7t Q1A] 5}

ol S fu

i
ol

—_

uu oXx

ro 19
e ox

ofo o 2 o P

o

>
nE
)

=

=

0

(o]
I
. oX

et 4o o
0,

=

ox
fol
s

2. ol2A] H|

1. Baco] ol A PHes

AWt 7o) AEolt Aujas
Atie] wan=o} Apstsly] skl A}
BaE 23, Y, SEAE, 17X
c AZoltt Ayl =
alAtolA] QIAlEIn) A
2K 2UABE LolE 6
50|49l FlE g 7
oL} Au]20] 2l

off Wi o]

T &

Usl AR
I2joll AlFolLt Aulx
7} AL QA ke T
2o} Suat o2 Bl QoK it
loldElElE L2 & Q=S

A2 (Kevin Lane Keller)= A

n ox

SolA| xhgatel BAE o

sfiof <t} ARl 2

Harse QuEoz QHN aiQl AR 8
o YA 849 Qlojxjel @42 Lirojalct. 2lo]
249 BAEYAL shte] o] 7|EeA £ o
ol Thdoly ARES AL BYsts 71EAM
olc}. ol2lgt BAEU|Ye AlFolt Al Ao) het A
ot DUl o)} gl Eol BaEvY

N
~
)

|z
]

mn
i)
DO
15
15
o

| Bee U ohdstt Al2A

& 2 ST AHAMSS HAlE
2 oIX|st A|Z5tc 2 = S5 Aldat ocopa g
=2 4 ded A gRld EaS Alstst
g2 Zlojt}. YEntIs BE Y =53
Aoz oAl MAIR LRl Zlojct. o2 AlZf
< 2ROl BRES Y1 e QX
AEA <t o
47} vl

2-2. BEHE 210} HAEUQlo] YA
YR EIE AR AR 7120 AEel A2
Jd =

e Rus AT @ o gy e e Axle 2UA]
2 B8 UAE Aute U oy WA au
shiol xi2e st Qe o £ ARl YA
oA WAEE A Eanz 4AT 4 9
o}, mai=ygle] ojost AlEOI} Aju|A0] 44at &
X & 49 Aulatse] maco] fig W] &4
Zolct. Bl ol SUs ARl A2 BH o]
95 9ol HaAso| st sjolo] o How
Uekdt}. olgjat olgt BAE Yelo] @A YEga
o] 7]of Hzs AtololA AZE FUG A2Eo]
AZEY 2ulrte] HEA} S A Aep} ol
ofx|7] o] MAEH s Amol gsiA 7lolo] &
Jteb7] mhgolct BalEo] 2ui 2 uERglel okt
2 BE Yoo} 7o) Alge SxA wEoR
wolete, netn 55 AAR mAEE BAC



N
ofr
rlo
ol
e
ol
o
L

+ o

Mr e
u) oz o n o |4 wju }a

2 €2 |
i3
£ o I

>

Bz sig71ge Aol AfH|

2 aulRjolA] ZAIHY st
49 7190l AFoI Mulxe] 7
Ao} xpgstel] olelg m AhEele] A
@ 2 el 9 A omwo

og "dc 0]7(]

—

X,
O:|:

AHA

S

2]
[r
o
=)
nﬁ_
1
2

re
X

2 r\ﬁ
nl
e of
(o]l
o
ot
U
)
LN

lo o
or il

Mo o
roL
fol
oy

i
dm e

Q
e Jp xS ot

o flo

om M
=()|L_"
4>

o

1o o o

=,

ox Ll oft |4 o [z |z ok o

% o

Jo oE
i)(_,‘
2

Jo & o

4> P
o o min
o2
ox
=

n
ne

i 22 P~
ro

=

od 2
x O
I l"_o'ﬂ

ﬁ
N
_'_‘[“I'

2 B9 &4
Ms et =7

Woje wo |
o M
[r

i
il

2-3. A& 79
A2 o2 71X 7]&00 Tef oest R3g9l KﬂﬁJ
Oé_i FE 55 2AAQA FHEol 2JsiA 73
FIA AlEABA)Z F2REC 4]
I Aee B¢ oj% &5lA]
L RAEE Q715 ¥
1A= 7\1]%Q £4E0= AR
Aol ghth. R3Ae! AlEe] 4
TebA ARIARRE AnAlE UHRojAIct 10)
TR0 AlEAMY A R AlEolA
471K19] 57do] ot Am, B oA

A(intangibility), &Y, Akt 4H8]7F ZA]0
Hl%ﬂ@(mseparability), AR, TojE x| oF

M

L
;L
Ol'
_I:I‘

116

. iR

N

oXx ol

o]x]

AH]|AZ} %Lﬂﬁﬁ}%
Ao A| Kﬂ*lo}% APEE ME|AS
Sk Au|Aef wlwsto] AR} <l
ofsl= AxE v M3ee} @}q.
Moz

ek
o SEeHe BE ¥
A 2RO
o g} B

rO

=
\:ﬂ-}\
=

27} gom, o
o)50) &g

HE Hdoes

=xsaEo] o5 o
BACAR P o] B
B8 Abxlsta 9okl

3. AzdT
3-1. AIBAA
2 Ao ua

o e} au|xfe] BA=

e}]cq]o]ﬂ]- H
o] ojmet

=5 #lsiA

ZEAPL Z1985] O*Ur

o] TAlL JIX|1L

%il—}e
Add

=
all=}
rJA
2 jo
2
o

O
:L
:|:1
S
>
)

73 (2020.10.31)



A7t <k DoA B vlof o] 3047 p0.05]
A goEel to|(MEQY W ¢ ME=2.17, A]
A=588, t=-25.923, p<0.01)S Ho] AAXR79] XA}
o] 4gxo2 o|2ofHrl.

eh
— T

<E 1> HBESEO AR

MBQY | N | BE | BEE |t | gous

=3
SET 15 2.17 450 225923

(0.000) 0.000

ME|[A | 15 | 588 | 326

BHE U9 Feole AR 738 Y FHE &
S Jted Ul8A AUIAS F BET 4 9L B
£ Ao #ddo] goler fojEafoj(wave hair)7}
HgEiglon, igRs AE A9 SR
& Basln ws Cixiole] HHo] Lol
E(sweet toktok)o] &AM O Z MAE|QIC]
Ae Uolat BAEZ o] cet WA AE
HE UdS &5t GE2Al= oJulx]of gt
olulx|e] 7|t £&S treA st BE CiRjolu
Terslaict. AlgriRele wale yjglo] ojujal
N olujAlz Astsigon, Aol UxlA
E Uddo o5l Lojut= &3 FEfoll AAl
CJA[olo] AUX|5H= A2 st AldHo] HL Al
Ago] BAEUTo] Axshe AEo] cet Bt Y
S(1-A8 GR|sHA] et 7-U1% LR|sihez
Asigc. g% A WA AE Y
=1.89, ¥X|=5.71, F=4.563, df=85, p<.05 F-FAAN=
© 2YR]|=2.56, ‘K]=6 20, F=4.563, df=84, p<. 05)0]
Qo|dog UFE}L}ouq NIRog #AE|9SS of
& S5l 48 e 39 712 buEs 48
¥ 2% 71E wA= A8 AT Tle oge

o
KoK
=
EE
=

Mo o oXx r
\u:

fr L UZ rr
mE o> | un e o
O e 2 & © 19 |z do |> b

r\r rlo

_E ox,

Iz

Dl

u

0|

117

Fyststoc.

Aol 2A 2ao] PHE, AEA,
trlel 2Tl Wrke A AE

AYEITt<E 2>

<H 2> HFRIE EHE HEY HYY L2

olgA s wMeEw Clakle
Am]/ﬂ 501]
Bae o)z}

— =

A (E=HE) HEHXFS(2AC|X21) LR
Ql

A= } toktok | 571

(23%)

e

OKILO
% Sweettokiok 1.89
C')EI

MH|A x| 6.20

(ojgy)

wave | o

hair | & 256
x|

UrY HE(TH)

3-2. AgEA L 54

N
~

(@]
N
ifla

>~
ek

N/ L R R o[
rg oo ox

3
i)
e

.
oX.
o
4

ng = to M oo B 2 WY
¢
0

1o
M
K

(et
rOl'

mo mu m
S~
el

oZ: oo

<E 3> 4L Uyl YA 74

=]
TTue

o
Qlo

A =UR

SPAZE AUAEAET Y ¢ UR/RUR]) X

9 : AB/Au2)2 TRl BT 4] AL
Zcro 2 AlES RIgEI9ITH mAMALS. &
SERIBEELDDIS
o2 mAE Ao,
759 AEA|E AT AF 1738
SICk 4% SEAIEel A7 K £
4o 87302 50.3%2 ARSIHO
86102 49.7%S AJAlsto] @] 3
7F 127 Uepdri<E 35,

At

A

-~

E

CE SEYUHE SEA HIE
At 87 50.3%
O 2} 86 49.7%
Total 173% 100%

B A7) FAWA0 BASCAK)
o YM2019)9 AL vlgoR B A
239 VI 2 FPE 38Y, 3= 38, 9

QRS

2

=
-1 O
a

37

Ch9 B4VAR ABH BRE HEEO] VI B3



20| 7t

£ BEHECIL Aol TRRI]

= SRHCRI ARO[ TR0
Cjost of0[xpf GiAb Eick

AE AR HED

= BAERTF A0 CRRIS

Ci2 Securt Sesict

£ BEERD A0l LRI

Aoz ghuie act

= SEEI) Aol RIS

[

EHES | 71 3

[=]
B SRAERF A0 TRl

A2 A 719 By

£ BEHEDI) Aol CRRI]

= SEEI} Aol RIS

E AOjoM =R 4

iy

D}lob{
'I-l'l-lP>
_{
II_l

rz

ﬂ
H‘1

H

rE
-l>
m\n
_\9
md

0{)4
_Dl
Oﬂ
o?.:

m\o

ruln

201 Axj glo] 0.35 o
Efgol s
QoS Lobus] s

;9
E

olt
=|:.‘
£.=

_BL

ruﬁ
J:a

2 Alpha729]

Eﬂﬂﬁ
JE,LM

QLL;RHEQVO4>0{»m&oz

<H 5 MElz 2 Efd

_|_>L

=
e

Ol'
_,_,
l‘\l‘

At

= =
Cronbach’s AlphaA|4$-S

_m

B,

_\
l\)

pegc | SUEl | 871

el | su=2 | 879

S | su=3 | 824

e | F=E]

766

cRpl 874

=,
F252

766

=,
z2c

=23

e | QRIE

Rl | QRIE2

852 819

oIz

oIz =3

784

2| 2943 2264

1.358

ol 32703 | 57.85

r

tr%

72.927

* 20l MYt 350|5k= ESHA| YAS

118

SPSS 22.0& ©0]83}9
o|gsto] EAo] AlA]

AR/ o]
p<.05)2t
df=1, p<.05)= EAHo= o
o7 UERFOol, HRHE ARl QAX|e= Y&l

’ —_— =

o=z WY tsor AEadE EdHegRRe]
==, AX =0 fisiA= ©5F Ato]7t
7oz YEPHT of dight & 539t 2% &
2 UEHT opxjgteo g vaicydut
o] Bt $7tx, ZEr Olx| %o
380 Ot YeAEsE
)R}l 7t (F=6.472, df=1,
T(F=4.311, df=1, p<.05)= EAA

\A

rlrn:i
|-l'l

)

o>_\nl
lo

Jgri"
;
oZ:

niEnZEEEp
2

o[Nﬁ‘,mE

r9£r|r

i'gruﬁoﬁ?,ru

|y

o_\;-LoSli

O
U‘!
v

"O
./\

|o
HPﬂJ

73 (2020.10.31)



460
g A9 |
~O
YY)
el 23y
5- —_—

4.00 TRy
u|
i)
ol 38

3.60

Az M)A
HESE
[ 1] EHEH UL HHY Uz|Y + HERFI0 T2
HHMELZRQI SUE| 452851

440
ﬁ 420 /
= \
od N,
2 2IYXY
K40 — |
o wA
:
Fiid
o] 380

3.60

HE M| A
HERE
[1E 2] EHEYAL HHO AZ|Y « HFFI
U2 EfELAQI QAR 29| HSAE Rt
= 2]oA B df

JAMoR Amud (1 1
o} o] BaAECIRLY B

oA AlFEAES] Fe Saieudat 8ol LA

a

‘gol =LA 4 BAEOAR] =Tt oS =
otoni, AfH|A HHEO] oo By dnt
do] AX|eh ol BERHENR] 274 =0] ¥goA
e AR B2 Bt oleh 2 EMA=
A710F 2GR Gt o] 2oflA gielutet o] B
o] & 27|opete] LA F:of| Afojof mtA] 4]

Afo) whee oheA Uerd & 9lou), AAPEd)
Aol7} olgw Moz e Zo| ofd Mt T
402 R0l Avla} Wgo] chaA Uekd 4
QICh19) TitA Wxlo] RO Aulxfe] whgol
5] EChe olEWA o2 o|2ojxl MFUA} of

119

Uxge] o] wep ABIAE Lol
A UrSTY WAL wAY WA

o

o

30 oy rC
4> xg

re

)

J
chg

<E 7> BASHEI SAEYYS| U240l BRI K2t

BHECRRI
oIR|E

T
z8%

e oyt
SBIE A2 oty

SRAE Lol
BRHE Alsio] olz|
X

=5

X O

ol > ne
Ol
o

i

e

[

o M

2 o

rO H
\d

T

N0

H1

i)

L |z o2

.
K g
ind

oS

ox L -

b
|z
)
In
o

BT

2
ofo
ot
1)
N
o
o[\
i)

32
o T

In
)
)
Ba)
In
1o
2
>

o> o,
ug o
rr

ko
4n
|z
2
|
v
©

)
)

°
>

- mg

et

ol

s

4%

¢ |0
=

S o =
Iz
o

Dl
-
i)

N
—_

X 3o
=)
olr
o2

>
o

CEEE L
olelzt A FEEE HuI PYEo] I

=

re HL
2orEomy o g |mond



AlFolut MulA Baico] FaHe7] s+
oAl APEAQl GApQlo] Hastot.
EAER o] 2dAlEE 4 dodd A
AE7E SREs 97t ol 2
gxzdoz
AR|sHA ofFA et o2 F& B
A" JEo| tis S50l wol LojuA|
SRR Y] Abdetd dApgle
2 AH|Rp] AEEH EBf Biicoto] ApEu SE
7] fj2of BiegAel deell 45 satsol2t
g 4 Aot metd B3E Udah ArEate) A
oA AMzo d¥S J=uY A&S S HAl=
of theh Ju7F A2 o] 4HAPL L7l B
CAtelo] oiet s7tEet 22wt opxict,

Aol ARA Aoz BASCRRl Ao
M BIE Yo A MBIt Aulo] cha

£83 ol aH|RpA AMEHE &0l H

223l AlFolut AE|A9t #Rio] Qe BIE U
ds AGsHAY AEste Aol vigAsit. 19
1 BIHE Ao FReos JEYAe mA9 o
2 F3 5472 BEY gt ARG e o
70 BdgEA ] Wl ABRpPE 27l o
5 % 48 RS2 Hdsh] diwo] BE HArel
i A Au|Ato] ook R=ARE 3] AdedEfojof oF
o & 479 AFezs AgAAE BREY
Aol F& AEH MulAo] £4u dHdoR =
Stefof ARt Aol Aok 2 AERI3Y
2% Hs odT AsdS E85HA x5t /9
A AlE FEAAEeR st Hileo) gid
of tisiAl= Z=APE oRAXA] 9k7] w2 B
Ao oigh APRRIA] Ao AZE Aot oRARf
oz HHCof 2uop HEY A4A EH4o= 2
2, MAL FEi7E el & dFolME AAA 5
doz JEjol disiMT HEstAT. e Aol
e BAE AZAR] FdR40] 5442 tdet
stof o5 St EA" A7t astt

1) Schmitt, Bernd, "Experiential Marketing), New
York, Free Press, 1999.

120

2) Aaker, David A, "Managing Brand Equity :
Capitalizing on The Value of A Brand Name,,
Free Press, 1991.

3) Kotler, Philip (1994), "Marketing Management,
8th Editiony, Englewood Cliffs, Prentice-Hall,
1994.

4) A8A, "adEd FEEHE Aes g gl A
WAL At e BHEGAR] JREARE s
2, ABESYARISIA, 474, 2016.

5 A4S AR, Fed, rBHETL e 2YA|
3, AE AAE BAes §F Bedo] tigh Au]R}
ghe AL, AH[AFEIAE, 133 43, 2002.

6) A%, Bt g A, AR AAlE F
Aoz ot Balido] tigh Av|AF S ¢ - BRE
Ho g A=Y VIHE FHeR, AATSte
chared urARelel==, 2001.

7) AU, #8]4%, bRl THIHE Ylut Beie A
o GAdol UlAl Pag} @ BIE Pojo] 11,
Aol @2 xolg FAloz, FusAE, 149 15,
2003

8) Selame, Elinor and Joe Selame, "The Corporate

Image. Hoboken;, John Wiley and Sons, 1998.

Sen, Sankar, "The effects of brand name

suggestiveness and decision goal the

development of brand knowledge,, Journal of

Consumer Psychology, Vol 8(4), 1999.

10) o8N, A8 AT, SH@AL, 1994,

11) 78R, rotE Q#A Fagato] Hgt A+, 5of
tistw 9hAfetef =, 2010.

12) Jacoby, J, TA Model of Multi-Brand Loyalty_,
Journal of Advertising Research, Vol  11(3),
1971.

9)
on

13) A, olg, r3h5 spE waMsd st 5=
aujAle] BIAE MEE A, BAECRRlsR,

134 23, 2015.

14) V78R, TG ARIONA BlFDoEfLe] ~8A} gt
ol ek A+ =yl oi® gehEieAr BIG 5 2H
TE SR, dEretyArelstel+t 584, 2019.

15) Quinn, J. G. & Mcconnell, Jean, " Irrelevant
Pictures in Visual Working Memory,, Quarterly
Journal of Experimental Psychology, Vol 49(1),
1996.

73 (2020.10.31)



drzd

AR, TobE QFA Widue] T AT, Sof
chetia BpARS =g, 2010

AR, TRRTRIRINA vlEAoErmO] -84} ¥
20 W3t A7 F ofF eIt BIG 5 2]
B2 FH02, AERITARISIAT 584, 2019.

ol A, TAB|ATHAIE ,, SF&AL, 1994.
KA, o], sh= Balcof oishk &
= AH|ARO] BAlE MsE A,

F—éj—.%.c‘)?].

>

o, o=
ol e
T Lo

El o8 |o
19

19 |1 g
)
ol

R R
o)
Jo
2
fin)
r

Mo re O o
+

o
>

>
II.O—>‘:
re C
oo x -

e

Kok oX
: E rD
lﬂl
2%

o
=
Ra)
rr
o
=2
|t
i)

ARG, FeA], TAPIRERA e
F(CRM) F17t AlFEf o] Ulx]=
Ay, A=A SIA]: AH|Af-FAL,
2011.

Aaker, David A, "Managing Brand Equity :

rol'

Capitalizing on The Value of A Brand Name,,
Free Press, 1991.

Jacoby, ], TA Model of Multi-Brand Loyalty,
Journal of Advertising Research, Vol  11(3),
1971.

Kotler, Philip (1994), "Marketing Management,
8th Editiony, Englewood Cliffs,
1994.

Schmitt, Bernd, "Experiential Marketing,, New
York, Free Press, 1999.

Selame, Elinor and Joe Selame, "The Corporate

Prentice-Hall,

Image. Hoboken, John Wiley and Sons, 1998.

Sen, Sankar, "The effects of brand name

121

the
development of brand knowledge;, Journal of
Consumer Psychology, Vol 8(4), 1999.

Quinn, J. G. & Mcconnell, Jean, " Irrelevant

suggestiveness and decision goal on

Pictures in Visual Working Memory,, Quarterly
Journal of Experimental Psychology, Vol 49(1),
1996.






	빈 페이지



