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Abstract

This study explores the factors affecting the consumption of Japanese foods in Korea after the Fukushima
nuclear accident. We first classified the determinants into distal and proximal factors, and then investigated
the effect of each of them on acceptance (attitude and purchase intention) of Japanese food in Korea. Proximal
including perceived risk, positive image, and perceived quality of food. Distal factors are mostly nuclear-related
variables including trust in official actors, positive image of nuclear power plants, perceived benefit and risk
about nuclear power, and the quantity of information on Fukushima accidents. According to the data analysis,
the distal variables except the quantity of information had little influence on the acceptance of Japanese food
while the proximal factors influenced attitude and purchase intention. These results show that Japanese food
factors have a greater impact on acceptance of Japanese food than nuclear-related factors and perceived
risk is more important than food quality or image factors relate directly to Japanese food.
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Table 1. Concept, measure, and reliability

Concept Measure

Correlation or
reliability

Government
1) Trust in official actors Nuclear safety manager

Official nuclear safety authority

.619

Bright—Dark(r)

Clean—Dirty(r)
2) Positive image toward

nuclear power
Distal Warm — Cold(r)
factor

Retrogressive—Developmental

Hopeful—Pessimistic(r)

704

3) Perceived risk about

The ratio of the proportion of the benefits and risks of nuclear
the nuclear power

Through friends, colleagues, relatives, neighbors, etc,

Civil environmental organizations or non—governmental organizations
4) Quantity of information

Official agency responsible for nuclear safety

Nuclear scientist or expert

.881

I think importing Japanese food is dangerous,
5) Perceived risk about

food product I think that Japanese foods that are currently being sold in Korea are

dangerous

1929

Bright—Dark(r)

Proxim Clean—Dirty(r)
al 6) Positive image toward

ive—Devel 1
factor food product Retrogressive—Developmenta

Warm — Cold(r)

Hopeful—Pessimistic(r)

.866

I think that Japanese foods that are currently being sold in Korea are fresh
7) Quality of food product ] ) ) o
I think that Japanese foods that are currently being sold in Korea are hygienic

779

Negative — positive

8) Evaluative attitude toward food Dislike—like
product

Disagreeable—agreeable

1949

I am intending to purchase Japanese food now sold in Korea
9) Purchase intention I would like to use Japanese food now sold in Korea

I feel impulse to buy Japanese food now sold in Korea

.882
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Table 2. Correlation analysis

factor variable 1 2 3 4 5 6 7 8 9
1) Trust in official actors 1
Distal 2 Positive image toward nuclear power 274" 1
factor  3) Perceived risk about the nuclear power - 269" — 451" 1
4) Quantity of information 1437 129" -.073 1
5) Perceived risk about food product —,118* —,149** _151** .023 1
P r;£$?1 6) Positive image toward food product 018  .016  .017 .043 —319™° 1
7) Quality of food product 118 127 -1347 019 5777 817t 1
Acceptance 8) Evaluative attitude toward food product 166" ,1401* —_146*: 084 —766 362 600 1
9) Purchase intention .082 115 -.127 101 -.658  .326 601 441
Mean 2.63 3.08 46,03 2001 368 296 2338 245 204
Standard Deviation 0.49 0.60 1847 1970 096 032 080 112 0.82

"p{.05, T pc.ot, T pd 001
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Table 3. The regression analysis for proximal variables toward distal variables

A~
L.T;U]—

A e A0 Uit

GFUE 1ol AL X2
‘oLé‘

—/u\—:: A1 Hio] Fg= A

% efo] SAXOR ol

Perceived risk about Image toward Quality of
food product food product food product

Variable b(SE) B b(SE) B b(SE) B
(Constant) 4,227(,442) 2.870(,149) 1,938(.369)
Trust in official actors —.141(,106) —-.071 .007(,036) 011 .126(,088) 077
Positive image toward nuclear power —.148(.092) —.093 .010(,031) 019 .092(.077) .069
Perceived risk about the nuclear power .005(,003) .094 .001(,001) 031 —.004(,002) —-.083
Quantity of information .003(,002) .052 .001(,001) 041 .000(,002) -.007
R square .037 .003 .029
F-value 3.705" .260 2.828"

"p.05, " p<.o1, T pd 001
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Table 4. The regression analysis for evaluative attitude toward Japanese food product

Model 1 Model 2
Variable
b(SE) B b(SE) B
(Constant) 1,629(,513) 3.074(,536)
Trust in official actors .253(,123)" 110 117(,076) .051
Distal  Positive image toward nuclear power 117(.101) 063 —.019(,066) -.010
factor  Perceived risk about the nuclear Power —.005(,003) -.090 —.001(,002) -.017
Quantity of information .003(,003) .050 .005(,002)" .080
Perceived risk about food product - 711(,045)"" -.610
Proximal Image toward food product .343(.116)" .098
factor s
Quality of food product .289(.054) .207
R square 044 642
AR square 044 598"
F—value 4,390 97.096™"

EEE]

"p{05, T p<.01, T pd 001
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