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2) PAJMARE EH0]R].  https://www.mois.go.ke/frt/bbs/type001/commonSelectBoardArticle.
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FREER] QRS o] I AANteRE VlsS T o gl7]ol A=
HAgoA= HAE F'l=, 53] A[Z2] bAd Z'l=71 ojwst g
< vA=A diE d4ts Fasith
T AR, o] A= T=o] Aot Y Aol it 4= Al
E5kATHE Aol Yu)7t Qi) gheoll A 29 HY2 2012 9
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S #Hy ZgEo] or]Ro] AL A3 ZRAE 47} 2015 5014
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ARIA ZekeE HY &9 82 &Jéf—; s =1 FF
P
2

AheE 1Y oo Wkl Higt AR At 3 &

Z o]

4
¢

gol Mt AlRIEA ] A 5] et Aekes Hof
B APATES 2 o JMOR £EHE HHES ANT

32 =9 Aol HiR B4Lo= ARlA e 1Y) Ay

3) Leonard, Andrew. “When Batman isn't available: Crowd-fund.”
http://www.salon.com/2013/10/11/when_batman_isnt_available_crowd_fund/ (F321Y: 2020.
9. 26).
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o Rty &, 7|HE shk= /e FHAES 29 7|5 B AR of
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e HGE 8 Aw 5 RS dFAe] FEE FEl 7
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oAl 83t ol-8d = Stk E3, AekeE HYS o] &3k AlHIE
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49 “How To Massively Boost Your Blog Traffic With These 5 Awesome Image Stats.”
https://buzzsumo.com/blog/how-to-massively-boost-your-blog-traffic-with-these-5-awesome-im
age-stats GaAY: 2020. 9. 26).

5 “50  Visual Content Marketing  Statistics  You Should Know in  2020.
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A2 YA =] 282 = 7HA] SHoA 24E o Slok
A WA= A4E FRlzo] oA SHoR, A9 ARl Y T o]
A FH2E ARESEA, &2 Y ZH2E ARSHEA] ool
ok & dAe A ZHEE 83 AUA AkeE o] Al I
aige] AE FHETS ARSE HdEY ¥ 3 VR E =T
T U= AoR ARt AntEE Yl GAE yupo| o) Akgo] o
A7t | 5 2kl Fa FokolA A u|t] o) 0] FE-2 AE-
A AUX)T Bl = U =(brand engagement)©]] AESF FaS 7]
Atk olo] Tl ASE 1A FolE FuA N ok an
58 T 4 U B GY TeEe] B ALE A 9

2 of9eE s BAES Dauboxo] TEW AL

ol AlA At

https://blog. hubspot.com/marketing/visual-content-marketing-strategy (34Q: 2020. 9. 26).
6 282l F3 golE AFEEHE @A vYo(rich mediay T 8% ZEZ(rich
contenty = O[H| A9} B2ERES ARgSte] Hol= 7]Ee] ded vy B Jrt
obd FH3Mhrich) ARE FS 7 AT B FHE vt JArd gAE 7&S
Hga) vhe WERtlo] Feje) B 22 WTj Qe erje, ALgAlel 57
o8 A3AEE & AUe AES T& B
“Video vs. Images: Which Drives More Engagements in Facebook Ads?”
https://databox.com/videos-vs-images-in-facebook-ads GFAAY: 2020. 9. 26).
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34

27

uj
=t

oju
s
o}

o

Mﬂ
oju
Jw

3

o}

18

36

5
N
=
EE

KW
<0 =

4
o Bl

N

H
=y
T

ed

11
17
36

3

AR Hw
A 4w

11
13

Al
B B, stanry nighg; BF 7] ¥

&
ol A

g zo] 3
B3
Folg

R4

2020 =L AFE e BE
°

ol

SFRAT. 1L Al

olzkal 7H4

B

i
B

o] £
ol 7]] o7]ef

= 719ellA AR

]_

Zr

15

]

H7lol= 27k ltk

RAEN

o]

°

=
=

o

o
-

o}
=l
_-§_“l

=
T

Q?
o AMAIZo|n] 73k

E

7Hd 2004 A%

[e)

=

A

S|
7+o
[e)

9 We

=

=

E

FHlzo} o8
chEch meh 25 ol AAA ARl Z1RAE o

Jo) Al £

_\’5

1

L

2]

L

.

[e)

o}

]

bl
A ANEE A 2

=

]_

fus

|

jiid

=]

Al=5 Az wof= B2l a1Zof o
=]

HEIEEESS

=
.

Bl

ol
o

£l
=

ol

N

ol

el

X

i

o
M-

o
B

o%
4+
o
o

ojn
R

;OO
ﬁo

)
~

‘B
2
Bgo

X

o 2AolA

&

EC RN

|

=l

=1
.

=

™ M2

79 A S 412 A4 HAd

AZIAFSIRF NGO 2020718

136



01 |
wOK o I
< T o= < o " Y
X Mumm%nf ,_OENWQQJ
X O J.@Ao qaoﬁlﬁjﬁﬁ.ﬂeﬂmi%@_ﬁ»oti
D e sﬂwnﬂﬂ%w“ﬂ%ﬂ w B RO o <
I TXen T TEERERRE D &
oMo 4 wo BT = T - o) o e op W oo B o =
Hom e %z_ﬁ%m@é%,,%.EOE%%W%MN%/O%% o
ﬁ,ﬂrﬂ qumﬂMnmEemkﬁuumwwio@%mﬂmﬁmﬁ%%%A MM
< B @wﬂ_%moﬂﬂxﬂﬁ_wglAnggnﬁmgw -
H_._,A E._ZLEE_IOT.o'ﬁ ,.r_uIX_l,O|o = U.__‘O Nﬂ_ﬁa N 0
ﬂﬂL mg | LZ o ve_eﬁmvﬁlﬁloe o MﬂmﬂLuul_E « o &
dw X #@ﬂﬁy%l,ﬂﬂxﬂﬂom%%ﬂawmi A
Foa T WOEEEMHAEEQL_L4L&Mo_eﬂ%%1%% g8 9
B }]%@Du_u,l__%%cxwmdl_s Bo_;ﬂlr;o il &l
E“_MMW_ __oq,ml\_lo,lq,,%lloﬂu._ ﬂu7g| Jﬂ%loqAH._ Mﬁmﬁ ol
& o5 oF I o T W ke Mo + o ol 5 R do TT =<
X © o} Y o= of ~ %O o] =0 ~ ol iy o|J ~
T < = ‘Lo_eqlﬂ_i%e__%ﬂ % L8
o O % ﬂ%%@ﬁ%%%%%m%ﬂ1q}ﬂ&h}H g
X = 0 — LaRNa
3 T @Em.mmuaru%mﬂ%wbtﬂ@ﬂu.nwuxmﬁmﬁwmﬁ Z 3
ﬂuw_lloﬂ ‘z__v‘%__u_/lﬂﬂﬂ”_r],ul_lg ,NE.*,O|HA_I‘OIBJOIJB = WMW
,mﬂ:.m G o T Ak EE%H%HQ;O ﬂwﬁ_ o5 <] il ﬂbwaQ.ﬁoEﬁl & &
- " f 3=
2o %y_:ﬂc%o_alwfmﬂﬂsz%%ﬂ.nuT%awﬂ £ g
o oo o ol N -~ B Ny < ~< A _ S8
mmmmorq.ﬂuﬂﬂegmm@.ﬂ7% %%L_LEWWOMM_&LH 23
uuﬂ}%x%ﬂge T % NEHAT.W% R
s T EL e el ﬂ:@ﬂimﬂs% R IEEE
METmaﬁpL_bmoawm %xame_aﬂﬁo,@wu%ﬂ o | 1%
e Vﬁﬂn_%xmﬂrha_eﬁoﬂ% Egam%%o_e :Z
.Adl QL;OJ/ Oio n_,._ 1rﬂ%_l1r_._._ 4
o T Mo T UT@Aflbfo%s%u;; :
Amﬂu‘ﬁl7umxwumpw,w o | %z
calC S~ - Hocmﬂ £E
N




2}2] sRlz0] Wgo] Aol ATAQl 24 ARG o
; 219l

t}.

=)
2
g
o
!
(e,
ofh M
o
01014

A wate dlof glo] Bx
HLH ZHx A FANE T 5 AUk B, B BB 4

23 Asfo] BAgle] AR 27 ARES AAshH AR AL

Z0e H A7 UAE SHEE BET ARV AvHoR HY
G4 Hlgo] B L] wRo] old HEoA et sH 22

3T
AT 5 ddek o 87E FAsHeY o] AWl

(instructive) FAIZEN =7} 92 24 Ol(seductive) FA+ ZEHI=0] H]3| &I}
=

el

A b T e 24 A AR F HY S 2
2 A3t 53 AR Tg] E2S 93| [pray for AUTE= 20194 674
A AEEPE T A g8 55 9IRF "YS FASH] flsh
AR FAIA QA o) 2 AMEA ZAS A AASHH
A fAd FH=E 8 AgPed oha s =2 5 Qe
Ashe] At e AAA o= AR Fito] 7[R & ofojAl=
Ao sfiAd 4= Qlr) W, B3 gAE
%% W ke fldll, SE9 we WEAI09 ARoA F=
A YA Fdllze BRI Ao 7kE 20 AEHE
o &o17] K= 2 F2heE 19 AE Al &4

Y=ok BAE ojuXE ol AGAES & 4 Ugiek

W o] ARl s WSl TR 2Ee) Ul ALH ARG AFYH A 93 Abo]
Eo| 2z WA ATl BT} VAR o)l Ula) TG AT Wi B

AAH ARE AT 2Aee & 5 Ak
15) hetps://www.wadiz.kr/web/campaign/detail /60122 (A Y: 2020. 9. 27).
16) hetps://www.wadiz.kr/web/campaign/detail/57007 (A Y: 2020. 9. 27).

138 AIZIAFSI2E NGO 2000mI182 Hios



2) A 718Ae] g3} 2% FF

M 33 4 Q) 71 A P 2Fo] At
o WX i) sl el Stk AL
o Atdlel A AQle] Y T8 A%

o
E i

it 45 AN Sl 3 Al FAH0E S

A Ao 4
Sebss Hgol ofs) AA ek Seli Aol o) Ale 7]
B ofRol gatglo] sy Mol tiek Baol rky ek v -
U2 4 g AAZele sz BEAE BYel o) A
A FHsHA ol AAcle] Leteld At ZRsd WA B9 9
g Zus) 2 4 G AL A, Hold nhAHviral marketing)
4 44e W FuA AANBR 288 5 9k S AU ek

olefat ol fol A B AL ol 2% N AHo| WesE WY B
o) S Eel 2R ke 714 Aoletn AHAstar,
=3
=

Iy <3 2>k & ‘21%01 29| ol =

(o]

5 AAEEE o A AR e 1Y 53 2e A A
oAM= Aufgt Ao AE IA Zpo] YA e AR YERdT:

Ao vl uAg Aol AFes] SISAE Hold =x
=]

(viral loopy1®2h= Zo] Q715 =H] o]Zlo] 47| fsir= 2d=

17) 9}1‘42«1 4%, SNSE T3 ARG Ho|2HoZn AFEe glom Fojxk
k= %OH g o] A ZM 4L 9 b7<1<>ﬂ i3k X7} ]z Yuo|E HEE
FHol itk EE Y 7R AdFH SR o sNs FHEo) EF EEP%E
ﬁd%‘fﬂl e T ARIE s dou B A7) 7HEe AEshed Qo] B
SNS g 5A|, FH3= A AV o] gzt AFHE Heo l*‘:‘
AL AP ol thk =AS et
19 28Rl VEHZE B3l & W anlxp) o LA Eeea JEgh @2
A mgle] mElE £ vpA| vlo|g 24 Ald SitEE A4d 4 ofrldth



140 AIZIAFSI2E NGO 2000mI182 Mo

THAE SElx =84, Fdl=9] 7]k 2 EdE 5 o8 &
o] By o g zgrlojof girt o]fgt Welo A FfQlo] £ WY
el A A gkl go| AR Ao TRk Tt 9= vio|E
2892 427|= doe A I AeR dNd 4= ok
(H 2) 7|8Xte] Hgt 2 BIXIRe| ASnt 7|232H HME
AZH Aol2R ARUY 4F ool 3
6 -
AWA FgoE HY X == | - yEE=! <
ekl SES e A & Aded ANz o TOE o
=% 7} 40-27] Daily Touch DOKDO - )
5=t ﬁi;g} %Y‘I}E‘f‘c 200 26 9 98 s 38
e 555 T2 98 55 A S8 10 2 H9g 339 28
[1691F &A1 A& YF-5 A=
Aee S oAl 40 21 0 : 178 12
SFAHE I8l FEs A8 <pray for AU> 98 33 1 9g 44
AAE, 7HA3 YA olx v} AFE ors
A= malu]el Bt An 67 19 38 9g€ 6 40
9 2 A A=Ys oAFEA
Whe (dEas A0 zeag  © 7 0 - BB
FOPES] BEE W YA OF o
T)Rel Boly] Eehm 70 34 3 48 01 28
HI13L06 KR = [oJn=]
== u/] E1Zie Z] = AT iy*], =
Bz3o 29 38 20 0 9 74 35
2982 Yot Sohe AA A o
i ' 9
RRE o EuEAY Amy 2 X 3 W7
ofgn}da} AFEe vtk 2431 39 14 0 - 43 17
w32 Eohs FEEY UAE _
1<
sl T BAE spokesperson 40 16 ! 14g 3 5
U3 LTS Zoly] 93 Aol = i
dE8EE 2 ]E]Ej]E e, Een 17 2 98 4 21
zZgAE
(ERAE SEGA o, 5 -
EEg SR 01 6 | 0 ) -] 12 3
g stes 9El, Y g5 A 117 4 0 - 9 34
A )8 2R AHE Aol B
e Fusd e AR W



el ATE A AN Z2AE X
o= Ey "HEd

2020 ANZAEH ATE e RE
5ol & Aol

15 6 0 - 8 11

12 9 0 - 4 17

g vk starry nigh; BE 7] F

e 3 2

(=]
o
Y
[

ArUE e Sl Zarket el T AXEE T 250
ol FAR=AE A EekTh ARUE W &Fe] 732 HEo] i
Aol FRET] ARG em AXZ WE2 F2 s HEol &
dd A JEHER olFoA U WY FEA= E A=
of tisf FAsHAl A2 AFSIER 7l Fase AT = U

=t & A= ] AxZol ZgAe] H2e] 80% ol gl AAH

il

Wl
ol o
e
o
ic)
re
)
ol
ng
ox
il
2
R
s
o
1o
>
)
=2
X
kr
2
)
hJ
Sl
L
o

FEo gEdle] obd Hye o
HRRIEo] ThFe NS ZHES Bl 19 I oloE iz AZSFA
AR QEENA 4 FFEE A EEche A4S B 5 A
= o559 B2 7952 o)5Y Fad arE AAst o571}
S 5ol AEFAA Y MFE BHUYIA ka4
2020). 9] A5 18] AFofolE E= AEFAATE dEs=el



o

)
%

= 71AA =

o
;00

,mvo

E

A 2

7Hd 40

A=
.

Fa] A& 2019). 9]

S
p8

244 2018; 4170}

2kl S2F Hloll M= ket 7He

L e
— =

= #gole}

[e)
T

e]

<+
o
ol
LSS
)

<

ol
To°
Bo
o
N

el

X

Mo

juy
)
o

el

K
T
ol

B

I

7
0|2 (=% 7}R A} Q2] Daily Touch DOKDO-E =9} ghjcyi99] #

187119]

ks

T
e

A

A=

5]

ze)

PADS
=y

Y T2 A7A 2579 ANE AlAZ0]

il

U

, FHE 10% mke] s ARl E

A

s

3}1X]

=
T

b

3

7Y E A0

M=

T

Nl

1=
.

o], 12|l SNS /oA o] AA Hrt

o) Aago] Hr}

JaFa)

tE

71 FARR) Al Afe] 2]

of 2z

7HA 2T

=
=

]

31o)
n

]

)
T

Foll et

il

T

AL AA Fes

=2

=

gl

HJ

o] B A FejollM I

=

]

g =

g2 A7 T

T &

H

i
B

o

.

24

¥ SHo| &84 Al

a2l

t aster

A=

19) hetps://www.wadiz.kr/web/campaign/detail /qa/46446 (ZAY: 2020. 9. 27).

=

ks

4 w2

AZIAFSIRF NGO 2020718

142



84 Zvo] Apaoln Al Aust THUS o WY B
SAB e G2 LSk A WA, Aelo] B4 Alug
Zebos Hyo] el 2 AZEom Aale] snsof ool tha] &
HE 49 BE SE) nXE G ths) Lopugron, npx)
gom B4 2e9E WY ARUE Yol BYel Fusel A
ARG aFo| o]RolW A9 BE BB nAE GFS BA
shiek

AT AL, Sel ANIE Fe9E WYY HF ofRt A2 ¢
A8 meAze] gael Sunt Ao 7 aet WY Faet] 4T

% olio] weh gebatks 22 & 5 etk ol A Z19elA

L
2
i)
o
=
=
&
fllo
=
o
lo r
il
_o|£
far

2 o[ FAEE 8915
B Holrh ek AIGY A9, GHENZ Ag ol 1w

sNsell 9] gx7} uhAR o 4

N

A FHe] ohrizo] Uehd Fees WY F A4 A9
AR AR BAYTH o4 Awiske] ofelgo
otk BAE 7T QAR Bolo) 272 9% B
Fus} Afele] 272 gJat niAR Y] ATk ook
Zohs ZReld Aud Aetes Hde] B8Y 4 Y2 AL /Y

3 2.

| A= olAZHAl ARIEA] B NGO9| Af 59| dAEE =
ol Hoh a8 By e 5 284S AR f2le
1 oA Al mHAE A gl AlRleA|Rke] Aol &
83he xR 53], GAEe] Sy At JRAEE ARl
w9 Hee SAATIAL B Yot AYAE sk Ewol 2
O Attt ele &% o] wEolA HRAl o2 d=re Al



2 Aekes Ayl Aot Agaclel it A7E
=3, aekeE Ay 4RO A 2900l B /el A8ld AXE
U olsro] o238k 53t 2L WHel Sulo] vat £ Wasieh
4 e} vio] Al 4o] 18 Fo PAATE Agpciw v
o alistE o] £ THY 4 92
AR ofuet 2 F7te) AllE
o A FEO RS ol RUES HobE 4 9 Holth £
g o A7} olet e G AT ZAolehs oA oJnlE A

1 gleka sk Hholtk

i
<

20201 10 34 Ao, 11 4 AR, 119 202 AAHEH)

144 AIZIAFSI2E NGO 2000m/182 Mo



anes

J

&-o)lE L 2014, “FASEHY Hopo I o] AFEg 24 YR

st =, . 21(4). 3-19.

s A0 -2 30 F-&-0) 2 A G0l R A G A AL 2019,
Fredl= s@lo} 20205 . A2 wlefo] 3

g%, 2014, 9= AY FASe] B A ALA =S B =
W AHIE AR TFAFE IR, . 18(2). 105-123.

wobed 2 AU A. 2020, TREEI AT, AL vjee] A,

EHA. 2015, “SNS o] @&t EA T AAZe] e B4 18t Ao A
A TRARYATL, 18(1). 175-196.

SAA- DAY, 2016, “SNSE= A E oj®A WA E=Tb T

o

E

2] al)
23 B 233]8R, 16(7). 154-167.

SR 2018, A=Y AdeEE ZUx B Hyacld
gt Ay AEHYZRAE R4S FHoR ekl Est
By 62(1). 36-68.

Al7gobgtul A, 2019, “FHE AZFAAMY JAEAHE Jgo| gt
G A AEFAAN EA, ez B4, A S AEzg
& FAozy TZHEsHA, . 23(5). 35-71.

FA2] T It 2014, = FPEoF A E=HY (Crowdfunding)
At ez A ATE L 9@). 1412,

FEF3. 2020, <191 wlfo] Erl=9] JIZZAA 8o A4EF Fuj
owof v J: HAE WG] WifadE FHoR o
e 283 =52, . 20(1). 45-59.

o] F-Ag Y. 2014, “FAS-EHY Alo]EQ] AXZ HEI} HY HF
of nAE P TFIRU2FE=EA], . 146). 54-62.

o|gh4]. 2012. “SNS T A& 7 o] EAo] EotEul= Fujofof u]X]=
A - ARA o] AR ofFo i S Aoz ez
e 283 =5 . 12(7). 336-345.

ol @A QA FE 2019. “AetSEHY AF of|F o] tist oAl B4
714 s 71 &8 'T%EWAZJ_Z%WM%%% . 19(3). 129-147.



o
ot
)

r—_l .

“20tf], AL HY o =& =ohr TAALR, 2019. 10. 04
4. 2018 “AE Y AfAE Bjo Az By Adat WU
A TS IErA Ty . 29(3). 105-130.

013, “APLE ﬂd_‘ﬂo# Azl tuit]o] Zelx A 2T BA R
AEH HY At Tl =SS =EA] . 13(12).

o2
ol oR
o
o ., 4
of
rsL'

[
O
—_

Al f-EA 2012 FaFE W AEo] e

e 22dsy, ojuX], FRAY Fug FHoR" T
. 15(4). 489-502.

P2 2013, “AAEHF ko] wE AL o] ®ste} 1)
(ID-SNS ©] o] &} 7jelo] Aps| A Wt BA" TAH: =
YA .

A< 2015, “Fo] A A EQ AU A=Ay AFaclr

2
Mo

B

olo

=

N
oX
omérloﬁkr&oﬁﬁﬁrﬁﬁ

ro
rl

™ oX
oxl

ZF "H =283 =T, . 15(5). 560-569.
P A kA E S| 0] Z]. https://www.mois.go.kr/frt/bbs/type001/commonSele( 7] A}

: 2020. 9. 22).

Adhikary, Bishnu Kumar, Kenji Kutsuna, and Takaaki Hoda. 2018.
“Crowdfunding Potential in Developing Countries—A Case of Bangladesh.”
Crowdfunding. Singapore: Springer. 77-94.

Alamiki, Ari, Juho Pesonen, and Amir Dirin. 2019. “Triggering Effects of
Mobile  Video Marketing in  Nature Tourism: Media Richness
Perspective.” Information Processing & Management. 56(3). 756-770.

Barnhurst, Kevin G., Michael Vari, and {gor Rodriguez. 2004. “Mapping Visual
Studies in Communication.” Journal of Communication. 54(4). 616-644.

Belleflamme, Paul, Thomas Lambert, and Armin Schwienbacher. 2013.
“Individual Crowdfunding Practices. Venture Capital. 15(4). 313-333.

Belleflamme, Paul, Thomas Lambert, and Armin Schwienbacher. 2014.
“Crowdfunding:  Tapping the Right Crowd. Jowrnal of  Business
Venturing. 29.5. 585-609.

Chang, Cyril F., and Howard P. Tuckman. 1994. “Revenue Diversification among
Non-profits.” VOLUNTAS: International Journal of Voluntary and Nonprofit
Organizations. 5(3). 273-290.

146 AIZIAFSI2E NGO 2000mI182 Mios



Davies, Rodrigo. 2014. “Civic Crowdfunding: Participatory Communities,
Entrepreneurs and the Political Economy of Place.” Entreprencurs and the
Political Economy of Place. (May 9, 2014).

Fisk, R. P., Patricio, L., Ordanini, A., Miceli, L., Pizzetti, M., and Parasuraman, A.
2011. “Crowd-funding: Transforming Customers into Investors through
Innovative Service Platforms. Journal of Service Management. 22(4). 443-470.

Goransson, Karina, and Anna-Sara Fagerholm. 2018. “Towards Visual Strategic
Communications.” Journal of Communication Management. 22(1). 46-66.

Kujur, Fedric, and Saumya Singh. 2020. “Visual Communication and
Consumer-brand Relationship on Social Networking Sites-uses & Gratifications
Theory Perspective.” Journal of Theoretical and Applied Electronic  Commerce
Research. 15(1). 30-47.

Lehner, Othmar M., and Alex Nicholls. 2014. “Social Finance and Crowdfunding
For Social Enterprises: A Public-private Case Study Providing Legitimacy and
Leverage.” Venture Capital. 16(3). 271-286.

Leonard, A. 2013. “When Batman isn’t Available: Crowd-fund.” Sa/on
Magazine 11.

Mayer, W. J., Wang, H.-C., Egginton, J. F., and Flint, H. S. 2014. “The Impact
of Revenue Diversification on Expected Revenue and Volatility for Nonprofit
Organizations.” Nonprofitand Voluntary ~Sector Quarterly. 43(2). 374-392.

Moritz, Alexandra and Block, Jorn Hendrich. 2014. “Crowdfunding: A Literature
Review and Research Directions.”
https://sstn.com/abstract=2554444 (73 Y: 2020. 11. 10).

Saxton, Gregory D., and Lili Wang. 2014. “The Social Network Effect: The
Determinants of Giving through Social Media.” Nonprofit and Voluntary Sector
Quarterly. 43(5). 850-868.

Stiver, Alexandra, Barroca, Leonor, Minocha, Shailey, Richards, Mike, and Dave
Roberts. 2015. “Civic Crowdfunding Research: Challenges, Opportunities,
and Future Agenda.” New Media & Sociery. 17(2). 249-271.

Zheng, Qi, and Shih-Diing Liu. 2017. “Crowdfunding as a Practice of Cultural
Citizenship in China: A Case Study of four NGOs.” Journal of Creative

Communications. 12(1). 1-12.



Zhu, J., Ye, S., and Liu, Y. 2018. “Legitimacy, Board Involvement, and Resource
Competitiveness: Drivers of NGO Revenue Diversification.” Voluntas. 29.

1176 - 1189.

148 AIZIAFSI2E NGO 2000m182 Hios



Abstract

Successful Utilization of Civic Crowdfunding by Non—profit
Organizations: The cases of WADIZ

Hyo Won Lee*
Sang Min Kim**

What are the success factors for civic crowdfunding? Civic
crowdfunding is a subtype of crowdfunding in which non-profit
organizations raise funds for public interests. It is executed through an
online crowdfunding platform where any individuals can have access.
While prior research on crowdfunding exists mostly from a perspective of
commercial value and corporate marketing strategies, studies on civic
crowdfunding are very limited. Therefore, this research analyzes the use
of civic crowdfunding and its success factors. It searches for the success
factors of civic crowdfunding from the projects conducted through
Wadiz, the largest online crowdfunding platform in Korea. As a result,
the successful outcome of a civic crowdfunding project depends on
l)whether there is a delivery of factual information within the digital
visual content in the funding promotion story and 2)whether or not
there is an interactive communication between the individual(potential
donor) and the funding promotor. Interestingly, such results are

somewhat different from the success factors of corporate digital

* Assistant Professor, Global Leadership Division, Yonsei University, Seoul.
** Assistant Professor, Global Leadership Division, Yonsei University, Seoul.



promotion and marketing strategy, which suggest the need for

independent research on civic crowdfunding and its strategy.

keyword: Civic Crowdfunding, Wadiz, Crowdfunding, Online

platform, Digital content.

150 AIZIAFSI2E NGO 2000m182 Mo



