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Abstract

This thesis suggested that the “customized’ marketing would be a new strategy in terms of a
marketing in the digital media age under the circumstances where a form of marketing was evolving
in accordance with the convergence of digital media. Because of the media environment due to an
"individualization”, the strategy would meet an individual demand of a consumer in a rapidly
changing environment. The best marketing to capture a ‘customer’s heart is not a brand that first
entered the market, but the one that is first settled in a customer’s heart. If a differentiated
interactive marketing strategy is equipped, it is possible to capture a completely new market space ad
create a profit over several years. In the aspect of an effect of a digital marketing, first, a concept
relating to an interaction between a consumer and a producer is important. Secondly, the important
one is an empathy marketing which is an emotional marketing through a brand image beyond a
product. Thirdly, the author studied an orally transmitted marketing effect through digital media.
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Selling No.1~4(www.amazon.com) 2 Vet it}

2006 =Wl MP3AIE A& 1907F AP9AAH30%),
29 olelglH(25%), 39 ZH(15%), 491 N&(17%) <«
o2 Yepta 9len, KINDS NEWS(www kinds.or.kr)
2007.2.21440) 2w deEe] 2 717 79 s
% MP3HS BA=R ofol2jH(28.5%)7F A1 B &
95 HEE 53 olelglH(i-River)o] v a3&
48 St (9)gkn ArRIEE 715ska gt ool
He| TArAR = AEEZREC o3t THEAE ol
8o BRI 99 viE 1194 20059 wlE435
Holoz g4t As & 5 ok

#3.0l02/H(i-River) 78 oAIE A5EgMo| 73(10)
Table3. The type of interaction in iRiver oral marketing

2H[XooEIH(River) A=A

2R Meme | e dee
Az x0lFEl(3 |20
I e
MEE|= © e (oHE1
5002 E2lntet Hst of)
s (poiz)
B0l | obRMEAST| |
2004 | gielole SafE
200544
e (4715442
O 4TE | HAME M2E | goi
TVESE | oy Hol, uispy
cigl ¢l
Aol stsof 20064
23 AgAH
20079 | oz g0 ol
off 2t S2HE =
" OfoEE okt
=
o
©F | 20000~ | sieles 300w | el welg
—o | 20054 22l S5t x| Eha
3. STROPIE,
R M, HAEsp0)

3k,

Sofl WedDo] o] oA qiidor FEud Weow
o

7159 g oiv webd 712e] 74 wHRe) 2ARE A
HEd A, qrgidolgle 540z o] FHAe] Zdo|

% (Flaming)@/de] 2AE & Ut 24, o2 Az
gk 2le] =t AlA, dEe] fdol ol

AXE W8l thal ojataiel 7] et YA,
AlE 8 (At Al el JHE 4A olefsh=
AEJA, obdA) ol w2t aw]ie] whgo] debd 4 Sl
oA, Aklel A EG ElQle] Al wet g W
e Zolth. ojg & WesL TAvkRe et
wAReRE FzET glon olfd EAME Hdsh] €l
e B4R alde A3 PEe ARdn F84d B
#7} stk

>~

FARA"AA Hrel MBI FHEAe APATE
A BE HA ol tha Aozt A AEke 7 PR
2 7 A ARAHQ Aem FERYE £ 9tk
Holbrook(1978)2] A<l w2 A@dde F 7Ix 2
o] Z3EEH ol& <zt AzPr|gez 2H X 4
Jdx BHQ HHES P glofot dtm, Qe FAA
9 Sj¥HThs ARHor 2T F Qe =Y ARE F

st glofof gt (13)

T4 e RS ARG Fage Rkl Fujd
dioll G5 VA HER ARl Pueh AR HE
S Asgomd ante] el et FE2A A
2lAQl AT} dsE HRE Algsie] FHvREa
Shofok gt

5-2. #HobAE el JHHE
TR FAdE AW o '3 FIATIE
WHoRs @il Addd B 7EAe 8Q1ES Jidelof

gt
A, e AllE £ (FE, A8E, ARTUEHS)

o Whsh FRA YA 2 5 | Selorie,
A, BN AlE £ (E0E, ARE, ARUED)
ME AB weh QWA Push AP Fus Ael
o AR Ag e TS ok ek,
U, el na ARt 3 g deel
A A9 THE 0 7] feNE 2viRe] A

& 2 0]
b IR



OAg wrjoje] Fuz& WOM wHAE 3o #ek A

205

2 2]
HHsL dEAeln AR HEE AASte] AHAE
Ao agzAdd ofd FEe] AZAAE A5t #
SH== AAlaloF gt A, TR E HoAREelAlE <)
ElEA| ] &gt ke Ao 24, 7R Feiatel
SAA AR SHsr Pt P FrE Fel N

o
HE ZE 5 glofof ok AR, VMR IR S
B A Pr1ARE d5ae dolr). oy FuH<
HEE At A F Sle 2AS FHae Yolu A4
g o gHtE vHAE 5 907 2ol

5-3. FHoiA e T gt

TFHol& 54 FFold AHlz 22 7| tig ARy
Fo)Ad (person—to-person communication)e] Zgo|t},
ey F2 AHUS HIRS B UESA Ve dde
2 A gigk Fo] nxHUT, 53] 4 MEHIE
Eln 52& WESI e gk thekst W (e w4l
A% B21)% k7t AAYEA 74 wAR S ol
3 AfFYAIAY] A eag BAEy] AR 5
3 AT AAE AFEY Tl 7R S A
A==3

B2 HES A ko] 7RE AEA BAL ofslelet
UM Zad Jdo]l "AFA thg(critical mass) I,
HESZE 244 v o2& ARE Al =¥ 2
2 &S 7HA Bt oluld A3 g sts]o) o) 2
< dsAge] nitolrt AeEn iEe HgedA ol
o ARA to AE o5 FasiRle A7I7F ke
EAg” AZE bR who] AfyAleld 7]zl 7R
3 JE A4sReA EAog Qi AR B& MR oFE

o= WAIE Pl At

=

O3 3. FEo| MiSKiet HEo| 3K} 2|
Fig 3. The Relationship of Information between
an Informer and a Consumer

° on

S: FEH B (Source)
R: Y5 4+8%(Receiver)

1990 BEl2Els ARl =AM #He g3 A
3ttt

AR LAIA; gk Abghe HHEo] ARFET vAIA] wEke
A FcH(Multiple dyads)+ Zlo|t}, Au]xd] B4k 7}
A AREES HHFHoE 9~10%AA olop|E st T
4~53A  olop|E  YFATHTARP,
1988).(11) o]4d B EZsh= Alde] TS E23
= AREY o Tl e dggds s rke A
olt},

HZ 71delM e AAEY] EA, 7HFEWE, AE2E B
A=l AF 2l B 5o 54 v EFE s

N o
3 aAEe
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P2l W& daked], Fael Hs) wan HHhsir o
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& e ZvHd 7HE E8sta ded 2w 2
g ~E, SRz, eZuE 5o Al 7R 9AE

o] BEolch Ao ~Ed AY Il 2 AL
i Ae wopv], FR=dERE B

% o279 AE JARl HEEIAEHES QA HE
H2ES e Aolth. o] #gdA 278 w2y B
& NS Ak Adl oig v ad P Bk
o] AI71%E shssitial B ¢ Utk Aldo] A wE A
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H dFo ARUIIE B3 vHAE S T e o]
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o 22 50| ¢l
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e FuisE 2 S A vide] HEND B8
3} ojle] 8o tjg 7NHE BAle] Sufd & Qlojok o
© v dad ol EA: A epiEe] 25A
Qe It} HAE A Fglol 54 eyl
Eo) £95)9 B2 92 Sd] gd DAL FA]
w23} YAulEo] Wel Hojof & Holt.

oz JeAd YR vpiY AL 93 el
WA TS ol g,

150, A1 37427} B Bt 2ol (remarkable)

rr

&

SAES WEehaL, gioh sFeR e 2uA, vt
718 8480] AREE Alelell 47 kel sHelrt 4 <
== FF 2L ol v &F B Al =TE
FHGE. 3|, o AlFel Wido] Bar G474 A 4%
< & W A 2t AeE Ed) 42, o8] &R
Hog At i ARFEA Ak o == tekel Al
BB} 7lAleld =8 At 5, ol8d E%E

Sl

AAR oz Felsla St 69, olEo] APEAQl ]a
A=A customer evangelist)7} == Azfgict (12)2a

3 2ok Sick

.

VI. 2E

2 tAE vdolE &4 rHRl did w7k 24
F7HE WrelAa givh A, 71979 ekl
w2 ofd A&t e 719 =ejE Aolhs Bt
A, 2uRI719e] 32 2xeRIVIYge] =HE n|st
A et MESA S71edt 7197499 AHEY Helzt
= Aot "AE mho] Altie] FAl vIESAE
Pt deAE, AHT G o P wEel A= v}
AR =24 2 71%°] 2HgE ok aeja o g UE
29 deAgde 712 v AfvuAeld g
= 7I9FEEAA AR FEPoR v Ea vt
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AAeH Tt 2ot
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=4, el ezl v AE 3 IMC(EE vt
A” 7ARUACIR) 7 A2l Frojof gt

AR, HAE vitjojode] vIEAY] TEE M T4
7I9Ee] AL Fole 2T 73R o] gfolgitt.

OAY wihel Adel TR sl ¥

(Collaborate) "B M E &2 71871 TAllA
T Al o|27|7HA] 71]de] AH|Rket FHE(RAE T

) aHAe] HoAE Eolu, UFE AF T FHAIA 24
B w& A 750 FY vp"e] 54 A
7k Apdel o] widE & Al TR A A
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vzl HAE AR S Aol ol A% AwlA

So) AEgel A8 Awe] & &

slgoR vhIge BAE e dede 3

gom 1 ke Sus 8 4 9 2 Aol
=

a9 Zez Adigia dPE stof

& A gHE AR, o, TR (EHUCO) 5= B3l
Zdgle] AAsl Wt

=5 ¥ U2e &3, TR AREH RS IR
UAE A= A AA ot
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7} " Aleld

WETV(HDTV) ol A3 st oj&shd A f A o)
o] opd, <Edl, FuUlHs}, PDA So= Tkt vjxe) 4
do 2 JhsEia, vAE eEE, dRE AT, oA
g Alols W, DMB T tAE Wo] tiFEwA QR
dGellA Al oAt Froke AUl
. FrHIFE 2 Al vl
AR Akl Fidst, CCTV, PDA,
AR ArUAeldE
ske Zolth tAE mtelE B 49 1A RE 48
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Relationship Management)©] 7Fs3lt}.
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