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A Study on the Preferred Content Types using Mobile Internet Service
in Korea and China
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Abstract

The global mobile Internet service market is growing very rapidly, showing drastic increases in its sales volume.
Despite this growth of the market, it has not yet reached its full-grown stage, and this calls for a study on the
service preference based on the characteristics of the users. As most of the existing studies in this area have centered
on its technical features, they fall short of providing to the related companies any useful data to which they can
practically refer in developing the future mobile services that suit for various user needs, and making plans to
increase the sales volume. Based on these circumstances, this study is to investigate how the mobile contents
preference is differed in accordance with the user characteristics of the Korean and Chinese mobile Internet service
users. This study is also to analyze how the relationship between the user characteristics and the preferred mobile
contents types is moderated by nations, Korea and Chinese. To accomplish these research purposes, this study
developed a set of research model and hypotheses based on a comprehensive review of the related studies. To prove
the research hypotheses, this study conducted a survey among the Korean and Chinese mobile Internet, service users
and performed a variety of analyses of the data collected including the questionnaires, using the SAS version 9.
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Table 7 Preferred content types according to gender
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Table 8 Preferred content types according to age
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Table 9 Preferred content types according to occupation
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Table 10 Preferred content types according to degree
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Table 11 Analysis of relationship between gender and preferred content
types by country

T2 | Fh0E) | wesD | oy |TYaeE)
S = 1 T
R = o ki

) *: p-value0.10, **: p-value0.05, ***: p-value{0.01

12 27joll 02 AIRKIe] Lole} ZEIX A% RaRie| RN A
Table 12 Analysis of relationship between age and preferred contert types

by country
= 7} (1941013t | 20-294] | 30-39A] [40A9]4 | F-Value(Sig.)
(f%'lE) 44) (3252 (80) (56) [Hel+=7H
S =107 e o
it e e
%3 5 2) (3591
o= S e e e e
e e e e E
=H(218) B08(L16) B.26(1.22) [4900.51) [5.00(1.
M o b b o T | 0%

) *: p-value0.10, **: p-value0.05, ***: p-value{0.01
g, 2Zupd Bl AEl2 AREARe] Yol (194] olst,
20-2941, 30-39411, 404 o)’d) st s she Zel= a3t
Baxo] Wl wet Aok sk et sk
Two-Way #AHEAS AAgE 23S Qokehd & 129 2
o olE B3l &, mutd Ul ez FoM PR &
ol glolet mutd Bl Au|2 ARgAte] yels} 5
Zelz FPte] APl Ikl weh FAALR fold
Tl Zpol7k EAEtL dFS & 4 AT
Eﬂ}?% Bl M| 2= ALgALe] A (T, gy, +
2 gAel, AG) Aase EHx 437kl Byl

Hl

el =



212 ﬁ?! %‘l’:’]—j ]:Eiﬁ‘!—‘El uI'HI)LwL (2007 11)

7Yl w2t Afel7h de7tE setebr] fldtel Two-Way
BARMS AAg 232 goksld ¥ 137 2 o2 &
) 2 ), Zald olEul Zelx Fo|A WAA| (message)
ol 01*1“& Rkl QUEP AH|2 AREALS] o]t A
A= G337t AHgo] F7te weh BAH SR fo

el
=l Aol7k 2B e & F AT

fols :(o o,
il
32

ok
4 r

F 13 2700 12 AlRRle] Meinh BEelx ME Razlel TR 24
Table 13 Analysis of relationship between occupation and preferred
content types by country
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Table 14 Analysis of relationship between degree and preferred content
types by country
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