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A Study on Success Model of Internet Banking
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Abstract

The purpose of this study propose and empirically assessed Internet Banking success model. This was
derived through an analysis of the quality evaluation factors of Internet Banking services and review of
TAM model, IS success model, e-Commerce success model literature. The research model consists of
exogenous variables(ease of use, economic benefits, safety) and endogenous variables (usefulness, user
satisfaction, trust, behavioral intention to use). The analysis results revealed that ease of use is a very

significant factor influencing usefulness and user satisfaction, trust. Safety is a significant factor influencing

trust. Economic benefits and usefulness, trust are significant factors influencing user satisfaction.

Usefulness and user satisfaction are significant factors influencing behavioral intention to use. This study
provide the initiative of Internet Banking success model. Internet banking firms will support the competitive
service through strategic quality evaluation and improvement using Internet Banking success model.
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Fig 2. IS Success Model of DeLone & McLean(1992)
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Table 3. Results of Factor Analysis and Reliability
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* Extraction Method : Principal Component Analysis.
* Rotation Method : Varimax with Kaiser Normalization.
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Table 4. Construct Reliability and Average Variance
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Table 5. Results of Correlation Analysis
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Fig 6. Path Coefficient of Research Model
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Table 7. Results of Parameter Estimates of Research

Model

IE A | EERA tot | EE Fei
Argel 80l — 784 | 0.839| 0.107 |7.837| 0.750%*
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L EEARYE0.01 E0lIM 72l(p € 0.01)
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Table 8. Model Fit of Research Model

= X df p | GFl | AGFI|RMR | NFI

L 200.9 0.03]0.88|0.83|0.06 |0.89
Bl x|

SRR 53 165 0 5 9 5 1
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