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A Study on the Influence of Customer Quality, Physical
Quality and Service Provider Quality on Hotel Quality
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Abstract

This study aims to verify the effect in the estimation of hotel service quality by analyzing the
influence and the interrelation of Customer Quality, Physical Quality and Service Provider Quality
regarding Hotel Quality. The result of the research shows that with regard to the influence on hotel
quality, service provider quality ranks most high, physical quality second, customer quality of
manner third, and customer quality of appearance fourth in order. The physical factors in the
interrelation among variables rank most high. This result derives from finding the fact that customer

quality is an important influential factor in the constructional dimension of hotel service quality.

» Keyword : 1Z42| ZE(customer quality), =28 ZZ(physical quality), AH|AKMEK =&
(service provider quality), ZEZ2&! (hotel quality)
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