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Abstract

It is difficult that expertise human supply and demand for industry requires by imbalance of
industry necessity human and profession organs of education’s Skill Mismatch. Industry can prove
productivity though reeducate school graduation person in spot and master correct technology in
industry special quality. This paper is research that accommodate Demand Education that industry
requires and make out full text caution Curriculum Specializing Vocational High School in
e-Business field. Analysis e-Business industrial classification and occupational classification.
Analysis knowledge and technological level that require in industry about e-Business education
and investigate and analyze the demand. Base industry, Support industry, Apply e-Business

Curriculum that is examined by practical use industry to learning, Do to estimate satisfaction
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about Demand Education Curriculum of industry and confirm Success special quality with research

and investigation and application wave. Suggested for e-Business Curriculum’s basis model in this
paper and school subject Curriculum, Wish to contribute in nation development through

productivity elevation through e-Business education of industry request.

» Keyword : e-Business W&(e-business education), £} X241 (specialization Vocational
High School), g2 (curriculum), F2At WF(demand education)
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