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Abstract

The number of subscribers and the level of service usage are moderately low though WiBro
service, as a new mobile Internet service, has been provided to mobile Internet users since June
2006. Considering this situation, the study was to identify, in exploratory point of view, which
critical success factors are considered by mobile Internet users as the most important one to
facilitate WiBro service, and to examine the perception of critical success factors of WiBro service
varies according to their demographic characteristics. The study also was to suggest a few of
research propositions on the relationships between critical success factors of WiBro service and
characteristics of mobile Internet users, based on various statistical analyses. To accomplish these
research purposes, the study defined research variables such as demographic characteristic of
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mobile Internet users, types of user, and critical success factors of WiBro service based on the
review of mobile Internet service related studies. And then, the study performed various statistical
analyses using survey questionnaires on mobile Internet users. The analyses show that there are

little differences in perception on critical success factors of WiBro service among the mobile
Internet users grouped by job and residential region, and that only the relationship between
occupation of mobile Internet users and critical success factors of WiBro service is moderated by
the types of user. Finally, the study proposed some research propositions, based on these analysis

results, that could be used in the future studies.
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Table 7. Result of validity and reliability test

= A=A
T Factor1 Factor2 Factor3 Factor4 Factors Py
CS24 (HHeR2| ) ¢ 23 22 14 9
CS23 (Z=Zte| Hals) ¢ 19 15 19 18
CS22 (3lHHe| SHAT) nx 12 7 " 25
CS25 (FXe| 8ol4) n: 24 14 22 12
cs21 (sfee] ) 8 8 7 4 7|00
CS20 (frchel Bold) 52 % 35 23 3 24
CS14 (2= Hety) 45 30 38 29 23
CS16 (ZHx H2Y) 40 29 33 27 38
CS6 (W|/==&=2 &) 20 ¢ 7 19 24
CS7 (HERIT/AIAH &Ed) 15 nr 9 24 24
CS5 (=Ml ¥ =Z2EF) -1 67 * 1 22 32
CS4 (MBI~ HZHe) 21 64 % 26 15 2 0.864252
CS3 (MH|A Al obx) 4 61" 24 14 -10
CS2 (ol & 37 60 * 33 12 -8
CS1 (MElx X7 27 51 * 26 17 -3
CS30 (ARt 71871, 24 34 67 * 16 7
CS29 (AIRIR} AMH|A Xl2ks2) 34 28 66 * 19 -1
CS28 (AldAt 2= ofm|x|) -6 -10 66 * n 39
CS27 (ARt Zu/E2RE3) 0 -9 61°* 16 43 0.851213
CS32 (ARt frofst 234 33 29 61" 8 6
CS31 (AlIRt RHEA ZiTA) 14 25 59 * 17 21
CS33 (ARt AMiFs2) 24 30 57 * 14 21
CS11 (HFe| MH|A 248 Akl 26 15 15 75" 9
CS10 (FFof Al| nigkad ofxiideh 8 9 -2 7516
CS9 (TFol Ad|A gadsiuoh 12 25 23 68 * 18 .824958
CS8 (TFe| AH|A RlpiEA) 5 23 23 67" 19
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CS19 (EHx 22y 14 5 4 5 74*
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CS18 (ZEln|ciof 2EIx) 28 13 17 19 64 *
CS13 (=8 clets) u 2% u 6 45 PP
CS26 (Thw7lel S8 71s5) 21 7 20 19 45
CS15 (ZHx M) 38 30 33 20 42
Variance Explained by Each Factor
Factor1 Factor2 Factor3 Factor4 Factorb
4.5906641 4.2097521 3.9650205 32520798  3.2047750
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Table 8. Difference of perceptions on CSF of WiBro
service by gender

=
?_IEE(S-EE;%E\ =AH(222) 04x}(275) F-value(Sig.)
7lEel=et 5.76(0.93) 5.74(0.88) 0.05(0.8151)
ey 5.33(1.06) 5.46(1.01) 1.76(0.1853)
ZH=x 5.17(1.22) 5.20(1.10) 0.11(0.7384)
Rl 5.83(1.03) 5.90(0.95) 0.51(0.4745)
AHIA ALIRE 5.43(1.01) 5.49(0.90) 0.60(0.4398)

) *: pvalue0.05, **: p-value(0.01, Duncan’s Multiple Range Test (Alpha=0.05)
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Table 9. Difference of perceptions on CSF of WiBro
service by occupation

ey | =@ | mwela) | TE S| Fvalue(sia)
ﬁrﬁ:} 5'71;()'92) 5'82/(3'% 5'8020'93) 0.78(0.4583)
ii?j 5.37:.03) 5.44/:1.03) 5.50;1.04) 051(0.6007)
Dfrifn > 1:'1@ 5'292'13) 5'382 14 | 1 86(0.1561)
D'::*:E;In 5.78: .03) 6.03(80.88) 6.03<Bo.90) 3.80(0.0231)°
MHDﬁ:;:m 5'46;0'9@ = ;0'87) 5'392 0| 28(0.7579)

) * pvalue(0.05, ™ p-value(0.01, Duncan’s Multiple Range Test (Alpha=0.05)
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Table 10. Difference of perceptions on CSF of WiBro
service by residential region

TRRIE\GRMSZS(MSTHMSYS(MEZM (7|15 (7 =7( Fvalue
\EZ@A) | 109) | 81) | 39) | 44) | 70) | 154) | (Sig.)

573 | 555 | 549 | 592 | 572 | 585
(0.86) | (1.00) | (0.92) | (0.90) | (0.93) | (0.83) | 220

(0.0532)
Duncan | ABC | BC c A ABC | AB

530 | 526 | 548 | 5.60 | 544 | 5.46
(1.03) | (1.17) | 0.90) | (0.95) | (1.08) | (1.00) | 097

7lEel=at

Henn

(0.4336)

Duncan A A A A A A

] 511 | 5.05 | 530 | 6525 B.13(1.2| 5.28

== ES

A e | ae |aw a2 | a1 | 068
(0.6594)

Duncan A A A A A A

ciew| 581 | 565 | 579 | 595 b.950.9| 598
== (1.08) | (1.12) | 0.92) |(1.06) | 20 |(0.85) | 146
(0.2002)

Duncan A A A A A A
sl afiry | S41 | B3| 627 | 576 56908| 543 |

(1.03) |(1.03) |©.9D [©7) | 8 |91 -

(0.0337)°

Duncan AB B B A A AB

) * pvelue0.05, ™ p-value(0.01, Duncan’s Multiple Range Test (Alpha=0.05)
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Table 11. Relationship between gender and CSF of WiBro
service by the types of user
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Table 13. Relationship between residential region and
CSF of WiBro service by the types of user

R #x| WiBro ARBAK83) A WiBro AlgXxH(414) F-value(S

AR [HE (M2 [ME (M2 |2 |27 M2 (M2 (M (M |27 (27) ig.) .
B |22 (22 |28 (2 (89 | (28 (2 (S (2 |50 (e | IRECA
@5)|®) |10 [ |14 |(19) |84)|(73) | (29) |(37) |(B6) | (135] X+ &)

7I&el= 583 [5.70 |5.70 |6.63 [6.93 |5.81 |5.77 |6.53 [642 |5.97 |567 |5.85

)
3t | 090|089 089 (110|110 076 08| 1.00| 093] ©0.88)| 0.89) | 0.80| 49O 7E

xeixizy [542 [5.53 |5.60 |5.34 |5.07 [5.48 (526 [5.23 |5.44 |564 [553 |5.45
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¥ (| oss| q.on| d2n| a9 0] (on |20 | 0.8n| 09| .02 .01 | 77056

=e|x 501 |6.13 |56.20 |5.14 |4.93 |56.23 |5.14 |5.04 (533 [6.27 |5.18 |5.29
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22 (119 0,90 01| (120 (.38 (1.10)| (116 (118 | (.09 | (1.10)| 1.26) | (1.1 | -0 84

| 569 |6.65 |5.88 |5.40 |552 |6.03 |585 |5.66 (576 [6.05 |6.06 |5.97

,
10| (.10 (103 (1.40] 1.27] 081 (1.00| (113 | 0.89)| 097 0.79) | 0.88) | 210472

AB|A |542 [6.39 |6.19 |65 |662 (536 [541 [6.32 |6:31 580 [6.71 [5.44

)
Aeixt | 123 (1.08)| 0.89| 069 1.1 087 097|109 | 0.93)| 0.78)| 081 | 0.92| > 11OV

22 (':-‘JE\_@E #A| WiBro AI2XK83) |Z] WiBro AL8XH414) Fzgt!;‘igg} )
\EFER) | gh(38) | ofd(45) | =M(184) | 04(230) |  em)
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Al Aleit [6.28(1.12) |5.5400.99) |5.46(0.98) [5.48(0.90) [1.01(0.3154)

%) *: p-value(0.05, **: p-value(0.01
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Table 12. Relationship between occupation and CSF of WiBro service
by the types of user
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