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A Study about Cross—Cultural Content Analysis on Global Website in
Korea, US, Japan, China
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Abstract

When the user’s role is getting more important in contents communicated online, we must know that the
cultural trait of content that is reflecting user’s mental model, needs and tastes. An attempt to study about
cross—cultural characteristics focused on contents of global website give us the best chance to understand user.
This paper takes a look if there are any linkages between certain country and its preferable contents and analyze
that whether this preference is result from the cultural differences or not. This analysis is based on Hofstede's
and Schwartz's framework. So, this content analysis examines cultural influence on the contents of global
website in Korea and U.S and Japan and China. The results provide CIC(Cultural Index of Content) which is
extended framework adding interaction. We expect that it can help service providers and content creators to have
some new ideas.
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g A=l 221 321 343 318 2.68 1% 5% 1%) 8%
S z2mx 232 239 254 3.93 2.82 5% 9%|  12% 4%
2 [ o 314 271 193 282 2.64 1% 0% 0% 1%
S =M 239 218 175 214 1.57 0% 1% 1%) 0%
ucc 232 311 164 218 3.39 6% 0% 0% 0%
dis 232 3.00 3.07 268 271 19% 15% 8% 25%
ol 229 296 250 250 3.50 9% 5%) 2% 13%
=x 264 243 211 211 3.54 11% 2% 4% 4%
i o 171 1.89 211 1.86 218 1% 2% 5%) 1%
& 332 246 2.25 171 3.21 19% 8% 10%) 5%
s 332 421 3.00 264 3.46 2% 0% 1%) 0%
2.60 288 2.56 259 2.93 Korea |
248 3.00 279 3.03 2.62 USA
CIC 247 295 272 301 2.65 Japan
246 3.02 2388 2.98 2.73
PRES FERED [ =R
(vs FEHES]) | (vs BMH AHEH) ° (s o) | TTT°
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