AR S OGE

%15% /DfQJSIJ‘)fL, 2010. 3. 2010-15-3-

SLHZEO| 2X|7|HIMH|AL} Call Back URL SMSZ 0|3} e-CRM
A|AE] et

daE, Agw”

Development of e-CRM System Using LBS of Cellular Phone and Call

Back URL SMS

Jeon Jin Ho®, Seo Phil Kyo™

kO

12

FHIFAEIZ QA7 AR A A AP AT AR 22 AR 9] Y& Q1AlEkA, o] F ke g f-83
MUI2E AFshe F23 AHl2E giFE ok B =Rdlie FulEe $1A 7F FR(Location-Based
Service) & o]-&ste] AMEALY] FUTLVIZ MY wg = AU AEshE AT 11 e-CRM Al2ES FHsIS
AAE Al2"E Bote] A8 7hset ofg 71A] Aluel L F o] Ul TRIvLE I Aol Hele W &
AR 2 YRS SMSE Eaf #3381l Call BackS B8 ST ES the2E v AU2| 02 ulgto 7 st
g HAEZ} FPetdnt. AtE AXLRE 3 & tifel AH|ze] oHIES X830 2 M ARl EF Y w2
RNt 2R A AAzE viAE WHo s F8o] 715E Aot

Abstract

Whenever and wherever, recognizing location of object such as human as well as things, ubiquitous
Location-Based Service which provides useful service based on this are rising as an important service. In this
paper, we implemented customized real time 1:1 e-CRM system that can communicate with user’s mobile phone
through using Location-Based Service of mobile phone. Among various scenarios that are applicable to designed
system, development and test were conducted based on scenario that provides shopping information and discount
information to customers through SMS as they approach to vicinity of large discount store and allow them to
download discount coupons through Call Back. The suggested system will be applied to various service event
and can be used as a customized real time marketing method according to user’s personal activity area.
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