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Abstract

The Internet has become a major channel of business marketing and sales, and there is a core
competitive object between websites for a high position ranking in search engine results. There are
various ways to maintain the high position ranking of website involving the development of
componental coding or the expensive investment for the search engine optimization. The purpose of
this paper is proposed to identify and rank the negative elements of website visibility to get rid of
those elements when website designer designs the webpage. Website can be removed from indices of
search engines when they are not satisfied for search engine optimization. The proposed experiments
that are identified and ranked the negative elements of website visibility in this paper are based on
the theories and experiments of existing website visibility models. The experimental analyses in this
paper are scored and normalized based on methodologies of those models and 10 highest negative
elements are ranked through the analyses. Therefore when website is designed, these highest
negative elements should be avoided so website can not be removed in the indices of search engines.

» Keyword : Z3AHoHIXI(Search Engine) Z[&SHOptimization), ‘EIAIO|E(Website), 7 AA(Visibility)

CHIKA} 23]
« E1Q 2010, 04. 20, AAIY : 2010 04. 26, AIRIEH™ L : 2010. 05. 12,

« el AT s AHUARY 7

2 EEe AOUE oA ST Ao oI5l ATHNL.

2010-15-6-5-5



148 B F R ® 30562010, 6.

.M 2
o ARl A TEUlE 7ol 2] Aol A w
gl Ta% T vt delelX 71g ®ol A
%Ol:~ ojl e} Haoz QeI ARt 80% o
Ao A sk Edoleke Fo] Al7IE T
(1] =g 22l 529 Ade dHES 2] 93 244l
1] AL 227} QMBS AMSkE Sl 8RS U
Bidth E47Fe0 ofebd AARES] B 90%7t Al HA
AANAA Ho|R|(Search Engine Result Page:SERP)
ethe 237 Ustehl] 2811 a2
AN gt AT AMo] Fogk GEE Tl )

»

fr

0* oo X

&
ol

2 AtelES 753 W) SERPE] 3915 FHalr] AT <
AR|ES THE= Zlo] Folunt Tasith SAlelE dAKE

< feleE *:i?#l?ioﬂ QoA F712Q1 HAR] S A
s A Fslo|A|e] 49 2AE fASk7] A3k ]
Radas k. A AR e 4
& 7] 93 =] Bagh aflolu Al oo}
& a9l A gont s A s 7
9l Al=Re el A g gk &

= 97t

59 2918 4

)
2
i

My

o
Ao_mlmmon
> odo oy
o2 Ly
&—?ﬂ%
[
A

(o
oft o
)
A

bk
o

S, m-- _11-1:1 ot

o

=19

]/H =R

o o
H g o

=y
.u.

2.1t
AAAR HHBHSEO)E sl WAl o 9] =9
TaAre] S7HE 283he AHEOR 71909 oloke
Sigslr] f1gh 229l mARe] ddeln] 71k AjloeH
SEO Aok xldsial 7tsp Hd EP%P H&‘EOI AR
o O F 23 84 58 A49 Ak
& AME3l SEO7F 71 44 °l<2}°ﬂ Ul‘ = %@% =4
3 & A7} SEO 24 Helle 50% OVJOI Bl
g EdfZo] EAsI ot SEOS
ool 2 9T vIA F e v 101319} 2 9w gl= A
Azle] Wigo] wobde & 4 Qo™ 1> 23]l

T

21 E 54% 4.64% 8.02%
Ylojw 18% 31.25% 43.4%
oFF 10% 7.06% 6.37%
e 8% 11.29% 15.09%
72 6% 40.52% 24.29%

T2 1. ZMAIRIXES} RIS H|w EfolE
Fig. 1. Comparison for SEO Process

71949 QAAE STE ol8AeIA <1717} k]
9] WE-go] AT 2e Fulgel Z7h) 4 olo)g
2712 ofulgol el Aol o] AR Ashe) 4
9 #912 fA87) 99 PRl AFA BAL el
o} weby FALIEA} A4 Tz w74 917k 24
g Ao] olje} 2o} 2AH g8
AEE Yol A4 AL A8 EAa)

g7} ol 7ol Ak )

2
g =
r
i,
P
N
<
g
X
i
)
Eut J
2
_F,L
rot
o)
Ho
T
.1
£
P,L
N
2
|

=Nl
Chambers 2&& anedell U‘i«] sk T ’B}%%J zdlo
SERNEE TRt AES B3l 98 A%
wdojthgl.  &3FF Vissar Z@e Chambers 2dS 7wk
o3 B} AES A7 A Aot AR AEvlEe] Wy
& S £HE TS ASHoE SHSIAHTL
<:Lal 2>9] Rt Binnedell ZdollA Zix Allo®
UERE 22152 YA Ed] Slojx 3AH a91oF viER}
o whol| ARIS BAA JEs F QR0 FESTH
o]Foix| 7] ¢ka1 FAA QQlolu; BAH 89l
S %?J_S} l st =98 A8 g2 Flo] Hxjolyt
IRl Y Aol whet SAHA 4l #AA aQlow
s} g 74_.1?—4 4 7HAA A RdEA A3 AR
HAEATHE]. o] B AFH 7 glo] TUS A= 6
N o] £ aRloF FREITHEL

494 3ol




149

+ E=0| 4YE JASI B2
+ 2|0|A= HIOIXI EFOIS D E}OI
+ X§st IS AR
+ =AY AN AF
+ SAHE 0N OIEH B
+7—r§ S8 Mdl&

S22 XE AR MHIA
+159| st d3 AdlA

- s D

- Ty A

- S #HoIX

- Ilis A

- 222 (cloaking)

— S O0{90l HIOIXI(doorway page)

HOIXI JtAIE

2! 2. Bnnedel &
Fig. 2 Binnedell Model
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Fig 3. Chamebers Model
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Fig. 4 Visser Model
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