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Abstract

This study was to investigate which factors promote the usage of WiBro service, and to propose
a few of research propositions on the relationships between these factor and characteristics of
mobile Internet usage. To accomplish these research purposes, the study defined research variables
such as factors promoting the usage of WiBro service, characteristic of mobile Internet usage, and
types of user based on the review of mobile Internet service related studies. The study performed
various statistical analyses using survey questionnaires on mobile Internet users, and finally
proposed some research propositions, based on the analysis results, that could be used in the
future studies.
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Table 2. Statistics of the respondents’ mobile Internet usage characteristics
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Table 3. Difference of perceptions on promoting factor
of WiBro senvice by level of mobile Intemet usage
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Table 4. Difference of perceptions on promoting factor of
WiBro service by place of mobile Intemet usage
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Table 6. Relationship between level of mobile Inemet usage and
promating factor of WiBro service by user types

FRE FRY WiBro ARBAKEY) R WiBro ARBAHA14) FvaluelSg)
FAEE | 02 | 102|060 | Q2 | 102 | 1002|060 | 0 |0IEFRAR
BR[| Djgk21) | 0jeks) | DIRK2) | ofAkee) [DIRKR31) | DIRKES) | DITHR) | OIAK9) | At

Tkl | 58 | 557 | 5% | 578 | 576 | 564 | 579 | 5% 015
=2 | (091 | 089 | 08 | 0@ | 02 | 079 | 073 | 08 | (090
M| 561 | 507 | 550 | 5% | 543 | 518 | 538 | 53 02
| (119 | 090 | 104 | (100 | 09 | 08 | 08 | (112 | (0882
52 | 458 | 544 | 497 | 524 | 517 | 563 | 541 074
T2 [ 03 ] (108 | 0% | (.12 | (1.3 | (100 | 0% | (0589
606 | 549 | 575 | 560 | 58 | 569 | 629 | 58 0%
094 | 09 | (100 | (129 | 097 | (110 | 081 | 060 | (04008
MlA | 544 | 518 | 558 | 542 | 549 | 5% | 58 | 537 040
ARIRE | (098 | (144 | 083 | 094 | 094 | 099 | 073 | (131) | (0750

) # pvalue<005, *+ p-value<0.01

H 7. ASAH FE| WE FMOIEL 0[ZEe WiBro AH|2
245} Qollo| Bty S

Table 7. Relationship between place of mobile Inemet usage and promoting
factor of WiBro service by user types
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