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Effect of Walking Tour Experience on Tourist satisfaction
and Revisit Intention
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Abstract

In the past decade, Pine & Gilmore set out the vision for a new economic era, the experience
economy, in which consumers are in search for extraordinary and memorable experiences. The
purpose of this study is to investigate the relationships among walking tourist’s experiences,
walking tourist satisfaction and revisit intention as the social interest on walking tour has risen.
A total of 250 respondents completed a survey. Using structural equation modeling (SEM)
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technique, the results reveal the effects of Esthetics(indulged in environments) and
Escapism(diverging to a new self) that impact on walking tourist satisfaction and on revisit
intention indirectly. Overall, finding of this study enhance the theoretical progress on the

experiential concept in walking tour and offer important implication for walking tour marketers.

» Keywords @ Experience Ecomomy, Bukhansan Trail, Walking Tour, Walking Tourist
Satisfaction, Revisit Intention
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Table 2. Results of Verification of reliability and validity

| BsevEA ERERER
aolg | 32 gol B2 | ot v | HEE
i Y il B £Vl
Q2| .782 862 |.362| - |.776
=N | 4| 757 18. | .926 |.235|22.416 | .862
A& | Q3| .706 2821 054 | .913 |.223|23.512|.834 932
Q1| 625 842 | .217]24.386|.789
.842 746 361 - |.639
e Q8| .83 16 866 |.294]20.253 | .751
2] Q| 812 | 3814 285.3 816 |.412]18.325|.732| .903
Q5| .76 .896 | .385]15.286 | .653
Q7| .698 .928 |.326]12.435 | .687
Q11| .851 826 |.314] - |.745
Aoix | Q10| .826 13. | .763 |.326]22.325|.763
A | Q12| 7% 3,981 542 | .932 |.403|21.378].691 897
Q13| .716 .886 | .295|19.483 | .624
Q14| .914 864 |.311] - |.601
Qe | Q16| .905 12. | .904 |.289]19.266|.712
AE | Q15| 876 3478 572 | .853 |.328|22.361|.773 910
Q17| .826 .761 | .362]20.896 | .653
Q19| .924 878 | 402] - |.662
~c | Q20| 916 12. | 891 |.194]18.365|.712
e Q21| .905 3176 596 | .849 |.263|23.278].681 913
Q18| .897 743 | .215]22.681 | .638
e Q22| .931 1 866 |.362] - |.612
9|El_ Q24| .928 | 3.112 85é 818 |.339]26.621.660| .937
Q23| .907 792 | .173]22.348 | .742
F1)3SIZM FHEM=84.909, KMO=.901, Bartlette| 74
AE=5277.725, df=314, p=.000
F2)ERIQ0lEM CMIN/DF=2.176, p=.000, GFI=.920,
RMR=.042, NFI=.956, IFI=.931

8ol 0l 2Ae] ATlNE FEFSY, QARNFHA, ¢
R(CR), BERAESMO) 97} ol5e] Agherl 489 A

(CMIN/DF=2.873, p=.000, GFI=.963, RMR=.043,

NFI1=.949, IF1=.925) 2.2 vpepe}, et z@m o A
d L ABATE AF=47 o3t HdiFE= 51 o)

Hr} o} shErdA o]l ASE AL (Fornell & Larcher,
1981), e =4 MEE2 CR(composite
reliability) = .81 olde 2 E& WAd#I AF5eldA S
Vel 9ITh35, 34).
H 3. AR
Table 3. Results of Correlation Analysis

W 523" 534" 483" 4127 1.000
oy 436 346 4N 3.62 | 4.02 | 438
(EZHA) (92 (9 (1.03) (9%) | (99) | (94)

P(.05, ** P{.001

w
o
L
ok
lo
Il
o
0z
g
N
N
Z
N
.

2]
71E0 2 $A5(2009)0] FL BP0 AAGHE 29
o] .05 ©|4, GFI, AGFI, CFI, NFI&

.05~ .08 ]38}, RMESAE 0.1 o]sto]d w2l Haijo] Zu}
T 7RI B d7ed dake x?=653.275(df=220),
p=.000, GFI=.941, AGFI=.921, NFI=.947,
CFI=.933, RMR=.036, RMSEA=..081Z /% %t 2l
WAL Awslrldl 43 Aoz FriE.

2 Aol /MY A7 AdE 19 F2A WAS BAE
Ase thest oo WA AnA AR(A =287,

t=8.672,p=.000), ¥&H AQ(8 =452, t=5.235,
p=.000) EEIFH Eo] A (+)9] JIFE A=
UEht H3% Haw s oint. 7370 do] muag v
2 86.7% A= AHstaL sl 7k, AvA e 9
2 Ago] =P WS Aol oM o Zloleke
AL € F v EI ZREPA0 wEe (8 =628,
t=14.236,p=.000) A = ) (+)9] & A=
Ao Yeht Hb= A=At

H 3. 7WEE Ao
Table 3. Results of Hypothesis
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