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Fashion Glasses: Marketing Service Activation Strategy
to Intensify the product in On-line Environment

Seong-Yoon Shin*, Hyun-Chang Lee **

Q o
249 99 B2 wAel B A Bt 94 vled AT I A8 4R wPd es)
O n 35 e FAT, 53], L9l ABEL IT /1% o] 9900) Haaa FoeA) A
294 29 YAE Aol AL A% AT 2 o2 e © - LI YAT AR oA
At B4o] Aasbl aTHe, A A4 F0T 0T P47 FA) B e v]%eln guk. o] £
FolAE AFE TR S S AFIA ol 5 i A BEG Lol ] 2HE E AolE
WI9] B4 ) qpls BAE Bl RS AR

TE B Aol o] AN 71 A 2 At S S
ANl dvk B AT Fal Al LI AEHY HEo] o] Fothd W=y A REe R TS =

23 5 9L Aow 7]

ﬂ.llﬂ.l

o
)
£oo

ﬂlHJ

» Keywords : &+EE, of4, oAg, ME

Abstract

Recently, to satisfy the customer's requirements for glasses such as rating of glasses or choosing,
glasses industry is supporting various types and tools for making one's appearance good. Among various
forms of online shopping with the development of online shopping and the rapid growth of IT technology,
the intense competition also more deepen. The strategies for differentiated marketing and features for
competitiveness of businesses in the online and offline shopping areas are required that our marketing

target be settled the glasses marketing by analyzing. In this research, we study the strategy for
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implementing a site for glasses to customizing a person not to distinguish whether the customer is older
or younger etc. For the purpose of implementing a site for glasses, first, we suggest a differentiated
methodology through analysis of glasses industry service and features of existential representative glasses
sites. Through the activation of the marketing strategies, marketing in a glasses market is expected to be

competitive.

» Keywords : Shopping mall, Glasses, Marketing, Product

oV o ] ARl AR o el
= o] 7] FEER oglE glom, o]% sl 9 e
LM E 7} 9)20] g QV3e) e B40) aksislolaL sl ol

w2} QPN A 0 R FrEoR 3 glow, A A e
HESAIE 5 dol8 B1lo] AlZHE o] QIEulE 7]

ﬂl‘HElOJZlﬂ A= Aottt ol P A7
dto 2 3t AxPIA7F 1990 2S Vo R F&aH o] Wol= Hw2 shjsm g ol Wk, ok 2o o)

7KL, ool whet Bt o g AlF] gt HuFE F © Tl S EA] wL Q.0 X

BT “To= ]»J—O]':ﬂ— 3)\14
3] 2711 HUTH1)(2). SIES 7o R o] 2ol el BAe e A wAE oo Badl
£ 98 A Al Bl B o 3

Rl =

siglont, 43k shkel A ololsl Al Aelulast
04

dw S, GRS ApEs Bl AHE TS H 5 g e gz ool i 0ae vl @ % e
G 2HAEA T2 A2 FEE AlFsta T3] ). Coo]} 2nkESP] Hel % % glom slmAyo Zojx &
QAEE Bk Hnf ke }‘]7]'24—i v ARl Ee] B2 2 Ao A= el 9L o 4 it} o]d] we} <A
2B IASOA F2 M2 Algolghe dgE T F Sl o] Tl ZHo] Wap] Bozn olue] tjak % FE o))
£ A o] SAUAE & EHT vAR A A 2esle An|a) o] wo| B4 ]OVLT’_ oIk,
e o] A AT Here s wASA PR 4 JpmE B drdas Ao ASS gtz A4 Ae
2 AAAE BARS 7HIAL k. o]9h 2L FRe I4E o} BesE slelste] obAe] tak wES B 8 -
] o] Hdst= A 483 F e 718 AgEre Q= AH) 2 A S AN ST B o2 oa) AEn
Q3] o] Bol AlgE e Aud g FgAQ o|mA S Ae oA daAe] Sxo] gaucl Ralz) vl ch
Yl ge i”‘/ﬂ nAR g JaAE e 7ol 2

T22 ARS 5 e o ES 2a At (17) o2

A SR R ENS B BHL WS g0 12 exjela Apdon $9HT Yt AlE
AN AL TR )2 TPk & WA AR oy gy g wae AN A4 AE APsd Au A
A Azl Suka Bash Aths), S A e o) e

2/ A )
» H
ogg

o o)
i
Z o

A APIARE Sl AT AEE AWy a0 e vhest we, w4, 29004 v ooz
ARARL AR AE ZIHEE 53] AR NN g g oo g gpge) oe) Asiunl, 3994 728
clesel A4 delgho =l Al AeZF IR TSP, o) oy spund, AR sl WS Sigk Al g
7 e dlo|HE o] 88to] R1gh nAlA T & A3t o Wil ARk Ao AP ERE Au) s ko 2 AA
RS AT 5 S AR, 01F MRS A Sy wiime el 42 4 g Ausg AN, 7
vlEEe) Sl Wl IT telolzg #4€ o8 dole gl disl Ao}, 2og 540x ARoa e}
Bl o] AAEE A A1 Az
sl B9l 84 F S} Hn Qon, T vz



F}O

2ol oY 2SS 9 v A dE 141

Il 23 A7

22el Aol AAIAA B 49, BhsE 7
2 Sz el gue el Ht AEd B
&3} 012 Ao AFATE A RS EIE AR
A S 4 B/ Qe el el (1), ©
RS EREERR)
Aol 44 At G20 £ 592 o8 29
83p] o)t 292 gHo 2N AR A4, o
o35, 948 A st A ﬂa A 5ol 2%
18311 St olfekn Qs ks
Thee @Al £-8 ol Sl B AolES 7}%:41 2EYE
£ % EH11). of AelEdAE el Evols
183 F9o] FaolulAE SR A )£
3} D2 oA % FAAIE ek ¥ Aol e Ty

alAEe] YRS F2A7) D

(o]

o
2o
==

[}
ol

em, dloyet BR 5 AEAHIAE AlFFeas H4l
HEATE Golopl sl vt e zE B vy Al
2 Qe H344 57} stz 233717} ol £ F-2e] ok

ot Al|E(12)€ £21 FEHR driRlse] &
LXS A= Xﬂ*O}i AT}, AH o2 Alo|Ed|A To] Fe]E

% fl

H AFE Mol wgens A4S EAEE &
ST 3, 1714,50] A Fe JRES QFYHE A
Fohe 715% AlFska st ")rxti“ AE FLEGE
A 2lA] Eale] Nxﬂ oo H 2 ori do| Hoty

o-1-H =2 T BA
ojof & EHE’:Q&

. A ) WAE ool gRE ) A3 5
opeM nAEe] AL o Bn Atk Eet AF 2ol
HlRA S5 AES gol Ak Uk vHonE AF
& 383 oA} glod] Yo HAITH13),
AEZTA(14) Aol Ex ATV oIS AolE Yo
Ao zH A A ouA 2 $2A)n Uk PHoE
A et oMES AFFoRA 29 IAEY WIS A3
PSS Saglet Ea, 7] we e HEE Age s
A AH8AES] EE AR I A= et B
L B Alo|ES} Mol YR Hxme Bio] gt

MU ERT} Aol EIAE AR A0 Felst Asle] Hu
Foapl AFsta ol el shelab] golstet.

Alzel

Ao MAe] IZE B A|EQ] o|uxE KAzl o

__l_‘?_

22X IAZA F&sta 719l Tl oA & AFstn
olth. &3, Sl =8 o] 8ot AFES YLt ATt

o 9tk BHoRE A AFS] fAtele] il 4
Ao ofelg o] EAWTHIS).

AT Aol=d 3w HRE BN FE
e Azslgowi 4F FH 2 AREAE Fhse,
915 Aol

E T2

l

Il. o MEIA MOIE TEE 98t T4

ol AelldE F2 2ERIEHA 7 AlelE 59 2

L RES FHOE Al|E £4 9 750 9 W gS A
HE A} g}
250l £ B AV R} dojEln, 1 99w

a9 A Slst eeel B¢ v v avn @

s

% ole}, Teimz 9k s QAW kel o]0
4% 5100l ol ek 2t skl K150 Ak A

A} AFE BAE i S} Besteho). B el
Clele AlEE] iR - S EAe] 8 Al
718% ANSR, FEU Bate] Ak,

ey

rulo

1 AIAE 7Y

dutdo R ¢ Ao o 74 P
2 do|E A gas} #elE FaAske vlolgulol 2~ WA~
B(DBMS)o] Fdoz AFHH, o] 7|2 Ao A}
o|E 75 A% TAEE (2 1) 2o EAE 5 9rj9).

SRR

r 1

—
~
=
L
e

[ W ACCESS IMelace |
(Web Server)

%

#e444]

S« e

Store Data

O 1. AlAE PN
Fig. 1. System Architecture



142 Journal of The Korea Society of Computer and Information March 2015

2 MH|2 T4

Aol 50 Bag 7144 g2e vblg Auls 3
o AR Aol E FEol B Aol7t 2AE 4 e ol
AT F el oINS Aol g AHls 3
254t 7] AsRe,

- ARUE Az 1 DubAel Ale]ES Bl 29
EAQ Au)zs Fefele). olol g g s
e} S e e o7 Sev nAE o

3

i
Agji i
oy 2 £

18

offt
o,
ot
>
o,
[
ﬁ
N
fo
-
L)
At
+
4

o,
&
i3
of\i

IR do] B S04 5 A A

Sl oAE wel] 98 Aulz Fele 1A
Zojs} Aol F 2 vle| wARS AYE e
o A BHeE 27 A1 & odnh E o ApEsle B
Aol Bajo] wlmele] Avinm Thew g

2k
=
2 TR delo] Auugitt SYIIEAY F
o

1. QFEAIZAIO|E B ZA{cT} R e} Mk )

B Holie A Al ESS] FalolA] Has Fa &
& AE I, o5 Aee] AE FelEt o5 7t
o2 2 Al AR vAlE S ekt B A
252 SIA77] 918 U= A vl wA, 24 AL

2
It
i
it .
©:
o
s
Q
=
£l
T
:Oé
o
5=
2]
—
B
s
v

1. AOIEYH S2EM
Table 1. Feature analysis at each site
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