Journal of The Korea Society of Computer and Information
Vol. 21 No. 2, pp. 113-122, February 2016

www ksci.re.kr
http://dx.doi.org/10.9708/jksci.2016.21.2.113

Major Predictors of User’'s Continuance Intention to Provide information: In
the Context of Online Community and Social Media
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Abstract

This study investigates how anticipated value(attainment value,

intrinsic value, utility value, and

reward value) and self-efficacy in providing information have an influence on continuance intention to

provide information in the context of online community or social media. We propose a conceptual

model for examining the framework for the effect of anticipated value on attitude toward providing

information, and the effect of attitude toward providing information and self-efficacy in providing

information on continuance intention to provide information. Proposed research model is empirically

assessed using the survey data obtained from 221 respondents

in Korea. Results show that

attainment value and intrinsic value have a significant impact on attitude toward providing information,

whereas utility value and reward value are found to be insignificant. In addition, attitude toward

providing information and self-efficacy in providing information are positively and significantly related

to continuance intention to provide information.

» Keyword : Attainment Value,
Information, Attitude
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Fig. 1. Research Model
1. Anticipated value and Attitude toward
providing information
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lll. Research Methodology

1. Measurement items

R oo lu 3ol EZaty 9= AAPHSE 0] =R o 7
U S = S g = =70 0™
]

& AT AEE FEES FE3 £ A7 B4 e
= 2l bX

as
o 9l 54 % wgsigleh Qe A

(content validity) g 73
ARbe= Aol gk 2%}
= =A3)7] 93 32 57 HIAE A& (likert scale) & =4

steiet.

Table 1. Variables and references

Regearch Operational definition References
variables
Importance  of  providing
Attainment | adequate and good [22, 35]
value information to an online
community or social media
The enjoyment he/she
Intrinsic | gains from providing [22, 36,
value information to an online 37]
community or social media
The belief that providing
information to an online
. ) ) . [22, 36,
Utility value | community or social media
) . . 37]
is associated to his/her
presence and ability
Expectation of monetary
Reward | reward from providing (3. 38]
value information to an online ’
community or social media
: Self confidence in his/her
Self-efficac - .
in ability of organizing
oo information, and providing | [23, 39]
providing | . ) .
. ) information to an online
information ) : .
community or social media
. His/h iti feeli
Attitude is/her posmve eelings
and perceptions  toward
toward . ) .
o providing information to an [3, 40]
providing : . )
. . online community or social
information )
media
Continuanc | Continuous intention of
e intention | providing information to an (2. 40]
of providing | online community or social ’
information media

2. Data collection procedure and
characteristics of survey respondents

B AFeA e Aoy S A8l A& A% A9
o AFshe 2l ARUE o] &AE didos 2015\ A

BRAE AT A23 A7) Al AEiAEd )

oJgos UEhton, dA# t

24.8%, 30th7} 23/7%, 40t07} 26.0% %2 AE-SHate] o]
azA ExEe] e Ao® YEhwth wSrES g Agt
T SHATY 64.9%2 7HE E=A et T3 28] AR
Yelo] ARE A & 7172 670€E °lst7}t 33.6%, 671
E~19e] 20.6%, 54 o)do] 22.9%% et

lo
Do
(@]
=
o,
ol
N

Table 2. Demographics of Samples and Characteristics of
information providing

Measure Value Frequency(%)
Gender Male 128(48.9)
Female 134(51.1)
< 20 67(25.6)
20-29 65(24.8)
Age 30-39 62(23.7)
40-49 68(26.0)
> 50 0(0.0)
High school graduates 64(24.4)
Education | College students 170(64.9)
attainment College graduates 24(9.2)
Graduate school 4(1.5)
Student 95(36.3)
General manager 77(29.4)
Sales 4(1.5)
Occupation | Experts 33(12.6)
House wife 27(10.3)
Freelancer 10(3.8)
Others 18(6.1)
Married 101(38.5)
Marriage Not married 159(60.7)
Others 2(0.8)
Residential Seoul 140(53.4)
area Gyeonggi—do 158(37.8)
Other area 23(3.4)
< 6 months 88(33.6)
) 6 months—1 year 54(20.6)
Period of
providing 1 year-2 years 25(9.5)
. . 2 years—3 years 21(8.0)
information
3 years—5 years 14(5.3)
> 5 years 60(22.9)
V. Results

1. Validity and Reliability
2 AFelA AN ATV S HAFE] 8 WA A
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7} BpA S EAEkSI T
g A2 A4S Cronbach's Al
AR 0.748, B A=
AAE 0794, AEAN Fepe
0.797, 283 A&H ARAF =
BNl 0.7—% 38kl Jlo] &
041]. ooz 1A g0l
%Eg &3 tH<Table 3> %
+ CMIN/DF+= 1.572, GFI&= 0.863, AGFIi= 0.823, IFI&=
0.942, TRIE= 0.930, CFIE= 0.9412 UYelkal, RMSEAT
0.051% Y SARY ] APes o= J= SE
wrh42]. A5 Adel tigk AR JFETEES A5t
71 gl A& ZFE3F A, B2 E(composite
reliability, CR)¢} AVE(Average Variance Extracted)S #4
it SAET] ZFSATE BT Foidel A YEE
or, H3FECR) #2477 0762, 2 7}i1b
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o 833,
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—
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O‘u.;
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0.852, &8 7}x+ 0.835, BA 7F4+= 0.807, ARAA &
e 0.836, ABRATEHEE 0.782, 28|l A|&3F Xéy_zﬂ—zf
9L 0.831% UERY} @uxel 0.7 Btt BF EA Jehd

ot the® AVE #2 94 7FA7F 0508, A 7%1
0.592, && 7F&= 0.504, B4 7F= 0519, AEANE
e 0.630, BRATHREE 0.545, 1E]al A&H 74i1ﬂ

i 0.654% Ueh BE A5 AVE gho] AarA]
0.5 B} rh whebA 2 Aol A AAgE SAEael gt
THIES SRSt LrH43].

o o

n:>i

Table 3. Confirmatory factor analysis results, CR, and AVE

Measurer standard |y e | CR | AVE
loading

AV1 .611 -

1.Attainment | AV2 .682 7.839

value AV3 .659 7.799 0.762 | 0.508
AV4 713 8.046
V1 .670 -

2.Intrinsic | IV2 775 9.997

value IV3 .865 10.876 0.852 0.592
V4 .754 9.768
uvi .658 -
uv2 726 10.100

3.Utility value uv3 .736 9.266 0.835 0.504
uv4 .720 9.081
uvs .707 8.952
RV1 .645 -

4 . Reward | RV2 .844 9.613

value RV3 .812 9.467 0.807 0.519
RV4 .5637 6.874

5.Efficacy in | IOE1 .758 11.461

providing | IOE2 .829 12.455 0.836 0.630

information I0E3 .793 -

6. Attitude | |OA1 767 -

towardy, ] 699 9.906 | 0.782 | 0.545

providing

information IOA3 | .748 10.377
CIP1 .657 -

7.Continuance | CIP2 .671 8.808

intention CIP3 .842 10.601 0 0.5p4
ClP4 .790 10.112

ATHFE 7] WHENY S A8 Ha T

2 = AVE(average variance
extracted) e 43819 <Table 4>0l M A7HFE 3
&BBA ATt AVE/] AwE AL Y=, AVES] A
W kel AEAGe frY A Yehta lo] AFHTE
Zro] waElGAdo] SR EITH & 4 ATH[43].

Table 4. Discriminant validity analysis results

vanabl yvpean | S\ oy o | 3 | 4|5 |6 | 7
les Deviation
1 |3.78390.52058 | 715
5 3.6844 10.5782 .5561 769
* %k
3 3.4027 |0.62897 ;526 ;(329 710
4 2.9581(0.72864 |.228|.127 |.276 720
* % * %
5 3.496210.63214 |.361|.335|.309|.291 794
* %k * % * * * %
6 3.9246 |0.55718 |.535|.615|.325].062 4178.739
* %k * %k * x * %
7 3.2983 |0.69238 |.437|.488|.565(.461|.535|.206 744
* % * % * % *k *k * % )
a oz AVESl A< 3, b ozl a4 dAqd 3
Ara 3t

Alg, #=x P < 0.01

2. Hypotheses test results

AT SATERE Og A4 7 el o] FRES
7] Wzl FANEE o] dFRAE A nEsE AF
3 FREARARE S o] &8l AF7HAE ST WA,
ATEH] AL CMIN/DF7} 1.741, GFI7} 0.845
AGFI7} 0.806, IFI7F0.923, TLIZ}F 0.909, CFI7} 0.921% 1t
Eltom, RMSEAT 0.058% YElY AR H3tn= 4

Asjrha EE} 43].

2<% O
T

A7

(

FA1(B=0.349, p<0.001)9} ¥4 7}
Z(B=0.581, p<0.00D)E HHAT Elxel FofaiA S
oJ3re F= A o7 Jehth weld 1-1H1-D3 7H
1-2(H1-2)& AA=ALh wbde] 7d7kA] & 54 7H(B
=-0.088, p>0.05)¢} ¥4 7FA(B=-0.065, p>0.05)= AHA
THZe #FEAel gie Aoz yeiwrh uex 74
1-3(H1-3)3} 7Md1-4(H1-4)= 712H= ek

A, BRAA A5 AL ARAT &9 F
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oA FsAl g
p<0.001). wehx] 7HA3(H3)2

Ozs]- A

&2 ARAE owd Sojud &
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A A = At
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Fig. 2. Research hypotheses test results

V. Discussion and Conclusions
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3. Limitations and future research
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