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The Effects of Psycho—social Variables on Consumers’ Fair Trade Practice Behavior

Eunjeong Huh*

Abstract

The purpose of this study is to find the differences in fair trade practice behavior, according to

socio—demographic variables and to analyze the effects of psycho-social

variables on fair trade

practice behavior. This study includes the psycho-social variables as materialism, altruism, ethical

identity, and perceived consumer effectiveness.

The results of this study are as follows. First, the mean score of consumers' fair trade practice

behavior was 4.12 on a 7-point scale, which means that respondents performed fair trade practice

behavior at the middle level. Second, in terms of socio—demographic variables, there was a significant

difference only in an age. Third, fair trade practice behavior had positive correlations with each of

altruism, ethical identity, and perceived consumer effectiveness. Finally, regression analyses showed

that altruism, ethical identity, and perceived consumer effectiveness had positive effects on fair trade

practice behavior, whereas materialism had a negative effect on fair trade practice behavior.

» Keyword: Fair trade practice behavior, Materialism, Altruism, Ethical identity, Perceived consumer effectiveness.

[. Introduction

A ool TATD] that AFEH Balo] olx]  [4]00 EtH, FAFGel e Ldar gidha SHE LAk
A FAFA g3k 2HAEY) QA% Folw AY, 2F 83.8%0:’ om, ol F AT St ol g AR &AL 9l
gl 5o FAFA AFel oigt Felgs w2A Frkskal gl v egel HES 26.1%% ZAMEC Ed SRl
FATA L AAB Y} AFTAAYRZ Q) of7|E Al 3MAY  54.8%= AAl FAFA AFE THE Aol Ak "kl
WEy e 233 9 gokdt L EHGEA AGEA 5L 3 , TR o FARY AFornE Ay, 2Ty, A,
A7) 9@ UiHFdo®, Al 3L AR A TP gk ZIok o vehdth FAFIAFE ek avdke
o] opd ‘TAF gFS AEFo e 50 AAH AHS F  HIF AT Aol 7L ta HpreE g o o
£ F9guE v Chun, et al., 2010)[1]. Astar, A%l Fom, A 34419 A9 A Aol

2000 o] AA FAFA AAFEE WE AFES B 5T T 3 59 olfE Tk it fEH &y
ola giEdl, 20079 Al FAFAAFE MEe 239 = 2 = Stk F & Avle) SA FeArEAe] glof
== &11 20061 ¥ 47%4 Z71eFitHCha& Ha, Al 1174, 84, Abs] Q1A & &84 7HAE FAIEH, AlFE
2010)[2]. $-2luel= 2002938 FAFEAAE] dujs)y]  TulAGo] ANA mH = Gt ofye} Abslel| wA|i=
}\]Z]'S]—M L BARA AE ujEAo] 20119 869 3400%HY Gl diEIME A4S JHRItHHuh & Kim, 2012)[5]. o]

oA 2014Lﬂ ok 2009 HEZ F43 AAFAHKim, AvdA FEFIE A 2 3 FRoR B 4 glon,
2017)[3]. Q1E1Yl ZAFAA Q) nfe]a R B olo] ) 4u]  AHAES FAHFY AHAFole A, 2FY, T, A
S o AAE ‘TR B QA2 K2015) AR A S AlE TR okdel 9] ti7kE dAA 4
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A AEehe AT EFEHChun, et al,, 2010). 732, oA &84 PR T A A QlojA] B,
AT AR AF7HA o] Folxl APYATES AH A, I T SEA HA'E FAIE Fujgtt Hong &
B, A5 AEe] Fujoee] 9G&s = HFE 48 Song(2010)[16]0 2JshH, S84 Anl= AnRke] /|E4, =Y
A4 (Chen & Lee, 2015; Hong, 2012; Huh, 2011; Kim, # 4ol wlg} 2134 Q]S A= LM% o2 A=),
2017; Kim et al., 2009; Koh & Noh, 2009; Loureiro &  T-AHOZ &7 An|e] AHg sl AAHT Lnlad], 7
Lotade, 2005; Park & Yoon, 2015; Shaw & Shiu, 2003; =%, Evl&5, 240, 2450], F5A8h, 345, At
You & Noh, 201D[6]1[71[81[91[10]1[11][12][13]1[14], &  Tt&gt 2, 7159} vs 5 vt sh9ld g E0] ﬁ?'SL%E}(Cheun
AEA AF 5715 geket A9 (Cha & Ha, 2010), 34 et al., 2010). whghr] B Aol A =
T AE FedEd dFgs FE WFE AT dF 2R OR] 3RS AlES Tllshe AdA 1XE Aol 0}‘4
(Loureiro & Lotade, 2004; Pelsmacker, et al., 2006)[15] & 3418 52 L% X3sh= &8l 4H|9 3 F o024
o2 Ay, 1y B2 dYdATEe] AFdsolE = ARHI Qi
< FAE A g sol s EdlE AT E FA4 607 Wi AT A¥E AYJATFES nFSY, giFEe B
o)

of foJgt Ayt Aty olgt= SAIES 7H Tk A AE(Chen & Lee, 2015; Hong, 2012; Huh, 2011; Kim,

PATEL FAFY Ay E& JHALE T EF FAED A4 2017; Koh & Noh, 2009; Loureiro & Lotade, 2005; Park
Fol gk Fuflollnt 2HS TS B T ALs7] & Yoon, 2015; Shaw & Shiu, 2003; You & Noh, 2011)9]
TR fe]A AHEo A FAHEY ANAES AR FATAAE Z& FATG A g Fujolwe] AT
Argsh] Fstar gtk A e 89S rHsIgE Aeielth AddERE 52

whepA] ol %Liﬂxd‘ﬂ B4e 03y 2ok A, B A FAE AR 723 75 AS, FHH e
T AR 3RS AAPES FAFG AFT L T AdE eEAs Fuleel] fodt JFE vHA ekgka,
o8 5% XS } EJE%@ Moz AHgste], Anabee  ARAEE, &84 o (A4 AQdzhet &4 AAlge]

TAFD AP Tl gt Urby 28 moleitt, 24, 9 o3 IS mAe Aoe® YehWthiHong, 2012; Huh,
A ATH(Huh, 2011; Kim et al., 2009; Pelsmacker et al.,  2011; Kim, 2017; Koh & Noh, 2009; Park & Yoon, 2015;
2006)0 A= oJAolAY, wsgo] i, dAdo] B2 AFE Shaw & Shiu, 2003; You & Noh, 2011). T3+ olgls:2o] A

5o IAFIAFTE Flste Ao veigEd, B Al 3 AZE RHIAEEA, AHAHA] 5o HEe T4
A Ag 248 F3 ATARE A EA wE ARG Al F9 Fu ke fogh S vA = HEE YERGTHHuh,
59 apolE HEs) AR, MaATFA T el 71xste] 59 20115 Loureiro & Lotade, 2005).

WHEE B4, oelae], &84 A4 9E A4H 8% Cha & Ha(2010)v= 345945 7rxF 129S o=
FEP0 R AAste] o] AATAE EAETE miAHe R ASHAES AAEY o5 FulET]E Fetagich A A
AR EiHSEo] FARY Ao nxe Ad 93  FAHAZAAE Lajs7)E AEEL g 2z} e ghaln)
HE& TFEskaat ek & g3 A AHE AZEsigith Huh & Kim(2012)E &

A auaEe S9199 3 stz ugksd, &
HAe) geld vl aEs BoE 2olEe Ug 2FAT 2
5 AR WSS 41814 Aok AeiAe A v
7} 94 anadse O Fa@ 98 WAL 0w dde
itk webd AATEe] T)zslel, B ATl E Arlge)
34T ARYFel JFL ML WeRA BA%, ole)

Fof, &214 HAAY R A7E 2nAagdor Hesigiv

[l. Literature Review

2]

1. Fair Trade as Ethical Consumption

FAFAL A 3AAIe] AR s AE3 7MES A E
5 =i E9 7j vl 1L . . . .
%2?‘“1 Al A s BRI AAA /M8 B = 5 Eair Trade Practice Behavior and Psycho-social
=317 ]- 1 x}yﬂoi z EE‘: Lol o .
) o 0]21— ] ] -/] ]’% =] - T Variables
2 AoEKKim, 2017 ZH ). & TAFAL @] e -
A EA S B9 Zi Ao] olUel ZAM Euls 2.1 Materialism
c3 e ez uE Ta; e SUITTET sl el 09 29 4% e 4049 Ancke
=T o= e T v 2R o] 7401] B_/ﬂg Hojdhs 78RS Wb (Song & Jae,
HFEZ oJnHHCha & Ha, 2010 A218). e Tl emes T ° e

2000)[17], £29] Ao} 202 B B8-S >
e

e 59 & qtlc_;_l:] AH[ % d o]'%_a“i
;\H]x} o] TARA AH|PTL 2FAle] AH|7} A7 ol S Song & Jae(2006)= S22} 7|5l

o fBol ARREA ol VI 5 U QR TR AANE o) o2 e maad aAd RS ATeo)
i <] o= U AT
) q + 4= 9) Fo| =
iﬂl = '\'IE]Z /\H]S’J El?‘?’t_"j 16 b ‘jr 7]1__01]\__ iﬂlx} 7]__5_0:1/“_/] EX]Z’] /\']6(‘31;‘:_ }ig 1 7]%,] EXE‘ZF"] }_78—0]] EH?:SJ-
7hE2 w3 AR 7Hel Feilshs gel Al AHE
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QAT w3 = Vet = 7] &0 Ao vlge A A g
Yool TS MA= MFES TS 47 5479 ko] =&
55 g2 A AAYYE ol =4 el sharekay et
vZ oSS g R A AN} vEelet dEacls A
3k Jae & Weagley(2007)[18]2] Aol oJahd, vj=rtfgtgo
SOl R} AR UG A SRR AR v
g Psr hgietlo] nigsET w2 Ao YER

oh ER 2 R BEe 9L AL WFES BAY

opdFel ol W s viad

A A9 0] B4
BES o o s Ao et
A svlgell 9ge T

Noh(2007)[19]¢] A7Az}e] o]a}

T, Aol HEFE A HlEE B A0R UEk
oh 2RRRe] fEl A aHdEd $Eecls S4E Huh &
Kim(2012)9] 743} 2459 3L Fol% 2u|ggl &
(A TS FE so et o] dddTES 4
S, Lulzte] EAFo] JPo] BEFF R A A
T wopAlE Wl f24 2HdE FE2 v nR, &
Ao e ave] 4R Adde F()H 9T
A Aow oS

2.2 Altruism

oefrel bl o A AnkE oA ke BB
2A Q1 BARS 7|thekA] edaL ERINA] frelstAl s $1al
Ak 0 7 S8k 31%5(Go et al., 2010 A& [20]0)t}. &
2 2o} pste] nlate] olele Hge e A9l
0|9 itk BRQlo|u} Al 3AIA|Y) Akt AL ofxpe] BAo
HUL 2w o5 EeFeE RS ek,

] AnlRke] &eld AHdlE A4S 143 Koh(2009)[21]
off Japa, f2l4 anlake Alslel Ao A Folol Qlzaob
Ak AP A7 =7, IS o FaE AR
A7ew, Ellel 7l o] Bz oAl A|olnlAE Sk
Aoz AT Go et al,(2010)2 AH]Ae] 23} AH]9)2)
3} 23l GEaue o) Arait), olebd Aol £85E
2otA MR =2 Aow UEWTth Loureiro &
Lotade(2004)% &2RIAFES o2 345 Axldl| gt 4n)|
2} M50} A EJALE BAslolt], ATAT} oEbd Adko] o
52 3R Avlo] g A oA} 2] VR 2u]A}]

24 el ok et Tl s $I94¢k Huh(2011)ol Ao}
q g el H AEol ek ewst el Ed] w
4 e i o Ve ofeldk NPT m
u, OIEHZ—Q A gk 2]zl %ﬂ% Aol A+)A
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2.3 Ethical Identity
S A Anate] FujrAg S olslsy] fldE 71y A
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oA T3 Y A7hy YeEA Hrie &8 959 &
24 GAgol AuHe=R o folsitka AwaSithHong,
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2.4 Perceived Consumer Effect iveness
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[1l. Methods

1. Research Problems

<ATEA 1> AnRpe] T4 A5 diby £F
ojw g2

<ATEA] 2> 2nRpe) Q1S 8HA) Aol bt A -

HAYFE FIF Ae)F wol=Tk
CATFEA 3> 20124 T WY} YeAs A W
FERY) AR oW EN
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2. Research Methods

2.1 Measurement of the Variables

FERTFE ARGEE 359 A% Huh & Kim(2012),
Chun et al.,(2010)9] A& Farsto] 53 o= F43H3T
TAAS& ‘oS T et U7t & o] I A Y| Eo b

.
she #4olBe AEd, FATIL AF BAG 7Bl
Arhatan Qi AL W AEsHE Bolek, wFA] A
WIS 2T £52 F 5 Yt 2MF ¥ S| £Po] 2P,
2 B 78 AAS Huw SR, 157 E5E An
B4R AHAE £E0 w4 A

AYATE Fuste] FATY AADF) B WE B4
o), olEbel, #e14 AAY % A% 2ulAE R Yl
soich. AT B9 sk 2nlof ako] $alo] Yol
HBAH2 Anc BAH AS FAL R AL o)
W, 3 Q7oA Song & Jae(2009)9] AT AFE T 5EIE
A 2 2L 7R GAE ARE S4Aw, 157
FEFE pulAe] BAFY YPo] £3S hehict

AL oujshy, ¥ AFoMdE Huh & Kim(2012),
Lauriero & Lotade(2004)2] Aol 7]x3ko] 6502 54
aholeh 7t #8274 YAE A2 4N, A5t 5
5 AHARe] olElF9] o] S HolFETh

T8 AAGL &EH TAEC] LA AR A A
dvph Fagzte] digh s JepdEd, B dATelA e
Shaw(2006)9} Huh & Kim(2012)¢] Q4-2 #xste] 12 ¥3
o= FAsGIY. 7 B2 7H HAE HxE SAHHAL, 4
Tt BE&TE Z) T3] AanRte] A AAAG Fasithe
A& ofulght.

npA o & 2| 7he AH R aEAd-S )91 dEolt o
whe} ALgle] A sl del o= Ak 7]9E 5 QETHE 9]
3}, Koh & Noh(2009)¢} Huh & Kim(2012)E #arste] 3
oz A 74 Fae 74 PUAE AR SAHHA

sol]l 2 e VA  vka Aok Heer

{Table 1> 37459 ddPga SHWrS9] A= &
MAIE Ak Yek WA LdREE o &3 ANHA T4 A
I} ALgE BE WFE9] Cronbach agke] .8 o] o& veh}
A AR BE WEEe] A4l Ssittal & 5 Sl

Table 1. Reliability of Variables

Variable Number of Cronbach's a
Item
Fair Trade practice behavior 5 .863
Materialism 5 .844
Altruism 6 .855
Ethical identity 12 .897
Perceived consumer effectiveness 3 .878

2.2 Collecting Data and Data Analysis
¥ Ae] AR 204 ol4Fe] AJQ) zn)aboln], A

H

H=

ARAE 443
2

25 A8t

HA 45 Adge sHUFEY AR PSS 26
Cronbach's a& AHISIH. AN IS ] Art4 5443} 2]
Aol AN AHdEel oIk dubs S Avn) S8 Wle
4% 71eEAE ARESISITh 2ulAke] AL 3H 540
e AT A E] AolE EA57] 8 t-testot YAE
AR ARSIl SR AR At Aelakel A waeae
WAE sfetalr] Sfal JudARA S ARSIt 3 2Rk
FATY ATl S VAT MFE] AdA dFES
stetalr] §la thedlFEAS AAEIGT o] BE 24
SPSS Window 2213 218 o]-gal3ith

2.3 General Characteristics of the Samples

<Table 2>& ZAIWIAES] 545 AAStL vk
S FAE 45.7%, A= 54.3% = JERGaL, A& 9l
ojXE W ERUE 7)Eo] 61.4% % U Wotth A n,
20t07} 27%, 3007} 27.5%, 40th7}t 25.5%E LFEFsEaL 50tH
o 20%% ZAMEIAT ZAMNSAES] WSTFES BY,
gEo] 41.1%% 7P B Folsirt 39.7%, AaulES
15%, e odo] 4.202 ZAEYL. 997 IHALAS
7%, 2008kl A 3007k m|Rto] 22.1%% 7P WL, th
20] 3005kl Al 400%HY mvke] 20.8%2 YEFEC™, 600
ukgl o)Akl A9w 13.1%= FAFE L)

Table 2. General Characteristics of the Samples

Variable n(%)
male 457(45.7%)
Gender female 543(54.3%)
20-29 270(27.0%)
Age 30-39 275(27.5%)
40-49 255(25.5%)
50 or older 200(20.0%)
‘ : ) 386(38.6%)
Marital Status Single Married 614(61.4%)
High school or less 397(39.7%)
Education Some college 150(15.0%)
Undergraduate 411(41.1%)
College graduate or more 42(4.2%)
Less than 2,000 148(14.8%)
Monthly 2,000~2,999 221(22.1%)
Household 3,000~3,999 208(20.8%)
Income+ 4,000~4,999 175(17.5%)
5,000~5,999 117(11.7%)
6,000 or more 131(13.1%)

+ (a unit = thousand won)
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|V Results ﬂ%f,‘—%o] E%EE} lr':i% @‘1—/_}, 7]'2“5\—1—%01 X'”C‘)E] lr'f% Ql’d—o]
&84 dEY FleEe] e s T AR ey
. . ] =o TR HAEO 5
1. Level of Consumers’ Fair Trade Practice thod7lel AES qdeR ST TidEs d7E
. . . Ie) o] = Eﬂ 7 [e) /\_i_o l\j‘iv—’
Behavior and Psycho-social Variables l;e;smacﬁir et; (2006):] oijﬂ :ML’ Lqi ] HJ:
O AlTEoe] AT ARZO 3= Aom Ha
<Table 3> iH]X}A »J—«;(q_]:”_q_lﬂ/\]xqsg%“/]_ %L%_jf\‘%oﬂ Oqo] }' 0] () o;r"l OE_E]- ?‘jolﬂ_ Z\:i QUG
=0 o A =
B A SES AN Qe 4 ueEe) Bt ey oo - AT AARTEE rael & AT B
B = FTALA b ° a| b 5
e THoR BN golth BATY ANAFY Ay Ay T o Tt 5 EYE Aol &2 Bl o
OE%}—ﬁl 2= ALL-lod 7 T,‘i_ %?_1. Ay i/k]—
o 4127002 J19l 33 S0 ekkerTy sy TEE SARTE WO RS ST s L
3 [e) 3l 3 [e)
170] W), o= Sk} 2uA45Y gelH 2oy gy O ¢ @by eR daw gl
s ESE A i AR 5= 4 . . . .
o T e AA7(Huh & Kim, 2012)9h A3 _E Table 4. Fair trade practice behavior according to
Folt}, o2 UGS oA E oe}Fo 9} A Zke AH|AE socio-demographic variables
&40 A 44587 478407 ALY FFEoE —
air trade
Ryttt wbdAd EAFe) §8A AAAd Ht2 52183 practice behavior
54674 ZAEANA 5382 ozt 2¥th o R ST ThA male 20.53
femal 20.70
o SO A Gender =
t -0.51
single married 20.24
Table 3. Level of Variables Marital status ¢ 20.86
t -1.84
Variable Mean ) 20~29 20.02
(7-point conversion) 30~39 50.38
Fair trade practice behavior 412 1.05 Age 40~49 21.02
50 or older 21.26
Materialism 5.21 0.98 F value > 87
Altruism 4.45 0.93 high school and less 20.18
ical i I 2111
Ethical identity 5.46 0.80 Education co\legsog;:dsgt:goi more 20.85
Percef;ve(il consumer 478 107 F 2 .51
etiectiveness less than 2,000 19.08
2,000~2,999 21.12
. . . . Monthly 3,000~3,999 20.56
2. Fair Trade Practice Behavior According to household 4,000~4,999 20.57
income+
Socio—demographic Variables 8,000 or more 20.66
F 1.07
<Table 4>= iH]X}g] ?l:[LA}Qg}xj' t‘ﬂ;:‘,:oﬂ Et]—% %@—1—7’—@1 + (a unit = thousand won)
A Fo] ol E B8] Ad t-teste} YDA 4 * p< .05
I} AN ok EAAY A, AE2XY], wSeE 2 9
Ha 7HA LS e TS AHPES Foe Ajo]= ® 3. Correlation of Fair Trade Practice Behavior
oA e¥sktt. A Aol we FAFA AHPE 7eld 2k and Psycho-social Variables
o]& RS, 20ul¢}t 30 Kb 40t} 50t o)de] 34 <Table 5>& aH|ALY] FAFY AH Y3} HAerbs] 4 ¥
79 AAdEe v & pdsks Ao UebdA HWt A ssate) AunE BAE Astolth TR AAPES
o7k EAHCE frefshAE Wtk U 2MAS Wde mazols A9 o|BlFel(r=361, p<.00D), &2H HA4
= A7¢ Hong & Shin(2010)[23]° <3k, Ws=e] 3 (=286, p<.01) 2 A7t 2HA G84(r=.387, p<.001)}
9 ofein] A, At gEdel Wk BTN AE & pg fead 4()n FuwAg e Aoz ekt o
)= o3t 2fol& HAITE Shdo] 1845, oY AKFE A wapn, 2u)ao) o|ElFe] Ao BO4E Se]4 oS
o] LEQ A, Ut & W APl WS AFA o x}/\l,] AR ZFosttan AZEFE 2] dEe] AL
i v S o ol she Ao LAHI 4R AEl gzl g —7‘,_‘—\:]—_12 A7V 2 an| Al FATY A3
ek Frlel e 43 Kim et al. (2009)9] A7l 9% mo f @ sgsls Ao w Vet 3 o]gR= Sl A
o] 50th o], wEFEE tigkdold Aol ST A g(r=436, p<00D), Azt AH|RELA (=470,
o e erh sakan, ool AR ST A oo A+)A Aue A glon selH gA ®
TS S e, Al B W80 B9 g g AUALE =55 pC00Ds} 404 S A

AE Aoz Yepwrh
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