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The Effect of Self-Regulation Ability, Materialism and Altruism on Ethical

Consumption Behavior in Children Consumers
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Abstract

This purpose of this study was to analyze the variables associated with the ethical consumption

behavior of children consumers. This subjects were 431 elementary school students. PASW 18.0 was

used for data processing to do frequency analysis, T-test, one—way ANOVA, correlation analysis and

multiple regression analysis. The results were as follows. First, children consumers tend to a little

higher everyday ethical consumption behavior than others-oriented ethical consumption behavior.

Second, as a result of analyzing ethical consumption behavior according to social economic variables,

a high tendency of ethical consumption behavior was shown in groups that personality is extrovert

and their household economic status is over upper middle class and father's age is higher. Third, the

variables affecting ethical consumption behavior of children consumers were self-regulation ability,

materialism, altruism, personality tendency, household economic status. Materialism had a negative

effect but self-regulation ability, materialism, altruism, personality tendency, and household economic

status had a positive effect.

» Keyword: Ethical consumption behavior, Everyday ethical consumption behavior, Other-oriented

ethical consumption behavior, Self-regulation ability, Materialism, Altruism
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[I. Theoretical Background

1. Children and Ethical Consumption Behavior
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2. Related Variables

2.1 Self-regulation ability
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2.3 Altruism
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2.4 Characteristics of children's consumers
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Table 1. Reliability of Scales

Category Items Cronbach's a
Ethical Everyday action 5 .68
consumption
behavior Others—oriented action 6 .81
Self-regulation ability 7 .70
Materialism 5 .85
Altruism 5 .81

2.3 Analysis Methods
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Table 3. Socio—economic Variables on the Ethical Consumption Behavior

Everyday action Others—oriented action Ethical congum ption
behavior
m scheffe m scheffe m scheffe
male 15.83 13.69 29.50
Gender female 16.10 13.44 29.52
t -.938 .620 -.022
below 40 15.36 12.65 27.95 a
Father' 41~44 16.07 13.58 29.71 ab
ather's age over 45 16.24 13.98 30.14 b
F 2.325 2.713 3.385"
below 40 15.67 13.02 28.70
M . 41~44 16.32 13.97 30.27
oifier's age over 45 15.98 14.12 30.02
F 1.956 2.852 2.855
below high school 16.05 13.41 29.43
Father's education over university 16.06 13.85 29.89
t -.032 -1.067 -.773
below high school 16.08 13.32 29.38
Mother's education over university 16.06 13.94 29.98
t -1.531 -1.002
yes 16.14 13.69 29.85
Mother's job no 15.73 13.43 29.09
t 1.375 .652 1.267
. extrovert 16.19 14.05 30.24
F’tzrnS(;)enr"]ilI;y introverted 15.42 12.48 27.82
t 2.377" 3.601""" 3.701"
below middle class 15.83 12.89 28.71
Hous.ehold over upper middle class 16.15 14.42 30.53
economic status i
t 1.135 3.863 3.046

"p<.05 "p<.01 Tp<.001
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IV. Research resulis

1. Level of Ethical Consumption Behavior
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Table 2. Level of Ethical Consumption Behavior

Everyday Others—oriented ¢
action action
m 15.94 13.56
12.729
SD 2.96 4.09

2. Socio—economic Variables and Ethical

Consumption Behavior
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Table 4. Results of the Correlation Analysis

Everyday action Others—oriented action Ethical consumption behavior
Self-regulation ability 1877 .338""" 318"
Materialism -.099" -.035 -.073
Altruism 256" .333" .353™
*p<.01 *p<.001

Table 5. Regression Results of

Ethical Consumption Behavior

Everyday action Others—oriented action Ethical cons:umpnon
behavior
B B B B B B
Gender(1=male) -.408 -.069 -.059 -.007 -.456 -.038
Father's age -.004 -.006 .089 .088 .076 .050
Mother's age 119 169" .056 .059 77 124
Father's education —-.004 —-.003 —.056 -.029 —.061 —-.021
Mother's education .022 .016 .088 .046 .105 .036
Mother's job(1=yes) .138 .023 -.235 -.029 -.030 -.002
Personality tendency(1=extrovert) 287 .044 .922 102" 1.253 .093
Household economic status 207 .035 1.255 155" 1.458 421
(1=over upper middle class)
Self-regulation ability .071 .093 234 222" .300 1917
Materialism -.191 =237 -.226 —-.202""" -.411 —.248™""
Altruism .261 299" .356 294" .623 346"
F 5.894"" 10.367""" 10.938"""
R? .165 .256 .270
Adjusted R? 137 231 245
Durbin—-Watson 1.687 1.823 1.789
“p<.05 "p<.01 "*p<.001
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V. Conclusions
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