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Abstract

The purpose of this study is to investigate how smart tourism is applied to hotels and residences

using ICT in Korea. Smart tourism is similar often used as a concept such as u-tourism, e—tourism,

and digital tourism but the most similar of ubiquitous. This is reflecting to the fact that the recent

trend of tourism has been decreasing from the large scale to the individual but the customers

demand has been increasing, so we have examined how the hotel and the residence are adapting this

situation. As a results, hotels and residences in Korea are reflecting to improve work process and

remodeling of customer service.
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Fig. 1. Research Model
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V. Results
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Table 1. The Findings of the Exploratory Factor Analysis

IS WP CM Results

items 15 6 9 4

Final items 15 6 9 4

Cronbach's a 0.947 0.926 0.949 0.935

= |S: Information System, WP: Work Process, CM: Customer

Management

3. Analysis of the Structural Model
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Table 2. Statistical Tests for Research Model
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0.796123.219|0.000 * %
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4
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0.029| 0.622 |0.534 ns

*. P<0.05, **: P<0.01, ns: not significant
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VI. Conclusion and Limitations
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