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A Study on the Difference of Price Response in China: Focus on Tier 4 Cities
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Abstract

The purpose of this study is to empirically measure the consumer response to mobile phone price

changes in small and medium cities that have been alienated from Chinese marketing research. To do

this, we measured price response through consumer survey based on conjoint analysis. The results of

this study are as follows. First, it show a typical pattern in which the part-worth decreases as the

price increases. This suggests that there is room for improvement in profitability through pricing

strategy for small and medium cities. Second, the decrease of the utility value according to the price

increase was different for each city. This implies that difference of price response by city should be

used strategically when planning price tactics. This study has contributed to understanding the

expansion of research subjects from large cities to small cities and the price response phenomenon

of small cities. And it will provide basic data on price response to mobile phone marketers of small

and medium cities.
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[1l. Research Process

1. Research design
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Table 3. Characteristics of Respondents

Province City Gender Total
Male Female

Hebei Botou 86 90 218

Anhui Huaiyuan 106 112 176

Hunan Huaihua 74 77 151

Liaoning Xinmin 102 103 205
Sichuan Meishan 112 111 223
Total 480 493 973

2. Research method
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V. Results
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Table 4. Statistics of part—worth by price level
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Table 6. Gap analysis by city

City Price(¥) Gap
1,000 4,500 (Min-Max)

Botou 1.21 -3.88 5.08

Huaiyuan 0.86 -2.50 3.37

Huaihua 1.33 -2.64 3.97

Xinmin 1.28 0.19 1.09

Meishan 0.1 -3.14 3.25

2. Difference of price response among city
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Table 7. Difference of part—worth among city

Price(¥) N Mean STD Min Max &
Price(¥ F-value P-value
1000 973 0.91 2.45 -6.28 8.32 1.000 9 25 001
1500 973 -0.18 2.19 -6.79 6.83 1,500 15.45 001
3000 973 -0.84 3.29 -11.94 7.34 3,000 21.49 .001
4500 973 —2.35 572 | -15.81 14.74 4,500 15.31 001
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Table 5. Part—-worth of each price level by city

: : Price(¥)

Province City

1,000 1,500 3,000 4,500

Hebei Botou 1.21 0.12 -1.33 -3.88

Anhui Huaiyuan 0.86 0.66 -0.46 -2.50

Hunan Huaihua 1.33 -0.83 -2.43 -2.64

Liaoning Xinmin 1.28 -0.38 0.55 0.19

Sichuan Meishan 0.11 -0.60 -1.02 -3.14
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Table 8. Difference of gap among city
City Gap™ F-value P-value
Botou 5.08"
Huaiyuan 3.378
Huaihua 3.9748 10.81 .001
Xinmin 1.09¢
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Fig. 1. Difference Between High and Low Price

V. Conclusions
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