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An Analysis of Instagram Hashtags Related to the Exhibitions in Korea
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Abstract

The purpose of this study is to analyze the characteristics and meanings of Instagram hashtags

related to the exhibitions as a online communication platform of museums. At the same time, it

focuses on efficiency of hashtags as a reference framework of inferring viewing experiences. We

collect and visualize Instagram hashtags of exhibitions held in Korea for the past two years including
‘Paper Present (2017)’, ‘YOUTH (2017), ‘Monet, Draw Light Exhibition (2018), ‘Van Gogh Inside
(2016)", ‘Drawn by the Wind: Shin yun-bok & Jeong Seon’. To sum up, significant data related to

viewing experiences are not derived, and hashtags as a reference framework of inferring viewing

experiences are turned out to be inefficient. Meanwhile, we conclude that potential for distributing

information about the exhibitions is inherent in hashtags. In terms of informational characteristics, we

notice that the influence of hashtags related to regional information is presented more than the

response toward the viewing experiences. This result shows that Instagram users in the exhibitions

are worthy of place making rather than viewing experiences.
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[I. Related works

1. Previous researches on Hashtags
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2. Previous researches on museum instagram
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V. The Proposed Scheme

1. Research subject & hypotheses
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1.2 Research subject and research scope
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Fig. 1. Exhibition related Instagram Samples
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Fig. 2. Research Flow
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Fig. 5. Data collecting process
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Table 1. The Result of Data Analysis
Paper Present: Total 34,452
#H| O] T = 2] Ml E (3645) #M2(211)

#CH 80| =2(3397) #daelimmuseum (209)
#paperpresent(1472) #selfie(196)
#HAIEI(1242) #32(194)

#L4 E %81 £(803) #H| 0| E(189)

#2 4H(669) #art(169)
#TIA|(454) #CI 7RI (159)
#daily(370) #28(149)
#25HH 2H(315) #| O| T Ot E (144)
#0| £2H214) #YUAMAELTIH(143)
#Oi| 22| (304) #AAEFITI(137)
#20[(280) #41(132)
#paper(269) #Z0t2(114)
#4532(264) #museum (113)
#exhibition(260) #274(113)

#A &(260) #Z52(111)
#paperart(240) #SFEH(109)
#Z2=2324(231) #AHZEL(107)

#daily(155) #9EM Z(70)
vlztga2|ch: Total 10,326
#lzt2a2|ch(1108) #5| |2l 2= (57)
#21 8=(628) #3l 2 (53)
#%4(498) #A =X M(53)
#ddp(409) #=2ddp(50)
#T1A|2](356) #2351 21(50)
#DDP(238) #2+b50| &2H47)
#MEFHMR(187) #art(46)
#SCH-2C| X2l Z2X}H(158) #M2(43)
#ESCH-2(154) #2+&(41)
#TAI(147) #2+E-2 314 (40)
#0|C|0{ O} E(134) #5211 A1 H (39)
#2&H115) #32(39)
#= =t £H(85) #SHEGALE 23 (38)
#exhibition(81) #C|Xpol 2h2 2H(36)
#AM M (64) #Ci| 0| E(36)
#ut2 a2 chl 258 M(64) #0| = 2(34)
#daily(61) #ZA ™ (33)
#C|C| = (59) #korea(30)

YOUTH: Total 4,757

#H = ol Hij_Eﬂl'@Ololﬂl(SSQ)

#C| R X (441)

#youth(389)
#8HeS(246)
#71 A5 (132)
#dmuseum (105)
24 4= O2|cHE(2017): Total 127,422
#2449l 212|CH16034) #Z21CH (709)
#T1Al2](5864) #L| 0| E(705)

#2U(5031)

#M AEFT124(699)

#ECHI R 7 X 2(4078)

#exhibition(645)

#24AH2391) #28(643)
#O{2lo|tHZ 2 (1571) #32(619)
#Z2 2 =21 (1460) #M4 7}(595)

#daily(1445) #812(576)

#moment(1389) #2492 72|CHA (533)
#=2t 8(1270) #H AELT M (525)

#claudemonet(995)

2.2 Analysis of hashtag data and visualization
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Table 3. The ration of hashtags related to information (%)
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Table 5. An Analysis of visualization of Instagram Hashtag
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