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Abstract

The purpose of this study is to analyze the effect of behavior attitude and subjective norm on food

festival behavior intention of married women living in Ulsan area. The data were analyed with PASW

18.0 using reliability analysis, frequency analysis, paired T-test, T-test, correlation analysis, one-way

ANOVA and multiple regression analysis.

The results were as follows. First, First, married women had a slightly higher passive behavior

intention than aggressive behavior intentions on food festivals. Second, the more the experience of past

food festivals, the higher the economic level, the higher the housewife 's housewives, the higher the

food festival behavior intention. Third, the behavioral intention of food festival increased with higher

behavioral attitude and subjective norms. Fourth, subjective norms were the most influential variable for

the behavioral intention of married women. Next, the behavior attitude for food festival was found.

» Keyword: Behavior intention, Passive behavior intention, Aggressive behavior intention, Behavior attitude,

Subjective norms
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2.3 Characteristics of children's consumers
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lll. Research Problems and Methods

1. Research Problems
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2. Research Methods

2.1 Survey Methods and Data Gathering
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2.2 Research Tool
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Table 1. Reliability of Scales

Category ltems Cronbach's a
Passive behavior intention 3 .880
Aggressive behavior intention 3 .928
Behavior intention 6 .942
Behavior attitude 5 .933
Subjective norms 4 .927

2.3 Analysis Methods
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2.4 General Characteristics of Subjects
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Table 2. General Characteristics of Subjects

IV. Research results

1. Level of Participation in food festival
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Characteristics N % Table 3. Level of Behavior Intention
below 30 131 32.7 Passive Aggressive behavior ,
Age 40 162 40.5 behavior intention intention
over 50 107 26.8 m 9.47 8.92 7915
total 400 100.0 SD 2.40 2.57 '
high school 145 36.2 “"p<.001
. college 92 23.0
Education . .
over university 163 40.8 . . . .
total 200 1000 2. Socio—economic Variables and Behavior
no 131 34.3 intention in food festival
Job yes 251 65.7 _
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Table 4. Socio—economic Variables on Behavior Intention
Passive behavior intention |Aggressive behavior intention Behavior intention
m scheffe m scheffe m scheffe
below 30 9.56 8.76 18.32
40 9.36 8.82 18.19
Age
over 50 9.52 9.26 18.79
F 1.335 .528
high school 9.14 8.56 17.70
college 9.64 9.09 18.73
Education
over university 9.67 9.14 18.82
F 2.222 2.244 2.425
no 9.49 9.31 18.79
Job yes 9.44 8.70 18.14
t 2.170* 1.262
below 300 8.87 a 8.85 17.73
300 ~ 400 9.22 ab 8.52 17.74
Household income 400 ~ 500 9.43 ab 8.71 18.14
over 500 9.84 b 9.27 19.12
F 2.827" 1.972 2.281
no 8.68 8.06 16.74
Part|0|pat|gn in food ves 9.91 9.39 19.30
festival
t -5.046""" -5.059""" -5.279""

"p<.05 "'p<.001
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Table 5. Results of the Correlation Analysis

Passive behavior intention

Aggressive behavior intention

Behavior intention

Behavior attitude 550"

570" 584"

Subjective norms 622"

667" 672"

""p<.001

Table 6. Regression Results of Behavior Intention

Passive behavior intention Aggressive behavior intention Behavior intention
B B B B B B
Age -.002 —-.005 .029 .086" .028 .044
Education .061 .044 120 .081" 181 .066
Job(1=yes) 414 .081" —-.008 —-.001 .406 .040
Household income .001 .039 —-.001 —-.036 2.118E-5 .000
Participation in food festival(1=yes) 436 .086" 407 074 .843 .083"
Behavior attitude .180 282" 173 252" .354 277
Subjective norms .347 4377 423 495" 770 486"
F 47.002"" 55.892""" 58.937""
R? .470 513 .527
Adjusted R? .460 .504 518
Durbin—-Watson 1.733 1.912 1.816
*p<.05  ***p<.001
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3. Correlation of Behavior Attitude, Subjective
Norms and Behavior intention in food festival
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V. Conclusions
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