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Abstract

The purposes of this paper is to draw a conclusion on the impact of the characteristics of

economic cooperation between china and south korea on customer value and enterprise performance

in the korean electronics industry.

In this paper, product reliability and product innovation are

especially used as analytical factors, and this paper used a survey of 293 internal employees working

in the electronics industry for analyze, and structural equation model(SEM) was used to analyze the

data. The results of the research analysis are summarized as follows. First,

it was found that the

characteristic of economic cooperation in the research model has a significant effect on the product

reliability. Second, it was found that the characteristics of economic cooperation have a significant

effect on the products innovation. Third, the products reliability has a significant impact on customer

value, while the products innovation has not affected customer value. Finally, it was found that the

customer value of the korean electronics industry also has a significant impact on the Enterprise

performance. As a good development alternative to this research, there is the ultimate goal of hoping

that corporate managers will help to create new good values. To this end, we hope it will be helpful

as we have made necessary suggestions to establish the desired direction of the Korean electronics

industry operator.

» Keyword: Economic Cooperation, Electronics Industry, Products Reliability, Customer Value, Enterprise

Performance
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[l. Theoretical Background

1. Literature Review
1.1 Economic Cooperation
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1.2 Product Reliability
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1.3 Product Innovation
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1.4 Customer Value

1.4.1 Definition of Customer Value
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Fig. 1. Theoretical Model
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[1l. Research Process

1. Design of Survey Instrument
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2. Data Collection
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Table 2. Constructs and Measures

Construct ltems
1. Overall, our corporate management is successful.
Perfor 2. Our company's growth rate is high.
mance 3. The extent to which it has increased its market share

(PF) is high.
4. Our company's profitability is high.

1. Economic cooperation can maintain our market
dominance in the long run in the future.

2. Economic cooperation could provide many business
opportunities for our in the future.

3. Economic cooperation allows my company access
to various markets.

4. My company can benefit customers through
economic cooperation.

Validity
(VAL)

1. | think economic cooperation is important and there
is nothing to replace.

2. Currently, my company continues to engage in and
strengthen economic cooperation with  other
companies.

Persistence | 3. My company continues to increase investment in

(PER) economic cooperation.
4 .My company continues to spread its plans to
exchange personnel and train talent for economic
cooperation.
5.My company believes that economic cooperation
is necessary and should continue to be strengthened.
. 1. This product can be enjoyed to me.
Meaning )
2. This product appeals to me.
Value . ; .
(MV) 3. This product has identification on me.
4. This product has perfect meaning.
1. Our products will meet my needs better than other
products.
2. Our products would have better performance than
Innovation other products.

(IN) 3. lts products may have features that are functionally
different from those of other products.

4.lts products will be more convenient to use than those
of other companies.

ol oL g = = o _ 1. There is credibility in the technology of this product.
ARz ARESIY S8Rk 1 BAY EAS AdRd, Reliability | 2. The function of this product will meet my
[Table 1]oI4 AAIG npe} o] o] A5+ wA; 1527 (RE) expectations. . o
) 3. The quality of this product is reliable.
(51.9%)9} Oix} 141‘33(48.1%)01131, @.‘E—.ﬂgl 73—?‘% EH% 119 Functional 1. This product is easy to use.
m A m IR m A Value 2. This product is useful.
0(40.56%), = } 102 0(34.8%), = } 72 0(24'6%)i a OQ (FV) 3. This product has perfect functionality.
o] k= Aog el
Table 3. Descriptive Statistics for the Scales
Table 1. Characteristics of Respondents Item PF VAL PER MV IN RE FV
Gender Number Percent Education Number | Percent PF2 886 439 020 213 107 276 213
o University 119 40.6% PF1 .885 | .404 .205 .010 .356 .203 .316
FMa'el fnz i;'?;’ Master 102 34.8% PF4 | .864 | .345 | .225 | .251 | .238 | .106 | .239
emae e Doctor 72 | 24.6% PF3 | .791 | .408 | .318 | .014 | .350 | .376 | .377
Total 293 100% Total 293 100% VAL3 .325 .899 | .032 .036 215 | -.032 | -052

V. Analysis and Results

1. Analysis of Measurement Model
odATE SRS FAE] A8l SPSS 228 ARt

Ao, JEAS FPsgick

38

VAL2 .254 .854 | -.076 .043 .136 .0565 .033
VAL4 .560 .844 | .030 .013 .315 | —.047 | .032
VAL1 448 776 | 110 .002 | -.019 147 .019

PER2 .065 | —053 | .788 1283 | -.024 | —.036 | .011
PER4 172 | 096 | 775 .200 .206 .237 .037
PER3 .059 | .044 | .737 .051 .059 .011 .235
PERS .021 .068 | .715 .036 .031 .037 .052
PER1 .035 | .031 .754 .068 163 .120 .077

MV1 .376 .287 .231 917 .304 .007 | —120
Mv2 237 .146 197 .875 .372 | —.001 | —050
MV3 .349 .371 .261 .867 .407 | -.014 | .059
IN4 .370 .296 .120 415 .879 .072 .077
IN3 .158 .040 | -0.35 .237 .822 | -.059 | .029
IN2 .384 .261 .046 .362 .716 .063 | —093
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RET 075 | .047 | -.069 | -.033 | .275 | .820 | .182
RE2 | -.077 | .070 | -.012 | .009 | .304 | .728 | .045
RE3 | .045 | .079 | .091 | .106 | -.017 | .771 | 012
FVA 400 | .075 | 306 | .341 | .343 | 208 | .868
Fv2 | —.001 | .049 | .021 | —.022 | .064 | -.112 | .792
FVv3 | 135 | -113 | .160 | .054 | -.062 | .182 | .782

cronba | 47 | 897 | 819 | .89 | .777 | .788 | .753

ch's a

CR .825 .879 .816 .896 .873 .854 .863

AVE .732 723 724 713 778 731 742

oA 0.7¢]%¢]3A

O =z

< A% :
= ARz WA B Aol A= [Table 31el4] A
Algk vle} 7ko] Cronbach's a ghe] % 0.70]4 o]o)A 2+ 2

f

hul =3
ZWrso] Ag o] FuE Aoz ¥YrH9[31][32]. A,
AAWF] WALHES BRI R(CRE o] &3t et
Ak B AFolM = [Table 3lellA] A g e} o] RF
0.701olo1A] 7 FAwsEe] WA dde] gug Ao
ohetsltH331[341. WH, Il 7F Ao ot
BAEE(AVE) #& ggsto] Basiiti33]. 2 Aol

B5 Q.50 H A [33][35], ﬁﬁa =3} =
IRt 2 Aoz YehdtH3

< AARFES EEEA 01 ﬁiqﬂ & 4 9tk

)

3l

Table 4. Correlation

VAR PF VAL PER MV IN RE FV
PF .824

VAL .691 .813

PER 227 .594 .821

MV .608 .524 467 .838

IN .385 .264 .358 417 | .853

RE .257 .325 .322 235 | .352 | .827

Fv .368 .239 .354 421 297 | .276 | .843

2. Verification of Structural Equation Model

B AT SARYe Y A0S vigor waEe W
EFs N24S Susa Ausgon e, AMOS 228
AHgate] ARRNS SYste] HAAFE AT TREYS B
Hagint.

GFI=.889 , AIC=606.105 , CMIN=480.105 , DF=288 ,;;;P=.000 , CMIN/DF=1.667
RMR=.085, AGF=.864 NFI 889 CFI 952 TLI 9A6 RMSEA-OAB

[[Reit |[Reiz |[Reiz ] [[met [ mewe |[ wen |

bo6 606

Fig. 2. The Structural Equation Model Result

AMOS®] 4l Fo RPAREATE F7HE s B

W, CMIN=480.105, DF=288, GFI=.889, AGFI=.864,
RMSEA=.048, NFI=.889, CFI=.95224, 9]l [Fig. 2]& 4t
Aud +§ b5 Bl Aoz v 5 UeH37). 19

i [Fig. 2lelM W& AR AR Fosiiths 3
om|3iel, B, B Aol AAR MEEY] A5 ARE &
&8 [Table 5114 AAS nle} 2o}

i) m{o

Table 5. Hypotheses Test Result

Paths Estimate | S.E C.R. p-Value Results
Hla VAL >RE .538 .079 | 6.822 * ok Accepted
H1b VAL >IN .185 .047 | 3.978 *kk Accepted
H2a PER >RE .367 101 3.623 *kk Accepted
H2b PER >IN .156 .060 | 2.614 .009 Accepted
H3a RE >FV .651 .076 8.625 * ok Accepted
H3b RE >MV 495 .070 | 7.082 *kk Accepted
H4a IN >FV 113 .099 | 1.142 .253 Rejected
H4b IN >MV .033 .099 | 0.333 739 Rejected
H5a FV >PF 494 .069 7.133 * ok Accepted
H5b MV >PF 273 .059 | 4.647 *kk Accepted

ARGl tigk AMOS®] &4 A= 9JoflA AAE [Fig.
2], [Table 519} #o] Yelstt). &ASE A3} [Table 515
A B a1 B_O]:—g],tﬂ u].__jv,} 7LE]_

AR, 7}44a, 7H4b BAH R Fol3 FE(GR)NM A
A8 IR §o8 G MAH G Ao et B
A, YA 7 1(a/b), 7Hd2(a/b), 7Hd3(a/b), 7Hd5(a/b)E2
Mo uE fold 9P A Aoz et

V. Conclusions

5.1 Research conclusion and implications
£ Aol AFudd vd A42%E e 2o| ok
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5.2 Limitations and future research direction
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