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Abstract

Given the ability and skills required by modern people,

knowledge-related  skill

such as marketing plans,

marketing can be divided into

market segmentation, and marketing mix

management and supportive skill such as communication, inter—organizational management, creativity,

and decision making.

Knowledge related skills can be nurtured in existing marketing classes, but it is recognized that

special educational programs such as self marketing are needed to develop and train supportive skills

regardless of education levels or major education.

This paper is aimed to design for marketing educational program for the self marketing. In this

study, a DACUM method job analysis to extract contents by specialists such as model setting of task

and job, job statement, job analysis, education course development, and so on. In the first place, this

report presents job analysis model by procedures for developing selection criteria of examination

questions of the self marketing qualification. The first step is preparation for job analysis, the second

step: the establishment of job models, the third step :
fourth step: the review of job model, the fifth step: the establishment

matrix table for making questions.

the job specification and task analysis, the

of subjects for examination

» Keyword: self marketing, DACUM, marketing education, job analysis
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Table 1. Job analysis

No. Step Methods Contents

Job analysis objective setting
Demand analysis — Composition and training of job analysis personnel
1 Job analysis preparation Data survey and >i/nterview — Collecting relevant information and materials (drafting job
v statements)

— Selection of SME and job analysis experts
Job analysis purpose, process description

2 Setting the job model — Definition of a job

Workshop on qualification — Making scop of duty and task
systems for the relevant labs and — Job deslcnpnon plreparanolnl .
Job description and job academic forums — Occupational basic capability analysis
3 analysis — Creating a work specification
v — Making job statement (requires training and determines how to
apply)
— Review of job definitions
. — Review scop of duties and tasks
4 ob model review ME target worksho . . ) .
Job S g snop — Review of job, task, job description

— Review the difficulty of job and the need for training

5 Development of curriculum Conference of experts on internal — Creating a task/knowledge/function matrix

and creating a matrix qualification systems — Creating a task/tool matrix

* SME(Subject Matter Expert):
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Duty Task
A A-1 A-2 A-3
Self-evaluation self-assessment career goal communication
self-analysis analysis ability
B B-1 B-2 B-3
Strategic establishing career expert analysis internet utilization
establishment goals strategy
C C—1 C-2 C-3
Capacity human relationships self PR and participation
Development and image making personal branding activity
D D-1 D-2 D-3 D-4 D-5
Practical use corporate talent making of etiquette and presentation skill capacity utilization
capacity building resume/self-introdu manners and training
ction letter

3. Job details
3.1 job model
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Table 2. Job statement

|. Job outline
Establish and implement an action strategy to succeed in society by identifying and utilizing one's abilities, skills and aptitude.
II. Task list
Duty | No. Task name Difficulty of task Importance of task Task frequency
1 self-assessment and self-analysis [ONON NONG] OO0 006 [ON NONONGC)
A 2 career goal analysis OO0 006 OO0 006 [ON NONONGC)
3 communication ability [ON NENONG] [ONON NONG] [ONGH NONC)
1 establishing career goals OO0 0®06 [ONON NONG] [ON NONONGC)
B 2 expert analysis OO0 0®06 OO0 0 ®06 [ON NONONGC)
3 internet utilization strategy [ON NENONG] [ON NENONG] OO0 @ ®06
1 human relationships and image making OO0 0®06 OO0 0®06 OO0 006
C 2 self PR and personal branding [ON NENONG] OO0 006 [ONGH NONC)
3 participation activity [ON NENONG] OO0 0®06 [ONGH NONC)
1 corporate talent capacity building OO0 006 [ONCRONON ) OO0 006
2 making of resume/self-introduction letter [ONON NONG] [ONCRONON ) OO0 006
D 3 etiquette and manners [ON NENONG] [ONCRONON ) OO0 006
4 presentation skill OO0 006 OO0 e [ONCRONON )
5 capacity utilization and training OO0 ®0 OO0 ®06 O@® 0 ®06
Ill. Key task
degree of training required training application method
Duty | No. Task name - - - — - — —
1 ranking 2 ranking 3 ranking |classroom training|field training| re—training
1 self-assessment and self—analysis [ ) [ ]
A 2 career goal analysis [ ) [ ]
3 communication ability [ ) [ ) [ ]
1 establishing career goals [ ) [ ) (]
B 2 expert analysis [ ) (]
3 internet utilization strategy [ ) [ )
1 human relationships and image making [ ) [ ]
C 2 self PR and personal branding [ ) [ ) [ ]
3 participation activity [ ) [ ]
1 corporate talent capacity building [ ) [ ) [ ] [ ]
2 making of resume/self-introduction letter [ ) [ ) [ ) [ ]
D 3 etiquette and manners [ ) [ ) [ ]
4 presentation skill [ ) [ ) [ ] [ ]
5 capacity utilization and training @ @ @ [
Table 3. job specification(A-1)
|. Task name A-1 self-assessment and self—analysis
II. Achievement level | Discover a better self, and find ways to get new recognition by correctly communicating one's abilities to others.
Ill. Task element Difficulty
(1) Establish goals for self-assessment and analysis. OO0 006
(2) Prepare questionnaires for self-assessment and analysis. ® 200 ®06
(3) Analyze yourself and value through prepared questions. OO0 0®06
(4) Analyze your emotional and mental state through prepared questions. OO0 0®06
(5) Analyze your habits and current skills through prepared questions. OO0 0®06
(6) Evaluate the veracity of the analysis. OO0 006
(7) Present a solution to the analysis. OO0 006
(8) Summarize the analysis in the action notes. ® 206 ®06
difficulty mean OO0 ®06
IV. Equipment and main equipment and tools survey questionnaires, writing aids, computers, printers, notes
Tools sub—equipment and tools text book, white board
V. Related Knowledge, Skill & Attitude
Division Contents Related task elements
m Basic for human resource development 1,2, 3,4,5,6
m Career development knowledge 1,2,3,4,5,6,7,8
Knowledge = Career paths and objectives 1,2, 3,4, 5
m Basic of organizational behavior 1,2,3,4,5, 6,7
m Experience learning knowledge 3,4,5,6,7,8
m Career planning technique 1,2,3,4,5,6,7,8
Skill = Ability to complete questionnaires 2,3,4,5
m Performance evaluation technology 6, 7,8
m Ability to write reports 8
Attitude Requiring judgment on oneself requires prudence to examine objectively and insight to understand one's career,
skills and overall ability.

Note: The job specification has been analyzed for 14 work names from A-1 to D-5 but only A-1 work names are given in relation to the
paper size.
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Table 4. Task/Knowledge-Function-Tool Matrix

Knowledge

Core task

1

2

3

4

5 6 7 8 9 10

Basic
hum

resource

develo
nt

for
an

Career
developme
nt

me
P knowledge

Career
paths and
objectives

Basic of
organizatio
nal
behavior

. Theory and| Types of . .
Experience| Career y o Communic | Introductio
types of career

learning planning ation n to

. career goals by .
knowledge | technique theor sociolo
g a goals age v oy

A-1 self-assessment
and self-analysis

A-2 career goal analysis

A-3 communication
ability

B-1 establishing career
goals

B-2 expert analysis

B-3 internet utilization
strategy

C—1 human relationships
and image making

C-2 self PR and personal
branding

C-3 participation activity

D-1 corporate talent
capacity building

D-2 making of
resume/self-introduction
letter

D-3 etiquette and
manners

D-4 presentation skill

D-5 capacity utilization
and training

Note: Task/Knowledgement-Function-Tool matrix is a compilation of the knowledge, functions, and tools required for each task. The analysis
result shows a total of 95 knowledge, functions, and tools, but only 10 are presented in relation to the paper size.

3.4 Task/Knowledge - Function - Tool Matrix
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Table 5. Suggestion of Self-marketing Curriculum and Main Contents

Major items

L . . rriculum Main Content
(dividuation ratio) Curriculu C s

* Who am [? (Self-existing value)

Self-identify by life

Current technology and capability analysis

» Analyze personal behavior (value, personality, attitude, perception, learning)
Types of career goals

Analyze career goals (vision, value, obstacles, etc.)

» Target analysis of career goals (family, health, work, pleasure, etc.)
Advantages and disadvantages of magnetic PR

Personal branding method

* Motivation

self-management

Basic Theory of
Self-Assessment and
Human Relations

What is a charming person?

Meaning and object of communication

* Questions and listening methods

* Importance and improvement of image

the kind of etiquette

« Manners and cody technique

Types of internal and external competitors and environments
Competitor and environmental analysis technique
« Determine alternatives based on the analysis

*« How to plan action

Features of the internet (e-mail, blog, SNS, etc.)
Self PR through internet

Type of expert group

Method of participation by expert group

career management |+ Trust-building methods and cases

Mentor and leadership

Emotional training and intelligence

What kind of talent do businesses want?
Corporate talent selection techniques

Corporate personnel review

» Corporate culture

How to create a resume

Characteristics of Korean and English resume

* How to create a self-introduction document

» Presentation order and method

* Presentation notes

* |ce breaking

human relationship

self-development

Basic Theory of
Self-development and
Job Utilization

job utilization
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