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[Abstract]

In this paper, we propose the purpose of this study is to examine whether the library's creation shared
value activities in China and Korea affect brand quality, social status, and the influence of each variable
according to the Chinese and Korean groups. To achieve the purpose of this study, the survey was
conducted using questionnaires to users who have used the Big Data Sharing Service in Korean and
Chinese libraries. A total of 500 questionnaires were distributed to participants in the study, and 460 of
the recovered questionnaire were used in the final analysis, which eliminated unfaithful responses. The
data collected through the survey were analyzed as frequency analysis, reliability analysis, confirmed
factor analysis, and structured model using statistical programs SPSS22 and AMOS22.

The results of the research identified through the empirical analysis of this study are as follows. First,
the CSV activities of the library's big data have a significant influence on the brand quality and social status.
Second, brand quality and social resistance has a significant positive effect on continuous use intention.
Third, the influence of the CSV activities in Korean and Chinese libraries has been found to be partly
different. Through the conclusion and discussion section, the theoretical implications of this study, practical

implications and in-depth discussions on the limitations of the study and its future direction were presented.

»Key words: Library Big Data, Creating Shared Value Activities, Social distance, brand equity,
Continued Use Intention
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I. Introduction
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II. Theoretical literature

1. Relationship Between Creating Shared Value
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2. Relationship Between Creating Shared Value
Activities and Social Distance
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3. Relationship Between Brand Equity and
Continued Use Intention
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4. Relationship Between Social Distance and
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1. Research Model
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3. Operational Definition and Measurement Scale

of Variables
Table 1. Operational Definition and Measurement
Scale of Variables
variable n | Sources Example questionnaire
They argued for activities to
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Ccsv Porter & | economic and social conditions
Activiti 16 | Kramer by strengthening the core
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Aaker ~_encourages contlnuous. .
visitation in market competition
Brand (1991), L. ) .
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Equity Keller
(1993) brand that can secure
continuous and differentiated
friendship.

. . i hological dist
Social Kim et It is a psyc ological distance
; depending on the degree to

Distanc 3 al. . .
which you think of others as
e (2008) S
people similar to you.
Continu . . . .
ed It is a deep immersion in the
Use 5 Oliver brand that makes you buy with
. (1999) your preferred product or with
Intentio .
n your continued

4. Analysis process
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V. Analysis Result

1. Demographic Characteristics of The Sample
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Table 2. Demographic Characteristics of The Sample

China Korea
Situation freque % freque %
ncy ncy
numb numb
er er
Gen Man 122 53.04 99 43.04
der Woman 108 46.96 131 56.96
20 and 62 | 26.96 35 15.22
under.
20 - 29 76 33.04 45 19.57
years old.
Age 30 -39 1 478 84 36.52
years old.
40 - 49 20 | 870 | 31 13.48
years old.
Over 50 61 2652 35 15.22
years old
Junior high 10.00 31 13.48
school
Acad | High school 21 9.13 39 16.96
emic
back Junior
grou college 82 35.65 77 33.48
nd college 54 | 2348 | 49 | 2130
Master and | 54 | 9154 | 34 14.78
Above
57| 230 | 100.00 | 230 100.00
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2. Exploratory Factor Analysis and Reliability
Analysis
2.1 Exploratory Factor Analysis and Reliability Analysis
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2.2 Confirmatory Factor Analysis
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Table 3. Confirmatory Factor Analysis

China Korea
Sta Sta
nda nda
Configu rd t rd t
ration fact value CR AV | fact value CR AV
concept or E or E
loa loa
din din
g g
75 74
72 | 11.46 701 11.02
Econo ;1: 1725615 '1712 1720246
vr::lfe 92 | 1487 | 3TN 920 1434 | B3]
91 14.63 90 14.11
89 | 1436 89| 13.91
83 | 13.22 82| 12.82
.70 72
.89 | 13.10 90| 13.62
85 | 12.48 86| 1294
Social 84 | 12.30 85| 12.75
Value | 84 | 1220 | 70| 73| g5| 1263 | 72| 73
89 | 12.87 89| 13.36
86 | 12.43 86| 12.92
81| 11.77 82| 12.23
Brand .83 92
Equity 87 | 15.26 90 74| 93| 2439 | .75| .80
74 | 1254 90| 22.31
Social .83 .82
Distanc | .49 628 | 85| .60 | 53| 7.30 80| .71
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Continu 75 71
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44,1F1=.895,CFI=.894,R
MR=.037

X2=919.806,P=.000,DF
=314,CMIN/DF=2.93,GF
[=.752,AGFI=.701,NFI=.

843,IF1=.891,

CFI=.89,RMR=.038

*P<.05, **P<.01, **xP<.001
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3. Research Hypothesis Verification

7VaE A5 Yot R ReEe ARSI 7HEE
455171 Yt 229 F 24+ <Table 4>0f|A] Aot
2 4 gick 2 o] ALgg 1E weo] gt Hatw A4
= X2=1462.881, P=.000, DF=313, CMIN/DF=4.674,
GFI=.805, NFI=.875, IF1=.899, CFI=.898, RMR=.039% L}
ERCh 2 Qo] RRRele] MeteL 3 2AP) gn £8
Rt 2z0 Wk 4 9ok

Table 4. Structural Model Analysis Result

Path Esti | cr | P
mate

Economic Value --->Brand Equity 35 6.47 *okk

Social Value --->Brand Equity .66 1.56 *kok

Economic Value -—->Social Distance | -.03 -.24 .81

Social Value --->Social Distance .33 2.91 .00

Brand Equity ———>.Cont|nued Use 27 542 -
Intention

Social Distance -—-.>Cont|nued Use 17 332 -
Intention

X2=1462.881,P=.000,DF=313,CMIN/DF=4.674,GFI=.805,

NFI=.875, IFI=.899, CFI=.898, RMR=.039

*P<.05, **P<.01, ***P<.001

7P1-18 CSVEEEY) AalA THRI AllA] ARl o]
A %ol U 7102 <Table HoIA BRY 5 A%
o] ARIA] ZHRI AR Aelol 339 FFL olAl 7

oo=2 D]i]%

o2 Yepgth ol2fsh A3t Aik= .05 foE stoflAl
EAR R ZQ3&t Auto]tC.R=2.91, p<.05). WatA] 7}
A 1-12 Al

7 1-2+ CSVEEY AR 7IRlE BRHE ARt
ORl @0l et Aoz <Table 4>0A4 AL 4 9
0] BAA 71l BRE ARk 669 HEFE
7oz Uetth ol2iet A4t k= .05 Ro4% stof
A AR e Fast Anto]tC.R=1.56, p<.05). THetA]
7hd 1-22 AEHE| I

7Hd 2-12 CSVEEY AR 7HRlE AR A2]o
ORlE @0l et Aoz <Table 4>0A AT 4 9l
%ol BAA 71l Ate]A A2]o -.039 TS UlAlE
7oz Uetth ol2iet A4t Auk= .05 Ro4% stof
A sARCR [ogt Auk= ofYtiC.R=-.24, p>.05).
b 7 2-12 714% Qi

7P 2-2= CSVEE] AR 7HRle BIE AR
0|xl= G0l #et 7102 <Table 4>0A T 4 9l

o)
Sol AR JHRle BAE ARilo] 350 AL olRl:
708 Uehich. ol2jah 47 Ak 05 90l2E st
A EAACR £ Q3 Aio]tHC.R=6.47, p<.05).
7P 2-2= Aol

7Vd 38 BRNE APEe A|4 ALgel= o njxl: Gl
Ut 7102 <Table S0l AL 4 50| A ARES
R4 Mg s 279] YL UlRl: o2 Uepdrt,
oleigt A7 AT 05 34T SlolH BAK02 Fag
ZijoltH(C.R=5.42, p<.05). Tepd 7H4 32 RfiEigict,

7V8 4= AP el A4 ALgel=o ol Gl
5t 7102 <Table S04 A 4 Qi5o] Al Al
A4 ALgolEo] 169] Q3L URlE o2 Uepdct,
oleigt A7 AT 05 394F SlolH BAK02 Fag
AijoltH(C.R=3.32, p<.05). ThepH 7} 4= RfiEigict,

4. Modulating Effect of PPL Expression Type
<Table 5> of|A] TA|HC] CSVEE0] A|EAREL] Lo

Table 5. Modulating Effect of Nationality Exposure Pattern

China Korea comparison
Path | Standardization Standardization )
Coefficient L P Coefficient % P X .

H1 661 7.243 >k .6 6.368 >k 9.715 *ok
H2 -.011 -.084 933 -.03 -.288 773 -.267 79
H3 .289 4,185 >k .252 3.788 >k 5.566 *oHk
H4 29 1.77 .077 341 2.45 .014 3.006 .003
H5 251 4,726 >k 254 3.581 >k 5.896 *ok
Hé6 178 3.219 .001 118 1.626 104 3.585 *ok

*P<.05, **P<.01, ***P<.001
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V. Conclusions
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